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Destination Analysts is a market research company that offers 
businesses a breadth of insights, from the comprehensive 
understanding of target audiences and customer profile 
development, to ROI analysis and economic forecasts. 

Clients seek us out for unique and more deeply thoughtful 
analysis, our actionable storytelling of data, high quality and 
defensible findings, and progressive and open approach to 
research methodologies. 



Please consider purchasing, subscribing or donating to support  this research
https://destination-analysts-coronavirus-travel-sentiment-index-report.square.site/

THANK YOU
so much to our clients and partners who have  

https://destination-analysts-coronavirus-travel-sentiment-index-report.square.site/




Research Overview & Methodology

▪ Weekly tracking survey of a representative 
sample of adult American travelers in each of 
four U.S. regions  

▪ Designed to track traveler sentiment and 
generate insights into when tourism businesses 
can expect demand to return and from whom

▪ Week 15 data (fielded June 19-21) will be 
presented today

▪ 1,200+ fully completed surveys collected each 
wave

▪ Confidence interval of +/- 2.8%

▪ Data is weighted to reflect the actual population 
of each region

U.S.Regions



IMPORTANT
The data and findings presented here are from our independent research, which is 
unique in that it is not sponsored, conducted or influenced by any advertising or 
marketing agency.  This means that you can trust that it is not serving any agenda 
other than to provide you reliable information upon which to base decisions for 
your organization’s or tourism community’s future.
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Most Talked About Coronavirus Hotspots

Question: What are the THREE (3) 
U.S. travel destinations (if any) that 
have been most talked about as 
places with coronavirus issues?

(Base: Wave 15: All respondents, 1,205 completed 
surveys. Data collected June 19-21, 2020)



Most Talked About Coronavirus Hotspots

Question: What are the THREE (3) U.S. travel destinations (if any) that have been most talked about as places 
with coronavirus issues? (Base: Wave 15: All respondents, 1,205 completed surveys. Data collected June 19-21, 2020)
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How Safe Travelers Feel



5.1%

14.7%

29.6%

40.6%

10.0%

0% 10% 20% 30% 40% 50% 60%

Get much better
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Expectations for the Coronavirus Outbreak

Question: In the NEXT 
MONTH, how (if at all) do you 
expect the severity of 
the coronavirus situation in the 
United States to change? (Select 
one)

In the next month the 
coronavirus situation will 
________

(Base: Wave 15: All respondents, 1,205 completed 
surveys. Data collected June 19-21, 2020)

19.8% of 
travelers expect 
things to
get better. Last 
week this was 
at 21.5% 

50.6% of 
travelers expect 
things to
get worse. Last 
week this was 
at 47.7% 
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Expectations for the Coronavirus Outbreak

Question: In the NEXT 
MONTH, how (if at all) do you 
expect the severity of 
the coronavirus situation in the 
United States to change?
(Select one)

In the next month the 
coronavirus situation will 
________

(Base: All respondents, 1,201, 1,200, 1,201, 1,216, 
1,263, 1,238, 1,208, 1,204, 1,200, 1,212, 1,223, 
1,257, 1,214 , 1,214 and 1,205 completed surveys. 
Data collected March 13-15, 20-22, 27-29, April 3-5, 
10-12, 17-19, 24-26, May 1-3, 8-10, 15-17, 22-24, 
29-31, June 5-7, 12-14 and 19-21 2020)

“Worse” or 
“Much worse”

“Better” or 
“Much better”

Re-opening 
begins
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Expectations for the Coronavirus Outbreak

Question: In the NEXT 
MONTH, how (if at all) do you 
expect the severity of 
the coronavirus situation in the 
United States to change?
(Select one)

In the next month the 
coronavirus situation will 
________

(Base: All respondents, 1,201, 1,200, 1,201, 1,216, 
1,263, 1,238, 1,208, 1,204, 1,200, 1,212, 1,223, 
1,257, 1,214 , 1,214 and 1,205 completed surveys. 
Data collected March 13-15, 20-22, 27-29, April 3-5, 
10-12, 17-19, 24-26, May 1-3, 8-10, 15-17, 22-24, 
29-31, June 5-7, 12-14 and 19-21 2020)

“Worse” or 
“Much worse”

“Better” or 
“Much better”
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Personal Health Concerns

Question:  Thinking about the 
current coronavirus situation, in 
general, HOW CONCERNED 
ARE YOU PERSONALLY about 
contracting the virus? (Please 
answer using the scale below)

(Base: Wave 15 data. All respondents, 
1,205 completed surveys. Data collected 
June 19-21, 2020)

69.7%, up from 
68.2 % last week. 

