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Traveler Sentiment
Continues to Improve o

Americans’ expectations for their future travel and spending appears to

be on the mend. Over 33 percent expect to increase the number of

leisure trips they will take in the coming year, up from 28 percent last
July. Meanwhile, only 13.6 percent of

SNAPSH OT American leisure travelers expect to cut

back on their travel, compared with

Americans planning
to increase leisure approximately 20 percent last July. Similar
travel spending in : : .
the next 12 months improvements were seen in expectations

for spending on leisure travel, with both
areas approaching pre-recession levels. In
January of this year, 32.6 percent of leisure
travelers said they expect to increase their
travel spending in the coming year,
compared to 20.1 percent one year earlier.
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Airport Screening Deemed Insufficient

Our January survey examined traveler’s opinions on airport security. Nearly

half of American leisure travelers feel that airport passenger screening

techniques are inadequate. Aimost 47 percent of leisure travelers reported
they either“"Agreed” or“Strongly agreed” that

S N A P S H OT airport screening techniques were not

sufficient. Only one-in-five travelers believes

Thinks airport that passenger screening is adequate.

- ngrr) 7622901 ro Travelers are also seven times more likely to
chniq prefer full-body scanning technology versus
inadequate:

pat-downs at security checkpoints. A
follow-up question found that the majority
(57%) of travelers are either“Comfortable” or
“Extremely comfortable”with the use of such
technology — with only about 15 percent
being“Uncomfortable” or“Extremely
uncomfortable”with full-body scans.

If given a choice, which
would you personally

prefer be used to

Q

TSA passenger
screening techniques
are currently not
sufficient to ensure
my safety when
traveling by air.

M Stronglyagree .............ceoennnn. 18.8%

Agree.....oooviiiiiiiiiiiiiiiiii 27.7%
Neither agree nor disagree.......... 34.0%
Disagree.........ccooviiiiiiiiiiinnns 16.4%
Strongly disagree .................... 3.1%

Which best describes %

your personal comfort

level with being 24.5%

examined by airport
security in a full body
scanner when passing

screen passengers? through G
security?
B Extremely comfortable
Comfortable............
B Full-body scanner machines ........ 66.7% Neutral .................
Full-body pat-downs of passengers. ..9.2% Uncomfortable......................
Either — | am indifferent between Extremely uncomfortable............. 5.4%
thetwo....oovvviieiiiiiiene, 24.1%
Which of the following are  Look for travel discounts
you likely to do given the orbargains...................... 63.1%
. overall economicclimate  Visit generally less expensive
\ (including gasoline destinations. sereeens SIRTIREETS 32.62%:
prices, travel costs and ;aléle at Ilteﬁst one bstay?atlon ....... 21.7%
your personal financial < ucele d oSOV o
situation)? total days spenton trips ........ 20.4%
Gasoline Personal Airfare (selectallthatanply Sh(t)rrit:(rs‘)tgesglf;argf;gmy 19.6%
was too financial was too Safety electalithatappy) e .
! . Reduce the number of
expensive reasons expensive concerns leisure trips. .....oooveeeeieans 19.4%
Select less expensive
0, )0, 0, 0
HLyAaE 2 o) 2 LU G transportation................... 16.8%
None of theabove ................. 16.0%
January 2007 40.1% 45.2% 27.9% 9.8% Cancel a trip that I've already
beguntoplan..................... 3.6%
July 2007 46.1% 48.5% 24.4% 7.2%
January 2008 54.2% 51.8% 31.8% 7.6% In the past 12 months, Personal financial reasons ......... 56.6%
which (if any) of the Gasoline was too expensive........ 41.6%
following kept you from Airfare was too expensive ......... 31.8%
Lz 57.8% 49.5% 35.2% 4.0% traveling more for leisure | wastoobusyatwork.............. 29.5%
than you would have I didn't have enough )
January 2009 56.9% 52.8% 33.3% 4.3% otherwise preferred? vacationtime.................... 19.2 OA:
Safetyconcerns ...........oo.eeue. 12.0%
(Select all that apply) Child care responsibilities .......... 11.8%
July 2009 S5 G5 244 oS Other personal responsibilities ... 10.9%
Health/lliness....................... 10.8%
January 2010 41.6% 56.6% 31.8% 12.0% 1 did not have a travel
COMPANION(S) «vvvveeeennnneennnn 6.8%
| travel frequently for business
L . and preferred to stay home....... 3.3%
In the past 12 months, which (if any) of the following kept you from Lack ofgva“abi“w Y
traveling more for leisure than you would have otherwise preferred? (at hotels, spas, €tc) ............... 1.8%
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DESTINATION HOT LI S.J.._.

