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Destination Analysts is a market research company that offers 
businesses a breadth of insights, from the comprehensive 
understanding of target audiences and customer profile 
development, to ROI and economic analysis. 

Clients seek us out for unique and more deeply thoughtful 
analysis, our actionable storytelling of data, high quality and 
defensible findings, and progressive and open approach to 
research methodologies. 



We Can Help You
Visitor & Target Audience Profiles

Brand Performance

Visitor Activity Analysis & Segmentation

Persona Research

Resident + Stakeholder Research 

Advertising Testing

Grant Support info@destinationanalysts.com



RESEARCH OVERVIEW & METHODOLOGY

▪ Weekly tracking survey of a representative 
sample of adult American travelers in each of 
four U.S. regions  

▪ Designed to track traveler sentiment and 
generate insights into when tourism businesses 
can expect demand to return and from whom

▪ Week 24 data (fielded August 21st-23rd) will be 
presented today

▪ 1,200+ fully completed surveys collected each 
wave

▪ Confidence interval of +/- 2.8%

▪ Data is weighted to reflect the actual population 
of each region

U.S.Regions



IMPORTANT
The data and findings presented here are from our independent research, which is 
unique in that it is not sponsored, conducted or influenced by any advertising or 
marketing agency.  This means that you can trust that it is not serving any agenda 
other than to provide you reliable information upon which to base decisions for 
your organization’s or tourism community’s future.





Please consider 
purchasing, subscribing or donating

to support  this ongoing research

DestinationAnalysts.com/Support



Supporter 
Benefits

• Access to online dashboard 
with full 24-weeks of data and 
numerous segment filters

• Complete report(s) of findings

• Destination specific insights

• Presentation to Board of 
Directors or other 
meeting/event



Contact Us!

info@destinationanalysts.com



















How Americans are Feeling 
About Travel
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Get much worse

EXPECTATIONS FOR THE CORONAVIRUS OUTBREAK

Question: In the NEXT 

MONTH, how (if at all) do you 

expect the severity of 

the coronavirus situation in the 

United States to change? (Select 

one)

In the next month the coronavirus 

situation will ________

(Base: Wave 24 data. All respondents, 1,207 

completed surveys. Data collected Aug 21-23, 

2020)

42.7%

49.1%

last 

week

22.0%

18.2%

last 

week
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EXPECTATIONS FOR THE CORONAVIRUS OUTBREAK (WAVES 1 -24)

Question: In the NEXT MONTH, how (if at all) do you expect the severity of the coronavirus situation in the United States to change?

“Worse” or 

“Much worse”

“Better” or 

“Much better”



(Base: Wave 24 data. All respondents, 

1,207 completed surveys. Data collected Aug 

21-23, 2020)

EXPECTATIONS FOR THE PANDEMIC’S COURSE AT THE END OF 2020

How much do you agree with the 

following statement?

Statement: I expect the Coronavirus 

situation will be resolved BEFORE THE END 

OF THIS YEAR.
Strongly 

agree, 7.6% 

Agree, 

11.6% 
Neutral (neither 

agree nor 
disagree), 20.1% 

Disagree, 

27.5% 

Strongly 
disagree, 

33.1% 

19.2%



MOST TALKED ABOUT CORONAVIRUS HOTSPOTS

Question: What are the THREE (3) U.S. travel 

destinations (if any) that have been most 

talked about as places with coronavirus 

issues? (OPEN-ENDED QUESTION)

(Base: Wave 24 data. All respondents, 1,207 completed 

surveys. Data collected Aug 21-23, 2020)
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MOST TALKED ABOUT CORONAVIRUS HOTSPOTS (WAVES 1 -24)

Question: What are the THREE (3) U.S. 

travel destinations (if any) that have 

been most talked about as places 

with coronavirus issues? (OPEN-

ENDED QUESTION)
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(Base: Waves 1-24. All respondents, 1,201, 1,200, 1,201, 

1,216, 1,263, 1,238, 1,208, 1,204, 1,200, 1,212, 1,223, 

1,257, 1,214, 1,214, 1,205, 1,231, 1,365, 1,213, 1,200, 

1,206, 1,224, 1,201, 1,202 and 1,207 completed surveys. 