Wave 15 (June 19-21)
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Health Concerns (Family & Friends) 

Question: Thinking about the 
current coronavirus situation, 
in general, how concerned are 
you about your FRIENDS OR 
FAMILY contracting the 
virus? (Please answer using 
the scale below)

(Base: Wave 15 data. All respondents, 
1,205 completed surveys. Data collected 
June 19-21, 2020)

74.9%, up from 73.1 % last week

Wave 15 (June 19-21)
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Ratio of Concerned to Unconcerned Travelers: Safety

(Base: All respondents, 1,201, 1,200, 1,201, 1,216, 1,263, 1,238, 1,208, 1,204, 1,200, 1,212, 1,223, 1,257, 1,214 , 1,214 and 1,205 completed surveys. Data collected March 13-15, 
20-22, 27-29, April 3-5, 10-12, 17-19, 24-26, May 1-3, 8-10, 15-17, 22-24, 29-31, June 5-7, 12-14 and 19-21, 2020)

Question:  Thinking about the current coronavirus situation, in general, HOW CONCERNED ARE YOU 
PERSONALLY about contracting the virus? (Please answer using the scale below)

Question: Thinking about the current coronavirus situation, in general, how concerned are you 
about your FRIENDS OR FAMILY contracting the virus? (Please answer using the scale below)

Personal Safety
Ratio of concerned (10-6) to unconcerned (0-4) on an 11-point scale

Safety of Friends and Relatives
Ratio of concerned (10-6) to unconcerned (0-4) on an 11-point scale

6 travelers 
concerned to every 1 
traveler who was not

Up this week to 3.7 
travelers concerned 
to every 1 traveler 

who is not

10 travelers 
concerned to 

every 1 traveler 
who was not

Up this week to 5 travelers 
concerned to every 1 traveler 

who is not
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Concerns About Personal Finances

Question: Thinking about the 
current coronavirus situation, 
how concerned are you about the 
impact it may have on your 
PERSONAL FINANCES? (Please 
answer using the scale below)

(Base: Wave 15 data. All respondents, 
1,205 completed surveys. Data collected 
June 19-21, 2020)

56.5%, down from 59.1 % last week

Wave 15 (June 19-21)
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Concerns About National Economy

Question: Thinking about the 
current coronavirus situation, 
how concerned are you about the 
impact it may have on the 
NATIONAL ECONOMY?

(Base: Wave 15 data. All respondents, 
1,205 completed surveys. Data collected 
June 19-21, 2020)

83.9% this week, 
down from 84.2% last week

Wave 15 (June 19-21)
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Ratio of Concerned to Unconcerned Travelers: Economic Concerns

Question: Thinking about the current coronavirus situation, how concerned are you about the 
impact it may have on your PERSONAL FINANCES? (Please answer using the scale below)

Question: Thinking about the current coronavirus situation, how concerned are you about the 
impact it may have on the NATIONAL ECONOMY?

Personal Finances
Ratio of concerned (10-6) to unconcerned (0-4) on an 11-point scale

National Economy
Ratio of concerned (10-6) to unconcerned (0-4) on an 11-point scale

5+ travelers 
concerned to every 
1 traveler who was 

not

Now only 2.2 
travelers concerned 
to every 1 traveler 

who is not

25 travelers 
concerned to every 1 
traveler who was not

Now 12+ travelers 
concerned to every 1 

traveler who is not

(Base: All respondents, 1,201, 1,200, 1,201, 1,216, 1,263, 1,238, 1,208, 1,204, 1,200, 1,212, 1,223, 1,257, 1,214 , 1,214 and 1,205 completed surveys. Data collected March 13-15, 
20-22, 27-29, April 3-5, 10-12, 17-19, 24-26, May 1-3, 8-10, 15-17, 22-24, 29-31, June 5-7, 12-14 and 19-21, 2020)



Perceived Safety of Travel Activities (Wave 15)

Question: At this 
moment, how safe would 
you feel doing each type 
of travel activity?