What are the five domestic destinations that you would most
like to visit in the upcoming year? (Write in up to five)

LasVegas.......ooovvuunnnnnn. 30.8%
New York City ..........c..... 25.1%
Orlando/Disney World ........ 19.6%
WashingtonDC .............. 12.5%
LosAngeles ............c..... 10.2%
Chicago .....ocvvvvuiienennnn 9.9%
San Francisco.................. 9.5%
SanDiego........oooviiennnn 9.4%

Miami ... 8.9%
Atlanta ..........cooeiiiiiinn 7.5%
Dallas.....ccoovveveiininnenn.. 6.1%
Seattle T T L T 5.9%
Grand Canyon................. 5.5%
Boston.........c.coeeviinn. 5.3%
San Antonio................... 5.0%
NewOrleans .................. 4.9%

What are the five foreign countries that you would most like to
visit in the upcoming year? (Write in up to five)

ME4ED c0000000000000000000000 16.7%
Canada............coeeeennnn. 15.9%
United Kingdom .............. 15.2%
REM@2000000000000000000000000 13.3%
Italy....oooeveiiiie. 11.7%
Germany .......cceeevuueeeennn. 6.5%
IEEMEhooooooccoo00a00o00s00oac 6.2%
Australia....................... 5.1%

SPaIN . e 5.1%
Japan........ooooiiiiiiiiii 4.9%
China-HongKong............ 4.7%
Bahamas ...................... 3.8%
Jamaica ... 3.0%
Greece.......ooovvviniiiniinnn. 2.0%
%41/ 5600000000000600000000000C 1.9%
New Zealand.................. 1.6%

In the past 12 months, which of these activities did you participate in (at least once)
while on leisure trips (of 50 miles or more one-way)?

Dineinrestaurants............... 67.8%  Fishing ...........coooeiiiinnt. 22.1% Birdwatching ..................... 9.0%
Visit friends or relatives............ 63.7%  Drive adesignated scenicbyway .. 22.1%  Astronomy or stargazing........... 8.6%
Shopping «....ovvveiviiiiiinnn. 61.3%  Attendasporting event.......... 20.8%  Horsebackriding................... 8.1%
Gotoabeachorlake ............ 52.3%  Nightclubbing ................... 188% Hunting.......cocoevvvvviiniinnen. 7.7%
Sightseeing in cities ............. 46.0% Visita National Forest ........... 18.7% ATV or offroad vehicles............. 7.7%
Visit small towns/villages.......... 40.9% Takeaguidedtour............... 17.9% Canoeing orkayaking.............. 7.4%
Visit an historical place Foliage or fall scenery watching.. 15.6%  Hiking trip
orattraction................... 40.8% Visit ethnic heritagesites......... 14.6% (1 ormore nights on trail) ....... . 6.4%
Sightseeinginrural areas ........ 37.0% Sailing or other water sports ....13.6%  Mountain biking ................... 6.0%
Casinos/Gambling ............... 35.1% Visitedawinery .................. 13.3% Rockclimbing...................... 5.8%
Visit a state or local park ......... 35.1% Stayinanall-inclusiveresort..... 13.0%  Tennis....cooevevineirniennneennnen. 5.4%
Visita theme/amusement park .34.0%  Golf....................oooiias 11.6%  Skiing or snowboarding............ 5.4%
Visit National Parks ............... 27.9% Visit environmental/ Visited a Revolutionary
Camping ..eooveiiiiiiiiaaen 26.8% ecological sites................. 11.6% War battlefield or historic
(Select all that apply) Dayhiking............cccuevvenn.. 24.1%  Spaorhotspring................. 10.4% monument/location ............ 4.6%
Attend concert, play or musical ..23.9%  Takeadaycruise .................. 9.7%  White waterrafting ................ 4.5%
Art galleries or museum........... 23.6% Visited a Civil War battlefield or Ranchvacation .................... 3.9%
Attend a family reunion.......... 22.7% historic monument/location....9.5%  Mountaineering ................... 3.1%
Inthe past 12months,  Spent more Money than | @XPECIEA T0. .. . ... ..t nt ettt ettt et e e et e et e et e et e et e et e aaaeeaneenn 56.8%
which of the following  Taken a laptop computer with me when | traveled for leisure .......................oo 40.6%
have you done Did something totally new and exciting 30.0%
while on leisure Made anew friend(S) ....c.vveeiiiiiieieiiiieeaiiaans 28.7%
trips (of 50 miles or Used a mobile phone, PDA or handheld device to access online travel information 24.0%
more one way)? Traveled specifically to get away from my work 22.7%
Ordered room serviceinahotel........................... 20.0%
(Select all that apply) Attended religious Services ............ccooeiiiiiiienn.. 16.5%
Done something risky or dangerous ..................... 16.0%
Brought my pet(S) Withme ..........ooiiiiiiiii s 14.5%
Extended my vacation because | was having somuchfun .....................ooo 12.2%
Took my work with me on vacation ............oouevuiiiiitiitini it aeaeeeenne. 11.4%
Purchased atravel package .........o.ueinuioniiii i 10.9%
Traveled specifically to spend time away from someone ............c...cevveiiiiiiinennn. 10.6%
Used theminibarinahotel ..o 10.2%
Brought myownmeal onan airling ...........oiiioi ittt et aas 9.3%
Went to an adult cabaret, theaterorstripclub ..........ocoviiiiiiiiiii e, 7.4%
Met a NEW rOMANTIC PATNEL .. ...ttt ettt teeeeeteeeeeeeeeeteeeeaeeeeeennnn 6.2%
Traveled in an organized grouP tOUr . .......eeuueeet ettt ee et ee e aaeenas 5.9%
Took a class or educational seminar .............cooieiiiiiiiiiiiiiiiiiiiiiiiainenns 4.8%
Came home early because [wasbored .............cooieiiiiiiiiiiiiiii it 4.2%
Traveled to meet (for the first time) someone Imetonline .............ccooeviiiiiin... 3.7%
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Q In the past 12 months, In the past 12 Selected a hotel or place of stay....