Data collected March 13-15, 20-22, 27-29, April 3-5, 10-

12, 17-19, 24-26, May 1-3, 8-10, 15-17, 22-24, 29-31, 

June 5-7, 12-14, 19-21, 26-28, July 3-5, 10-12, 17-19, 

24-26, July 31-Aug 2, Aug 7-9, 14-16 and 21-23, 2020)



IMPACT OF CORONAVIRUS ISSUES ON FUTURE INTENT TO VISIT

Question: When the coronavirus 

situation is over, will you be less 

likely to visit any of these 

destinations because of their current 

Coronavirus-related issues? 

(Base: Wave 24 data. All respondents, 1,207 completed 

surveys. Data collected Aug 21-23, 2020)

Yes, 32.1%

No, 42.2%

I don’t know, 
25.7%

33.6%

last 

week
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PERSONAL HEALTH CONCERNS

Question: Thinking 

about the current 

coronavirus situation, in 

general, HOW 

CONCERNED ARE YOU 

PERSONALLY about 

contracting the 

virus? (Please answer 

using the scale below)

(Base: Wave 24 data. All 

respondents, 1,207 completed 

surveys. Data collected Aug 21-

23, 2020)

71.5%
71.0%

last week



PERSONAL HEALTH CONCERNS (WAVES 1 -24)  

Question: Thinking about the current coronavirus situation, in general, HOW CONCERNED ARE YOU PERSONALLY about contracting 

the virus? (Please answer using the scale below)

(Base: Waves 1-24. All respondents, 1,201, 1,200, 1,201, 1,216, 1,263, 1,238, 1,208, 1,204, 1,200, 1,212, 1,223, 1,257, 1,214, 1,214, 1,205, 1,231, 1,365, 1,213, 1,200, 1,206, 1,224, 1,201, 1,202 and 1,207 completed surveys. Data 

collected March 13-15, 20-22, 27-29, April 3-5, 10-12, 17-19, 24-26, May 1-3, 8-10, 15-17, 22-24, 29-31, June 5-7, 12-14, 19-21, 26-28, July 3-5, 10-12, 17-19, 24-26, July 31-Aug 2, Aug 7-9, 14-16, and 21-23, 2020)
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HEALTH CONCERNS (FAMILY & FRIENDS) 

Question: Thinking 

about the current 

coronavirus situatio

n, in general, 

how concerned are 

you about your 

FRIENDS OR 

FAMILY contracting 

the virus? (Please 

answer using the 

scale below)

(Base: Wave 24 data. All 

respondents, 1,207 

completed surveys. Data 

collected Aug 21-23, 

2020)
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HEALTH CONCERNS (FAMILY & FRIENDS) (WAVES 1 -24)

Question: Thinking about the current coronavirus situation, in general, how concerned are you about your FRIENDS OR FAMILY 

contracting the virus? (Please answer using the scale below)
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(Base: Waves 1-24. All respondents, 1,201, 1,200, 1,201, 1,216, 1,263, 1,238, 1,208, 1,204, 1,200, 1,212, 1,223, 1,257, 1,214, 1,214, 1,205, 1,231, 1,365, 1,213, 1,200, 1,206, 1,224, 1,201, 1,202 and 1,207 completed surveys. Data 

collected March 13-15, 20-22, 27-29, April 3-5, 10-12, 17-19, 24-26, May 1-3, 8-10, 15-17, 22-24, 29-31, June 5-7, 12-14, 19-21, 26-28, July 3-5, 10-12, 17-19, 24-26, July 31-Aug 2, Aug 7-9, 14-16 and 21-23, 2020)
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CONCERNS ABOUT PERSONAL FINANCES