(Base: Wave 15 data. All 
respondents, 1,205 
completed surveys. Data 
collected June 19-21, 2020)

Wave 15 (Collected June 19-21)
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Question: At this moment, how safe would you feel doing each type of travel activity?
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Perceived Safety of Road Trips + Dining in Restaurants
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Perceived Safety on Commercial Airlines
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Perceived Safety at Sporting Events
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State of Mind: Returning to Travel

Question: When it comes to 
getting back out and traveling 
again, which best describes your 
current state of mind? (Select one) 

(Base: All respondents, 1,205 completed 
surveys. Data collected June 19-21, 2020)
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Specific US destinations

Air travel
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Specific foreign destinations

Intercity travel by train (e.g., AMTRAK)

The areas hardest hit by coronavirus

Intercity bus travel (Greyhound, Bolt, Megabus, etc.)
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Crowded destinations

Cruises

Travel Activities to Avoid Post Coronavirus

Question: Do you expect that you will 
avoid any of the following in the SIX 
(6) MONTH period immediately after 
the coronavirus situation is resolved?

(Base: Respondents who plan to take a leisure 
trip this year, 800 completed surveys. Data 
collected June 19-21, 2020)
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The Federal government declares the situation is over

Deaths from the virus stop completely

All businesses re-open  and resume normal activity

Social distancing and good hygiene become the norm

Deaths from the virus drop significantly

An effective vaccine is developed

A Return to Normalcy.  What Does That Mean?

Question: In your mind, 
which of the following will 
need to happen before you 
feel things have returned 
back to a normalcy you are 
comfortable with? (Select 
all that apply)

(Base: All respondents, 1,205 completed 
surveys. Data collected June 19-21, 2020)



KEY TAKEAWAYS
• With cases rising in several areas of the country, 

Americans’ concerns about personally or friends/family 
contracting COVID-19 have increased and now half of 
American travelers feel the coronavirus situation will 
get worse in the US in the next month 

• Americans’ perceived safety of various travel activities 
worsened this week, returning to the levels they were 
at 3 weeks ago 

• The heightened anxiety has caused some to reverse 
their travel readiness  

• However, the increase in outbreaks has not appeared 
to further rattle their sense of financial security, as 
concerns about the virus’ impact on their personal 
finances and the national economy decreased

• For a majority of Americans, significant advancements 
against the virus will need to be made for the feeling 
of normalcy to return





Activities Essential/Very Important to Pre-Pandemic Lifestyle

Question: Thinking about the time 
prior to the current Coronavirus 
situation.

Please tell us about the activities that 
were important to your lifestyle.(Use 
the scale below to express how 
important each was to your lifestyle)

(Base: All respondents, 1,205 completed 
surveys. Data collected June 19-21, 2020)

12.9%        

13.0%        

15.1%        

15.9%        

16.6%        

16.9%        

20.1%        

24.1%        

25.6%        

28.1%        

28.4%        

32.7%        

40.2%        

40.7%        

41.7%        

58.5%        

67.2%        

0% 10% 20% 30% 40% 50% 60% 70% 80%

Dating

Partying - nightlife and clubs

Taking public transportation

Taking classes - learning

Attending youth sporting events

Spending time on social media (Facebook, Twitter, etc.)

Binge watching TV programs or movies

Attending concerts and music festivals

Gardening

Working out at a gym, fitness/yoga studio, etc.

Hosting friends at my home

Reading (books, newspapers, magazines)

Hanging out with my friends

Outdoor activities or recreation

Dining out in restaurants

Leisure travel

Spending time with family

% Essential or Very 
important



Activities Partaken in the Past Month

Question: In the past month, which of 
the following have you personally 
done? (Select all that apply)

(Base: All respondents, 1,205 completed 
surveys. Data collected June 19-21, 2020)

2.4%        

3.3%        

3.6%        

4.1%        

4.5%        

9.4%        

9.5%        

12.1%        

16.0%        

23.7%        

26.7%        

35.6%        

40.6%        

48.7%        

50.1%        

55.7%        

57.5%        

0% 10% 20% 30% 40% 50% 60% 70% 80%

Attending concerts and music festivals

Partying - nightlife and clubs

Attending youth sporting events

Taking public transportation

Dating

Working out at a gym, fitness/yoga studio, etc.

Taking classes - learning

Leisure travel

Hosting friends at my home

Hanging out with my friends

Dining out in restaurants

Outdoor activities or recreation

Gardening

Binge watching TV programs or movies

Spending time on social media (Facebook, Twitter, etc.)