have you used the 7 months, which of Booked a hotel (or Iodging) ..............
official website of a these travel planning Selected attracthns or thl.ngs.
destination’s local 33.9% tasks have you Ito see alnd doin a destination 25.8%
T 9% completed online or o was planning tovisit ................. B
decided based on urchased airline tickets ......... s 33.7%
Bureau (or Chamber of info ion found Read about local culture, arts, heritage
Commerce), or state or n .’“‘,f't'°“ oun or events of a destination ............. 32.0%
national government online? Decided to visit a particular destination. .. 31.6%
travel office to help Selectedanairline........................ 30.9%
plan any travel? Selected a restaurant or place to eat in
a destination | was planning to visit .. 25.4%
Decided how long | would stay
WYES. .o 33.9% atadestination. .......ooeeeeiiiin, 25.2%
[N®s0000000000000000000000000000000000 62.3% Bookedarental car.............cceuunnns 21.9%
ldontknow.........ovvviiiiiniinn.. 3.8% Selected a car rental company ........... 20.1%

40
43.5% used some form of
20 user-generated content Grew nearly 80%
in past 12 months
27.3%
o 25.8% used these social media for travel

planning - showing continued growth

13.6%

User- User- User- Usergenerated Destination’s Becameafriendfan Social photo Microblogging ~ Submitted Submitted ~ Used amobile  Travel-
generated generated generated reviews of pageon  ofacity/destination  sharing (ie.Twitter)  reviews,com-  reviews,com-  phone/PDA related
reviewsof travelitinerary destination  restaurants  social media on social websites ments, photos, ments,photos,  to access e-mail

hotels or blog reviews or activities website media website oritineraryonline  oritineraryof  travel info newsletter

your own online
e —

ls

33.6% used a print resource |

25.6%

Useda Google Online Audio RSSfeeds Listenedtothe Travel- Travel- Travel or News- Commer- Direct Consulted
DMO Earth videos file/podcasts opinions of friends,  related related TV lifestyle paper cial guide- mail atravel
website downloaded colleagues, or radio program-  magazine travel book piece agent
from Web relatives program ming section

Methodology The State of The American Traveler Survey is conducted every six months by Destination Analysts, Inc, a San Francisco-based tourism industry research company. The
survey was conducted online amongst a nationally representative sample of adult Americans. From January 5th to January 6th, surveys were collected from a group of respondents who
were then screened by their leisure travel behavior. Only those respondents who had traveled at least once in the past 12 months for purely leisure or personal reasons were interviewed.
This travel must have been of at least 50 miles one-way - the standard distance threshold used in the tourism industry to signify that a “trip” has been taken. In total, 1,011 leisure
travelers completed the survey. With this sample size, the topline data presented here can be considered to have a reliability of +/- 3.1%.
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