Question: Thinking 

about the current 

coronavirus situation, 

how concerned are y

ou about the impact it 

may have on your 

PERSONAL 

FINANCES? (Please 

answer using the 

scale below)

(Base: Wave 24 data. All 

respondents, 1,207 completed 

surveys. Data collected Aug 21-

23, 2020)

56.0%
56.0%

last week



CONCERNS ABOUT PERSONAL FINANCES (WAVES 1 -24)

Question: Thinking about the current coronavirus situation, how concerned are you about the impact it may have on your PERSONAL 

FINANCES? (Please answer using the scale below)
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(Base: Waves 1-24. All respondents, 1,201, 1,200, 1,201, 1,216, 1,263, 1,238, 1,208, 1,204, 1,200, 1,212, 1,223, 1,257, 1,214, 1,214, 1,205, 1,231, 1,365, 1,213, 1,200, 1,206, 1,224, 1,201, 1,202 and 1,207 completed surveys. Data 

collected March 13-15, 20-22, 27-29, April 3-5, 10-12, 17-19, 24-26, May 1-3, 8-10, 15-17, 22-24, 29-31, June 5-7, 12-14, 19-21, 26-28, July 3-5, 10-12, 17-19, 24-26, July 31-Aug 2, Aug 7-9, 14-16 and 21-23, 2020)
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CONCERNS ABOUT NATIONAL ECONOMY

Question: Thinking 

about the current 

coronavirus situation, 

how concerned are yo

u about the impact it 

may have on the 

NATIONAL 

ECONOMY?

(Base: Wave 24 data. All 

respondents, 1,207 completed 

surveys. Data collected Aug 21-

23, 2020)

84.2% 81.9%

last 

week



CONCERNS ABOUT NATIONAL ECONOMY (WAVES 1 -24)

Question: Thinking about the current coronavirus situation, how concerned are you about the impact it may have on the NATIONAL 

ECONOMY?
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(Base: Waves 1-24. All respondents, 1,201, 1,200, 1,201, 1,216, 1,263, 1,238, 1,208, 1,204, 1,200, 1,212, 1,223, 1,257, 1,214, 1,214, 1,205, 1,231, 1,365, 1,213, 1,200, 1,206, 1,224, 1,201, 1,202 and 1,207 completed surveys. Data 

collected March 13-15, 20-22, 27-29, April 3-5, 10-12, 17-19, 24-26, May 1-3, 8-10, 15-17, 22-24, 29-31, June 5-7, 12-14, 19-21, 26-28, July 3-5, 10-12, 17-19, 24-26, July 31-Aug 2, Aug 7-9, 14-16 and 21-23, 2020)
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PERCEIVED SAFETY OF TRAVEL ACTIVITIES

Question: At this 

moment, how safe would 

you feel doing each type 

of travel activity?

(Base: Wave 24 data. All 

respondents, 1,207 completed surveys. 

Data collected Aug 21-23, 2020)

Top 2-Box Score: Percent Selecting Each as 

“Somewhat Unsafe” or “Very Unsafe”
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PERCEIVED SAFETY OF TRAVEL ACTIVITIES (WAVES 1 -24 COMPARISON)

Question: At this 

moment, how safe would 

you feel doing each type 

of travel activity?

% Somewhat unsafe or Very unsafe (AVERAGE SCORE FOR ALL ACTIVITES TESTED)

(Base: Waves 1-24. All respondents, 1,201, 

1,200, 1,201, 1,216, 1,263, 1,238, 

1,208, 1,204, 1,200, 1,212, 1,223, 

1,257, 1,214, 1,214, 1,205, 1,231, 

1,365, 1,213, 1,200, 1,206, 1,224, 

1,201, 1,202 and 1,207 completed 

surveys. 
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EXCITEMENT TO TRAVEL NOW

Question: Imagine that a good friend (or 

close family member) asks you to take a 

weekend getaway with them sometime in 

the next month.

