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Destination Analysts is- a-market research-eompany that offers
businesses a breadth of insights , from the comprehensive
understanding of target audiences and customer profile
development, to ROl and economic analysis.

Clients seek us out:for unigue and more deeply thoughtful
analysis, our actionable storytelling* ..of data, high-quality and
defensible findings, andprogressive and open approach to
research methodologies.
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We Can Help You

Visitor & Target Audience Profiles
Brand Performance

Visitor Activity Analysis & Segmentation
Persona Research

Resident + Stakeholder Research
Diversity, Equity + Inclusion Initiatives
Meetings & Convention Research

Advertising Testing
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Grant Support info@destinationanalysts.com
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RESEARCH OVERVIEW & METHODOLOGY

A Weekly tracking survey of a representative U.S.Regions
sample of adult American travelers in each of
four U.S. regiOnS b MIDWEST NORTHEAST

A Designed to track traveler sentiment and
generate insights into when tourism businesses
can expect demand to return and from whom

A Week 28 data (fielded September 18  t™-20t™) will
be presented today

A 1,200+ fully completed surveys collected each
wave

Confidence interval of +/ -2.8%

Data Is weighted to reflect the actual population
of each region
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Please consider
subscribing or donating
to support this ongoing research

DestinationAnalysts.com/Support
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Supporter
Benefits

A Access to online dashboard
with full 24 -weeks of data and
numerous segment filters

A Complete report(s) of findings

A Destination specific insights

A Presentation to Board of
Directors or other
meeting/event

FREE TRIAL AVAILABLE