Reading (books, newspapers, magazines)

Spending time with family



Importance to Lifestyle versus Recent Activities Done 

Question: In the past PAST
MONTH, which of the 
following have you personally 
done? (Select all that apply)

(Base: All respondents, 1,205 completed 
surveys. Data collected June 19-21, 2020)

50.1%        

48.7%        

55.7%        

40.6%        

35.6%        

9.5%        

4.5%        

57.5%        

3.3%        

4.1%        

16.0%        

3.6%        

26.7%        

23.7%        

9.4%        

2.4%        

12.1%        

16.9%        

20.1%        

32.7%        

25.6%        

40.7%        

15.9%        

12.9%        

67.2%        

13.0%        

15.1%        

28.4%        

16.6%        

41.7%        

40.2%        

28.1%        

24.1%        

58.5%        

0% 10% 20% 30% 40% 50% 60% 70% 80%

Spending time on social media (Facebook, Twitter, etc.)

Binge watching TV programs or movies

Reading (books, newspapers, magazines)

Gardening

Outdoor activities or recreation

Taking classes - learning

Dating

Spending time with family

Partying - nightlife and clubs

Taking public transportation

Hosting friends at my home

Attending youth sporting events

Dining out in restaurants

Hanging out with my friends

Working out at a gym, fitness/yoga studio, etc.

Attending concerts and music festivals

Leisure travel

Question:  Please tell us 
about the activities that were 
important to your 
lifestyle.(Use the scale below 
to express how important 
each was to your lifestyle)

Pandemic 
Induced 

Activity Deficit
Ranking

Ranking

Pandemic 
Induced 

Activity Surplus

% Essential or Very important



Importance to Lifestyle versus Recent Activities Done 

Question: In the past PAST
MONTH, which of the 
following have you personally 
done? (Select all that apply)

(Base: All respondents, 1,205 completed 
surveys. Data collected June 19-21, 2020)

50.1%        

48.7%        

55.7%        

40.6%        

35.6%        

9.5%        

4.5%        

57.5%        

3.3%        

4.1%        

16.0%        

3.6%        

26.7%        

23.7%        

9.4%        

2.4%        

12.1%        

16.9%        

20.1%        

32.7%        

25.6%        

40.7%        

15.9%        

12.9%        

67.2%        

13.0%        

15.1%        

28.4%        

16.6%        

41.7%        

40.2%        

28.1%        

24.1%        

58.5%        
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Spending time on social media (Facebook, Twitter, etc.)

Binge watching TV programs or movies

Reading (books, newspapers, magazines)

Gardening

Outdoor activities or recreation

Taking classes - learning

Dating

Spending time with family

Partying - nightlife and clubs

Taking public transportation

Hosting friends at my home

Attending youth sporting events

Dining out in restaurants

Hanging out with my friends

Working out at a gym, fitness/yoga studio, etc.

Attending concerts and music festivals

Leisure travel

Question:  Please tell us 
about the activities that were 
important to your 
lifestyle.(Use the scale below 
to express how important 
each was to your lifestyle)

Pandemic 
Induced 

Activity Deficit
Ranking

Ranking

Pandemic 
Induced 

Activity Surplus

% Essential or Very important



• Prior to the outbreak, leisure travel 
was among Americans’ highest 
lifestyle priorities—only behind 
spending time with family. 

• Americans have been busying 
themselves with activities that tended 
to be lower lifestyle priorities prior to 
COVID-19, from gardening to social 
media

• This may be indicative of pent up 
demand that will be released at some 
point(s) in time

KEY TAKEAWAYS



Travel in the Time of Coronavirus



Month of Trip Cancellation

Question: The trip(s) you CANCELED would have taken place in which months? (Select all that apply)

(Base: Cancelling trips, 292, 477, 506, 580, 623, 643, 582, 640, 605, 582, 554, 651, 616, 645 and 640  completed surveys. Data collected March 13-15, 20-22, 27-29, April 3-5, 10-12, 
17-19, 24-26 May 1-3, 8-10, 15-17, 22-24, 29-31, June 7-9, 12-14 and 19-21, 2020)

0%

5%

10%

15%

20%

25%

30%

35%

June July August September October November December Sometime in 2021

March 13 - 15 March 20 - 22 March 27 - 29 April 3-5 April 10-12 April 17-19 April 24-26 May 1-3

May 8-10 May 15-17 May 22-24 May 29-31 June 7-9 June   12-14 June 19-21



0%

10%

20%

30%

40%

50%

June July August September October November December I have no plans to travel
in 2020

March 13-15 March 20-22 March 27-29 April 3-5 April 10-12 April 17-19 April 24-26 May 1-3
May 8-10 May 15-17 May 22-24 May 29-31 June 7-9 June    12-14 June 19-21

(Base: All respondents, 1,201, 1,200, 1,201, 1,216, 1,263, 1,238, 1,208, 1,204, 1,200, 1,212, 1,223, 1,257, 1,214, 1,214 and 1,205 completed surveys. Data collected March 13-15, 20-22, 27-29, April 3-5, 10-12, 17-19, 24-
26, May 1-3, 8-10, 15-17, 22-24, 29-31, June 12-14 and 19-21, 2020)

Upcoming Travel Plans

Question: Even if only tentatively scheduled, in which months of this year do you currently plan to take any leisure trips?
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Commercial Airline & Road Trips

Question: How many trips by 
commercial airline do you expect to 
take during the remainder of 2020?