How excited would you be to go? (Assume 

the getaway is to a place you want to visit)

(Base: Wave 24 data. All respondents, 1,207 completed 

surveys. Data collected Aug 21-23, 2020)
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OPENNESS TO TRAVEL INFORMATION

Question: At this moment, how excited 

are you in learning about new, exciting 

travel experiences or destinations to visit?

(Base: Wave 24 data. All respondents, 1,207 completed 

surveys. Data collected Aug 21-23, 2020)
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week
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I need a lot more time to be
ready to travel

I need a little more time to be
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I'm ready to travel, but feel
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TRAVEL STATE-OF-MIND 

Question: When it comes to 

getting back out and traveling 

again, which best describes your 

current state of mind? (Select 

one)

(Base: Waves 12-13 and 15-24. All respondents, 1,257, 

1,214, 1,205, 1,231, 1,365, 1,213, 1,200, 1,206, 

1,224, 1,201, 1,202 and 1,207 completed surveys. 

Data collected May 29-31, June 5-7, 19-21, 26-28, July 

3-5, 10-12, 17-19, 24-26, July 31-Aug 2, Aug 7-9, 

14-16 and 21-23, 2020)
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TRAVEL STATE-OF-MIND 

Question: When it comes to getting back out and traveling again, which best describes your current state of mind? (Select one)
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AVOIDING TRAVEL UNTIL THE CORONAVIRUS BLOWS OVER

How much do you agree with the following statement?

Statement: I’m planning to avoid all travel until the Coronavirus situation blows over. 

Historical data
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(Base: Waves 1-24. All respondents, 1,201, 1,200, 1,201, 1,216, 1,263, 1,238, 

1,208, 1,204, 1,200, 1,212, 1,223, 1,257, 1,214, 1,214, 1,205, 1,231, 1,365, 

1,213, 1,200, 1,206, 1,224, 1,201, 1,202 and 1,207 completed surveys. 



How much do you agree with the following statement?

Statement: I'm not traveling until there is a vaccine.

(Base: Waves 6-24. All respondents, 1,238, 1,208, 1,204, 1,200, 1,212, 1,223, 

1,257, 1,214, 1,214, 1,205, 1,231, 1,365, 1,213, 1,200, 1,206, 1,224, 1,201, 

1,202 and 1,207 completed surveys. 

Historical data
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WON’T TRAVEL WITHOUT VACCINE



(Base: Waves 1-24. All respondents, 1,201, 1,200, 1,201, 1,216, 1,263, 1,238, 

1,208, 1,204, 1,200, 1,212, 1,223, 1,257, 1,214, 1,214, 1,205, 1,231, 1,365, 

1,213, 1,200, 1,206, 1,224, 1,201, 1,202 and 1,207 completed surveys. 

Historical data

66.8%

75.2%
77.5%

77.1%

79.7%

76.7%

72.6%

73.9%73.3%
71.1% 71.0%

73.1%

69.4%

70.2%
74.5%73.3%

76.1%
74.6%

76.3%

77.3%

76.9%

77.0% 73.9% 76.0%

9.3%6.5%
4.3% 4.7%5.1%6.1%

7.0%
5.5%

8.7% 8.3% 7.7%
7.9% 11.3%

8.5% 8.8% 7.8%
5.6%

8.4%
6.5%5.7%

6.9%7.3% 7.6% 6.3%

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%
Agree or Strongly agree Disagree or Strongly disagree

Strongly 
agree, 

49.6% 
Agree, 
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Strongly 
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AVOIDING CONVENTIONS & CONFERENCES

How much do you agree with the following statement?

Statement: I will be unlikely to attend any conferences or conventions until the coronavirus situation is resolved.



Historical data
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EXPECTATIONS FOR TRAVELING IN THE FALL

Statement: I expect that I will be traveling in the Fall of 2020.
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PROJECT 
OVERVIEW

Key Takeaways
• Travel readiness is idling with ~ 1-in-4 Americans fully ready to 

travel, and half still opting out for now

• Reminder: More dramatic changes in the virus situation are 

necessary for a large proportion of American travelers to 

meaningfully be open to traveling. By a 3-to-1 ratio, travelers 

report they will avoid travel until the pandemic is resolved

• The Fall travel season is increasingly at risk

• On the bright side, pessimism about the pandemic’s course is in 

decline. Perceptions of the safety of travel-related activities 

overall remain better than in July and Americans’ elevated levels 

of concern about their health and financial safety appear to be on 

a stable, unchanging course



Travel in the Remainder 
of 2020



UPCOMING TRAVEL PLANS

Question: Even if only tentatively scheduled, in which months of this year do you currently plan to take any leisure trips?
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(Base: Waves 24. All respondents, 1,207 completed surveys. Data collected Aug 21-23, 2020)



UPCOMING TRAVEL PLANS

Question: Even if only tentatively scheduled, in which months of this year do you currently plan to take any leisure trips?
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1/3 have travel 
plans

(Base: Waves 24. All respondents, 1,207 completed surveys. Data collected Aug 21-23, 2020)



(Base: Waves 24. All respondents, 1,207 completed surveys. Data collected Aug 21-23, 2020)

UPCOMING TRAVEL PLANS

Question: Even if only tentatively scheduled, in which months of this year do you currently plan to take any leisure trips?
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UPCOMING TRAVEL PLANS

Question: Even if only tentatively scheduled, in which months of this year do you currently plan to take any leisure trips?
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10.3%

(Base: Waves 24. All respondents, 1,207 completed surveys. Data collected Aug 21-23, 2020)



UPCOMING TRAVEL PLANS

Question: Even if only tentatively scheduled, in which months of this year do you currently plan to take any leisure trips?
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of travelers will take a 
leisure trip in a given month

44% 
In normal times,

(Base: Waves 24. All respondents, 1,207 completed surveys. Data collected Aug 21-23, 2020)
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ROAD & AIR TRIPS EXPECTED

(Base: Wave 24 data. All respondents, 1,207 completed surveys. Data collected Aug 21-23, 2020)

Question: In what month do you expect you will take your 

NEXT ROAD TRIP (Traveling in a personal automobile)?

Average road trip length  = 326 miles

Average air trip length = 1,034 miles

Question: In what month do you expect you will take 

your NEXT TRIP on a commercial airline?

2020 2021



UPCOMING TRAVEL PLANS

Question: Even if only tentatively scheduled, in which months of this year do you currently plan to take any leisure trips?
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(Base: Wave 24. All respondents, 1,207 completed surveys. Data collected Aug 21-23, 2020)



Question: Have the travel experiences 

you are seeking changed as a direct 

result of the Coronavirus situation?

HAS THE PANDEMIC CHANGED TRAVEL PRIORITIES

(Base: Respondents planning a trip in 2020, 409 

completed surveys. Data collected August 21-23, 

2020)

Yes, 49.1% 

No, 44.7% 

I don’t know, 

6.2% 



16.3%
18.5%
19.9%
20.4%
22.1%
22.2%
23.4%

27.9%
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30.4%
30.7%
31.8%
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59.0%
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Staying close to home
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New places I haven't visited before
Excitement and energy

Getting away from crowds
Escaping boredom

Enjoying nature
Escaping stress

Finding happiness
Relaxation

Spending time with loved ones
Having fun

Question: Thinking 

about your travel during 

the rest of the year, 

what travel experiences 

will you prioritize?

However you personally 

define each, use the 

scale provided to 

indicate how you will 

prioritize them.

PRIORITIZATION OF TRAVEL EXPERIENCES

(Base: Respondents planning a trip 

in 2020, 409 completed surveys. 

Data collected August 21-23, 

2020)

Top 2 Box Score: Essential or High Priority 



Question: What ONE 

EXPERIENCE do you most 

want to have on your trip(s) 

later this year?