(Base: All respondents, 1,205 completed 
surveys. Data collected June 19-21, 2020)

N U M B E R  O F  E X P E C T E D  

A I R  T R I P S  &  R O A D  T R I P S I N  2 0 2 0

A S  O F  J U N E  2 1 S T ,  2 0 2 0

27.2%

24.1%

48.7%

55.7%

22.0%

22.3%

0% 10% 20% 30% 40% 50% 60%

Zero

1

2 or more

Air Trips Road Trips

Question: How many road trips do 
you expect to take during the 
remainder of 2020? 

Air Trips Mean 
= 1.0 Trips

Road Trips Mean
= 1.8 Trips



15.1%

3.4%

5.3%

4.6%

5.3%

18.1%

7.6%

10.8%

13.0%

4.9%

12.1%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%

0 - Not at all excited

1

2

3

4

5 - Neutral – Neither  excited nor unexcited

6

7

8

9

10 - Extremely excited

Excitement to Travel Now

Question: Imagine that a good friend (or close family 
member) asks you to take a weekend getaway with 
them sometime in the next month.

How excited would you be to go? (Assume the getaway 
is to a place you want to visit)

(Base: All respondents, 1,205 completed surveys. 
Data collected June 19-21, 2020)

Up this week to 
48.3% from 
46.1 % last 
week

Excited

Not excited



Excitement to Travel Now (Excited vs. Not Excited)

Question: Imagine that a good friend (or 
close family member) asks you to take a 
weekend getaway with them sometime in 
the next month.

How excited would you be to go? (Assume 
the getaway is to a place you want to visit)

(Base: All respondents, 1,201, 1,200, 1,201, 1,216, 1,263, 1,238, 
1,208, 1,204, 1,200, 1,212, 1,223, 1,257, 1,214 , 1,214 and 1,205 
completed surveys. Data collected March 13-15, 20-22, 27-29, April 
3-5, 10-12, 17-19, 24-26, May 1-3, 8-10, 15-17, 22-24, 29-31, June 
5-7, 12-14 and 19-21 2020)
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Not excited (0-4) Excited ((6-10)

March 13 - 15 March 20 - 22 March 27 - 29 April 3-5 April 10-12

April 17-19 April 24-26 May 1-3 May 8-10 May 15-17

May 22-24 May 29-31 June 5-7 June 12-14 June 19-21



14.7%

3.3%

4.8%

5.2%

3.2%

22.6%

8.4%

11.6%

10.3%

4.7%

11.1%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%

0 - Not at all excited

1

2

3

4

5 - Neutral – Neither  excited nor unexcited

6

7

8

9

10 - Extremely excited

Openness to Travel Information

Question: At this moment, how excited 
are you in learning about new, exciting 
travel experiences or destinations to visit? 46.2% this 

week, up  
from 43.7 % 
last week

(Base: All respondents, 1,205 completed surveys. 
Data collected June 19-21, 2020)



Openness to Travel Information (Excited vs. Not Excited)

Question: At this moment, how excited 
are you in learning about new, exciting 
travel experiences or destinations to 
visit?

(Base: All respondents, 1,201, 1,200, 1,201, 1,216, 1,263, 
1,238, 1,208, 1,204, 1,200, 1,212, 1,223, 1,257, 1,214 , 
1,214 and 1,205 completed surveys. Data collected March 
13-15, 20-22, 27-29, April 3-5, 10-12, 17-19, 24-26, May 1-
3, 8-10, 15-17, 22-24, 29-31, June 5-7, 12-14 and 19-21 
2020)
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March 13 - 15 March 20 - 22 March 27-29 April 3-5 April 10-12

April 17-19 April 24-26 May 1-3 May 8-10 May 15-17

May 22-24 May 29-31 June 5-7 June 12-14 June 19-21



Marketing Channels & Traveler Receptivity

Question: Please think about how 
travel destinations could best reach 
you with their messages right now.