SINGLE MOST DESIRED TRAVEL EXPERIENCES

(Base: Respondents planning a trip in 2020, 

360 completed surveys. Data collected 

August 21-23, 2020)

1.9% 
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Question: Which of the following  types of destinations do you expect to visit later this year? (Select all that apply)

TYPES OF TRIPS LATER IN 2020

(Base: Respondents planning a trip in 2020, 409 completed surveys. Data collected August 21-23, 2020)

42.0%
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25.2%
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18.2% on 

June 8th



Question: On your NEXT LEISURE 

TRIP, how likely is it that your primary 

destination will be one you have 

visited before?

REPEAT VISITATION

(Base: Respondents planning a trip in 2020, 409 

completed surveys. Data collected August 21-23, 

2020)

26.1% 29.8% 
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Question: Which of these activities do 

you MOST WANT TO DO while 

traveling later this year?  (Select as 

many as FIVE (5))

MOST DESIRED TRIP ACTIVITIES LATER IN 2020

(Base: Respondents planning a trip in 2020, 409 

completed surveys. Data collected August 21-23, 

2020)
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Question: Will any of your trips later 

this year be REGIONAL TRIPS 

(traveling at most 200 miles from 

your home)?

REGIONAL TRIPS IN 2020

(Base: Respondents planning a trip in 2020, 407 

completed surveys. Data collected August 21-23, 

2020)

Yes, 53.9% No, 28.5% 

I don't know, 

17.6% 
45.5% say ALL

their remaining

2020 trips will 

be regional



• Likelier to expect the coronavirus situation to get better in the next month and that the 
situation will be resolved by the end of the year

• Are less likely to perceive travel activities as unsafe and are confident that they can travel 
safely right now

• Are open to new trips/travel in the near-term and open to learning about new 
destinations

• Have recently dined in a restaurant and visited an outdoor attraction 

• If they take a staycation, they would likely include an overnight stay and visiting area 
attractions rather than simply staying home

• Would feel happy if they saw an ad promoting tourism to their community and are more 
open to having travelers visit right now

• Having a scheduled vacation and trip planning brings them happiness right now

THOSE WITH TRIP PLANS THIS YEAR



Staycations



Question: Are you likely to take any 

STAYCATIONS later this year?

LIKELIHOOD OF TAKING A STAYCATION IN 2020

(Base: All respondents, 1,207 completed surveys. 

Data collected August 21-23, 2020)
Yes, 33.0% 

No, 39.8% 

I don't know, 

27.2% 



Question: Which best describes the 

type of staycation you would be most 

likely to take? (Select one to complete 

the sentence below)

For me, a staycation would be 

____________

WHAT A STAYCATION LOOKS LIKE

(Base: Respondents likely to take a staycation in 

2020, 382 completed surveys. Data collected 

August 21-23, 2020)

0.4%

21.9%

25.5%

52.2%

0% 20% 40% 60%

None of these.  I will not
take a staycation.

Spending time enjoying
the broader region or

area in which I live

Spending time enjoying
my community

Simply not traveling
(staying mostly at home)



Question: If you were to take a 

staycation, which of the following 

would it most likely include? (Select 

all that apply)

STAYCATION COMPONENTS

(Base: Respondents likely to take a staycation in 

2020, 382 completed surveys. Data collected 

August 21-23, 2020)

20.1%

5.1%

16.1%

16.3%

17.7%

23.6%

25.4%

29.4%

41.7%

0% 20% 40% 60%

NONE OF THESE

Bars and nightlife

Staying in a hotel, motel or
inn in my area
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Overnight trips in my area

Having friends or family come
visit me

Restaurants
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or more from my home)

Day trips to area attractions
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Key Takeaways
• One-third of American travelers have leisure trip plans in the remainder 

of 2020

• Among these travelers, half feel the pandemic has changed the 

experiences they will pursue on trips.  Their top experiential priorities for 

their upcoming travel will be spending time with loved ones, and 

pursuing relaxation, peace of mind and happiness

• Beach destinations remain the most desired destination type, while 

aspiration for urban destinations may be returning showed considerable 

resilience in this wave of the survey

• 1-in-4 travelers planning to venture out for trips this year will only take 

regional trips. 1-in-3 American travelers are likely to staycation this year , 

much of which will simply be staying at home, rather than enjoying 

traditional travel activities, without prompting



Perceptions of Visiting 
Restaurants & Outdoor Attractions



How much do you agree with the following statement?

Statement: I still feel comfortable going out in my community to restaurants, local attractions and undertaking local activities.

(Base: Waves 1-24. All respondents, 1,201, 1,200, 1,201, 1,216, 1,263, 1,238, 

1,208, 1,204, 1,200, 1,212, 1,223, 1,257, 1,214, 1,214, 1,205, 1,231, 1,365, 

1,213, 1,200, 1,206, 1,224, 1,201, 1,202 and 1,207 completed surveys

Historical data
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Question: Have you dined out in a 

restaurant in the past two months?

DINING IN RESTAURANTS

(Base: All respondents, 1,196 completed surveys. 

Data collected August 21-23, 2020)

Yes, 49.4% No, 50.6% 



Question: Please think about your 

most recent experience dining in a 

restaurant. Did you dine indoors or 

outdoors?

TYPE OF DINING EXPERIENCE

(Base: Respondents dining out at a restaurant in the 

past 2 months, 588 completed surveys. Data 

collected August 21-23, 2020)

Indoors, 

62.3% 

Outdoors, 

37.7% 



Question: In general, how safe did 

you feel during your most recent 

restaurant dining experience?

PERCEIVED SAFETY OF DINING EXPERIENCE

(Base: Respondents dining out at a restaurant in the 

past 2 months, 589 completed surveys. Data 

collected August 21-23, 2020)

1.0% 

3.6% 

24.7% 

44.1% 

26.5% 

0% 10% 20% 30% 40% 50%

Very unsafe

Unsafe

Neutral (neither safe nor
unsafe)

Safe

Very safe

70.7%



Question: Which of the following (if 

any) describe why you haven’t dined 

at a restaurant in the past two 

months? 

REASONS FOR NOT DINING OUT (PAST 2  MONTHS)

(Base: Respondents not dining out at a restaurant in 

the past 2 months, 607 completed surveys. Data 

collected August 21-23, 2020)

5.8% 

11.3% 

13.7% 

15.8% 

18.1% 

33.5% 

43.4% 

47.2% 

64.2% 

0% 20% 40% 60% 80%

NONE OF THESE

I don't trust how the food is
prepared

My partner/family/friends don’t 
want to

Dining out is not currently allowed in
my community

I don’t trust restaurant staff to act 
responsibly

I don’t trust other diners to act 
responsibly

Takeout is safer

Concern about social distancing

General COVID-related safety
concerns





Question: Have you visited an 

outdoor attraction (e.g., zoo, gardens, 

parks, amusement parks, etc.) in the 

past two months?

VISITING OUTDOOR ATTRACTIONS

(Base: All respondents, 1,201 completed surveys. 

Data collected August 21-23, 2020)

Yes, 20.5% 

No, 79.5% 



Question: In general, how safe did 

you feel during your most recent visit 

to an outdoor attraction?

PERCEIVED SAFETY OF VISITING OUTDOOR ATTRACTION

(Base: Respondents visiting an outdoor attractions in 

the past 2 months, 244 completed surveys. Data 

collected August 21-23, 2020)

2.4% 

2.1% 

18.5% 

43.7% 

33.3% 

0% 10% 20% 30% 40% 50%

Very unsafe

Unsafe

Neutral (neither safe nor
unsafe)

Safe

Very safe

77.0%



Question: Which of the following (if 

any) describe why you haven’t 

visited an outdoor attraction in the 

past two months?