Where would you generally be MOST 
RECEPTIVE to learning about new 
destinations to visit? (Please select all 
that apply)

(Base: All respondents, 1,205 completed 
surveys. Data collected June 19-21, 2020)

19.2%

4.3%

4.4%

5.4%

7.4%

8.8%

9.5%

14.5%

15.0%

16.1%

20.1%

26.3%

33.8%

38.7%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%

NONE OF THESE

Digital influencers (online personalities with large followings)

TikTok

Pinterest

Apps on my mobile phone

Twitter

Text messages

Streaming video services (YouTube, Hulu, etc.)

Instagram

Advertisements on the Internet

Facebook

Online content (articles and blogs)

Email

Websites found via a search engine



Marketing 
Channels & 
Traveler 
Receptivity



KEY TAKEAWAYS

• The coronavirus outbreak continues to adversely 
impact trips

• But there are indicators that these trips may be 
replaced with other travel. Upcoming travel plans 
generally held steady for the third and 4th quarters, 

• Excitement for near term travel and openness to 
travel inspiration increased from last week

• Searches and social are where travelers are feeling 
particularly receptive to destination marketing right 
now



Pandemic 
Etiquette + 
Tourism 



Travelers in Community are Unwanted

How much do you agree with the following 
statement?

Statement: I do not want travelers coming to visit 
my community right now. 

(Base: All respondents, 1,238, 1,208, 1,204, 1,200, 1,212, 1,223, 1,257, 1,214, 1,214 
and 1,205completed surveys. Data collected April 17-19 ,24-26, May 1-3, 8-10, 15-
17, 22-24, 29-31, June 5-7, 12-14 and 19-21, 2020)

Strongly 
agree, 22.2% 

Agree, 34.5%        

Neutral 
(neither agree 
nor disagree), 

27.8%        

Disagree, 
10.0%        

Strongly 
disagree, 
5.5%        

67.6%
63.5%

60.4%
63.6%

60.2% 60.7%

55.3% 53.7% 52.4%

56.8%

9.7% 10.2%
13.0% 13.0%

15.5%
13.1%
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19
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26
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May 15-
17

May 22-
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May 29-
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June 5-7 June 12-
14

June 19-
21

Agree or Strongly agree Disagree or Strongly disagree



Comfort with Home State Re-Opening

How much do you agree with the following 
statement?

Statement: I am comfortable with my home state 
re-opening its economy right now.

(Base: All respondents, 1,204, 1,200, 1,212, 1,223, 1,257, 1,214, 1,214 and 1,205 
completed surveys. Data collected May 1-3, 8-10, 15-17, 22-24, 29-31, June 5-7, 12-
14 and 19-21, 2020)

Strongly 
agree, 13.3%

Agree, 34.5%

Neutral 
(neither 

agree nor 
disagree), 

24.4%

Disagree, 
17.7%

Strongly 
disagree, 

10.2%

35.3% 36.5%

41.6%
40.3%

46.9%

50.2%

46.8% 47.7%
43.0%

40.2%

36.1%

32.6%

28.2%

22.7%
25.7%

27.9%

0%
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60%

May 1-3 May 8-10 May 15-17 May 22-24 May 29-31 June 5-7 June 12-14June 19-21

Agree or Strongly agree Disagree or Strongly disagree



Satisfaction with State Economy Reopening

Question: Overall, how satisfied are 
you with the manner in which YOUR 
STATE ECONOMY is re-opening? 
(Select one)

(Base: All respondents, 1,205 completed 
surveys. Data collected June 19-21, 2020)

0.9%        

12.1%        

16.1%        

29.9%        

33.1%        

7.8%        

0% 10% 20% 30% 40% 50%

I don't know

Very unsatisfied

Unsatisfied

Neutral - Neither satisfied nor unsatisfied

Satisfied

Very satisfied

28.2%

40.9%



Satisfaction with Rate of State Economy Reopening

Question: In your opinion, which 
best describes the rate at which your 
STATE ECONOMY is being re-opened?

(Base: All respondents, 1,205 completed 
surveys. Data collected June 19-21, 2020)

2.0%

6.7%

12.7%

44.3%

23.2%

11.0%

0% 10% 20% 30% 40% 50%

I don't know

Way too slow

Too slow

Just right (not too slow, not too fast)

Too fast

Way too fast

19.4%

34.3%



Question: Which of these words 
describe FEELINGS YOU HAVE HAD at 
any point during re-opening of the 
economy? (Select only those you 
have felt related to the Coronavirus 
situation)

(Base: All respondents, 1,205 completed 
surveys. Data collected June 19-21, 2020)



Restaurants & Retail Managing Customer Safety

How much do you agree with the following 
statement?