REASONS FOR NOT VISITING AN OUTDOOR ATTRACTION ( PA S T  2  M O N T H S )

(Base: Respondents not visiting an outdoor 

attractions in the past 2 months, 957 completed 

surveys. Data collected August 21-23, 2020)

18.8% 

11.1% 

13.2% 

13.5% 

30.2% 

38.6% 

52.3% 

0% 20% 40% 60%

NONE OF THESE

It is not allowed in my
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I don’t trust attraction staff to 
act responsibly

My partner/family/friends 
don’t want to

I don’t trust other visitors to act 
responsibly

Concern about social
distancing

General COVID-related safety
concerns
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Key Takeaways

• Approximately 40% of American travelers feel comfortable 

undertaking leisure activities in their own communities

• One in five American travelers have visited an outdoor 

attraction in the past 2 months and half have dined out in a 

restaurant in the same period. Nearly two-thirds of this 

latter activity was recently indoors, rather than al fresco 

dining.

• Guests were largely made to feel safe: Less than 5% of 

those who report doing either of these activities said they 

felt unsafe during their experience.

• The most common deterrents to dining in restaurants and 

visiting outdoor attractions are general COVID related 

concerns, particularly social distancing, as well as wariness 

about the behavior of other patrons.



In-Person Education 
Uncertainty & Travel Plans



Question: Do you expect that your 

child/children's school will be open 

this Fall for in-person education?

EXPECTATIONS FOR IN-PERSON EDUCATION THIS FALL

(Base: Respondents with school-aged children they 

travel with, 304 and 302 completed surveys. Data 

collected July 31-Aug 2 and August 21-23, 2020)

40.3%

55.9%

33.2%

26.6%
23.8%

13.8%
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Question: Has uncertainty about 

whether or not your child/children's 

school will be open for in-person 

education made you more or less 

likely to travel this Fall? 

SCHOOL UNCERTAINTY AND TRAVEL EXPECTATIONS

(Base: Respondents with school-aged children they 

travel with, 304 and 302 completed surveys. Data 

collected July 31-Aug 2 and August 21-23, 2020)

Much more 
likely, 17.0% 

More likely, 

20.2% 

Neutral -
Neither more 
nor less likely, 

42.4% 

Less likely, 

13.5% 

Much less 

likely, 6.9% 



Key Takeaways

• There appears to be a net positive 

gain in likelihood to travel this Fall 

amongst American travelers with 

school-age children. 

• The certainty of in-person education 

looks to increase the likelihood of 

travel amongst traveling parents



Coronavirus Travel Sentiment Index
Measuring the Potential Influence of Travel Marketing

Highlights from the Week of August 24th



What is a 
Predictive 
Index?

Indexing is the practice of compiling data into 
one single metric. 

A predictive index is a statistical measure of 
change in a representative group of data points. 
The predictive index is then compared to a 
standard base value in order to make data-
driven predictions.

The goals are to identify:

• WHO are the traveler segments that appear 
receptive to travel marketing and

• WHEN will they be ready to travel 



Predictive Index Formula

Concern for 
Personal Health

Concern for 
Personal Finances

Openness to 
Messaging

Excitement to 
Travel Now

*Normalized to a 100pt scale
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Airline and 
Cruise Travelers
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US Regions
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Residence Type
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Do you have a survey topic you 
want us to explore?

Send suggestions or requests for questions to:

Info@DestinationAnalysts.com &
Myha@DestinationAnalysts.com

mailto:Info@DestinationAnalysts.com
mailto:Myha@DestinationAnalysts.com


15-minute presentations 
for your board and 
stakeholders
info@destinationanalysts.com



THE STATE OF THE AMERICAN TRAVELER

TRAVELER SEGMENTS IN 

THE AGE OF COVID-19

WEDNESDAY, SEPTEMBER 2, 3PM ET

Register at: 

bit.ly/3fggbEK 

WEBINAR



Resources for 
Tourism 
Advocacy & 
Recovery
destinationanalysts.com



Research & Data 
Support for Grant 

Applications & 
Recovery Programs

info@destinationanalysts.com



Webinar recording 
available on our website:

DestinationAnalysts.com/covid-webinars