Statement: In my community, restaurants and 
retail stores are generally managing customer 
safety appropriately.

(Base: All respondents, 1,205 completed surveys. Data collected June 19-21, 2020)

Strongly agree, 
14.2%        

Agree, 43.7% 

Neutral 
(neither agree 
nor disagree), 

28.6%        

Disagree, 
10.6%        

Strongly 
disagree, 2.9% 

57.9%



Satisfaction with Community Behavior

Question: How satisfied are you with 
the way people in your community 
are doing each of the following?

(Base: All respondents, 1,205 completed 
surveys. Data collected June 19-21, 2020)

38.9%        

40.2%        

48.1%        

48.8%        

50.0%        

0% 10% 20% 30% 40% 50% 60%

Wearing masks in public

Keeping appropriate social distances

Restaurant operations and etiquette

Treating other people with respect

Retail store operations and etiquette

Top 2-Box Score: Satisfied or Very Satisfied



Community Social Distancing

How much do you agree with the following 
statement?

Statement: In my community, too many people 
are NOT maintaining appropriate social distancing 
when in public.

(Base: All respondents, 1,205 completed surveys. Data collected June 19-21, 2020)

Strongly 
agree, 23.4% 

Agree, 34.3% 

Neutral 
(neither 

agree nor 
disagree), 
21.6%        

Disagree, 
15.7%        

Strongly 
disagree, 
5.0%        

57.8%



Strongly agree, 
25.3%        

Agree, 29.8%        

Neutral (neither 
agree nor 

disagree), 21.4% 

Disagree, 15.9% 

Strongly 
disagree, 7.6%        

Community Face Mask Wearing 

How much do you agree with the following 
statement?

Statement: In my community, too many people 
are not wearing face masks in public.

(Base: All respondents, 1,205 completed surveys. Data collected June 19-21, 2020)

55.1%





Wearing Facemasks

Question: How often do you 
personally wear a mask when going 
out in public? (Select one)

(Base: All respondents, 1,205 completed 
surveys. Data collected June 19-21, 2020)

4.7%        

6.7%        

14.4%        

21.8%        

52.3%        
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Never
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Always



Question:    In the PAST MONTH, which of the following 
have you personally seen in your community?



Issues Experienced in Community

Question: In the PAST MONTH, 
which of the following have you 
personally seen in your 
community?

(Base: All respondents, 1,205 completed 
surveys. Data collected June 19-21, 2020)

14.0%        

18.3%        

30.4%        

39.2%        

49.8%        

51.6%        

55.6%        

0% 10% 20% 30% 40% 50% 60% 70% 80%

Arguing, squabbling, fighting over these issues

People being passive aggressive (dirty looks,
sacrastic comments, etc.)

Crowd sizes that made me uncomfortable

Acts of kindness (helping each other, smiles,
lending support, etc,)

People not keeping appropriate social distances

Most people acting respectfully or appropriately
toward others

People not wearing masks when they should be







KEY 
TAKEAWAYS

• While many American travelers have 
felt positive emotions around the 
reopening of the economy, anxiety 
and frustration remain present

• A perceived lack of appropriate 
pandemic-etiquette behaviors within 
their own communities is affecting 
people’s openness to tourists in town

• Trust in people to behave safely 
should increase comfort in travel and 
tourism overall.



Coronavirus Travel Sentiment Index
Measuring the Potential Influence of Travel Marketing

Highlights from the Week of June 22nd



What is a 
Predictive 
Index?

Indexing is the practice of compiling data into 
one single metric. 

A predictive index is a statistical measure of 
change in a representative group of data points. 
The predictive index is then compared to a 
standard base value in order to make data-
driven predictions.

The goals are to identify:

• WHO are the traveler segments that appear 
receptive to travel marketing and

• WHEN will they be ready to travel 



Predictive Index Formula

Concern for 
Personal Health

Concern for 
Personal Finances

Openness to 
Messaging

Excitement to 
Travel Now

*Normalized to a 100pt scale
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The consistent upward 
movement of previous 
weeks has slowed



Gender
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Points of Interest:
• Safety concerns increased slightly among Women this week and decreased 

slightly among Men.
• This week less Women reported optimism that they expect the coronavirus 

situation to “get better in the next month” while this stat for Men remained 
largely unchanged week over week.



Generation
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Points of Interest:
• This week all generations index similarly in contrast to the significant 

fluctuation seen in recent weeks.
• All generations showed small increases in safety concerns this week.
• Millennials continue to be the most likely to say they will travel before 

the end of 2020.



US Region
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Points of Interest:
• The Midwest continued to index highest amongst US regions this week and the 

West region, for the first time, reported the lowest relative index.
• The Northwest was the only region to see a decrease in safety concerns this 

week, though these concerns remained higher than other regions. 
• One in ten respondents in the South reported they are “already traveling” nearly 

twice the rate of other regions.



Type Of Residence
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Points of Interest Impacting Index Scores:
• Rural respondents continue to index higher than their Urban and 

Suburban counterparts, but at a significantly smaller margin. 
• Urban respondents were the most likely to say their State’s 

economy re-opened “Way too fast.”
• Rural respondents were the most likely to say they will avoid 

“Crowded Destinations” while traveling this year.



Lodging Type
Used in last 2 years
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Points of Interest:
• Index scores amongst Peer-to-peer and Camping respondents 

dropped this week, though they remain relatively highest 
compared to all segments currently tracked

• Peer-to-peer lodging travelers reported high levels of excitement 
to travel this week, while Campground and Luxury hotel travelers 
were the most open to travel messaging.



Destination Types
Liked/Loved
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Points of Interest:
• Average index scores dropped this week for travelers who love 

City destinations, but scores rose slightly amongst travelers who 
love Beaches, National Parks, Mountains and Deserts.

• Comparatively, Mountain travelers reported being more receptive 
to destination messaging in online content such as articles and 
blogs while Desert travelers report preferring Instagram and 
Beach travelers prefer online digital ads and phone apps.



Income
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Points of Interest:
• For the most recent few weeks, higher levels of income has 

consistently correlated with higher relative index scores.
• Unsurprisingly, Affluent travelers continue to report the relatively 

lowest levels of financial concerns.
• Affluent – Over $125K travelers expect to take an average of 1.3 

airline trips and 2.0 road trips before the end of 2020.



THOSE WHO ARE READY TO TRAVEL:

• Skew older and affluent

• Expect the coronavirus situation in the U.S. to get 
better in the next month

• Feel comfortable going out into and experiencing 
their community and are likelier than the average 
American traveler to have dined out, hung out 
with friends and taken a leisure trip in the past 
month 

• Likelier to feel that their home state was too slow 
in re-opening

• Consider restaurants and retail stores in their 
community to be appropriately managing 
customer safety

• Are satisfied with how people in their community 
are behaving as the economy re-opens



THOSE WHO ARE READY TO TRAVEL:

• Pre-Covid, the majority considered leisure travel to 
be essential or very important to their lifestyle

• At this moment, nearly all would feel safe taking a 
road trip and visiting friends and family

• Expect to travel this Fall and have plans to take a 
leisure trip this year, with the highest percentage 
reporting planned trips next month 

• The vast majority plan to take at least one air and one 
road trip this year 

• Say that discounts and deals make them more 
interested in traveling in the next three months

• Would be receptive to travel marketing online, 
particularly websites found via a search engine, 
articles/blogs and email 



• The momentum towards travel readiness 

and marketability that had built up in the 

last several weeks has continued to retreat 

this week after reversing course last week

• Those who are indexing as Ready to Travel 

are more experienced going out for leisure 

in the pandemic environment, and also 

likelier to have observed behaviors that 

have made them feel safe

KEY TAKEAWAYS



Next/Ongoing 
Updates
• Key Findings to Know released via email every 

Monday morning

• Complete Report of Findings sent (and 
dashboard updated) by each Tuesday morning

• Online Presentation of Findings every Tuesday 
at 8:00am PST/11:00am EST

• Shareable infographics and gifs on social 
media



Specific Insights into Your 
Destination

Brand Performance + Key Audiences for Conversion



15-minute presentations 
for your board and 
stakeholders
info@destinationanalysts.com



Resources for 
Tourism 
Advocacy & 
Recovery
destinationanalysts.com



We Can Help You

Visitor & Target Audience Profiles
Brand Performance
Visitor Activity Analysis & Segmentation
Persona Research
Online Focus Groups
Custom Insights

info@destinationanalysts.com



Webinar recording 
available on our website:

DestinationAnalysts.com/covid-19-insights/covid-19-webinars/

https://www.destinationanalysts.com/covid-19-insights/covid-19-webinars/


Do you have a survey topic you 
want us to explore?

Send suggestions or requests for questions to:

Info@DestinationAnalysts.com &
Myha@DestinationAnalysts.com

mailto:Info@DestinationAnalysts.com
mailto:Myha@DestinationAnalysts.com

