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Destination Analysts is a market research company that offers 
businesses a breadth of insights, from the comprehensive 
understanding of target audiences and customer profile 
development, to ROI and economic analysis. 

Clients seek us out for unique and more deeply thoughtful 
analysis, our actionable storytelling of data, high quality and 
defensible findings, and progressive and open approach to 
research methodologies. 
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RESEARCH OVERVIEW & METHODOLOGY

▪ Weekly tracking survey of a representative 
sample of adult American travelers in each of 
four U.S. regions  

▪ Designed to track traveler sentiment and 
generate insights into when tourism businesses 
can expect demand to return and from whom

▪ Week 34 data (fielded October 30th-November 
1st) will be presented today

▪ 1,200+ fully completed surveys collected each 
wave

▪ Confidence interval of +/- 2.8%

▪ Data is weighted to reflect the actual population 
of each region

U.S.Regions
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Current Travel

Sentiment



(Base: Wave 34 data. All respondents, 1,203. Data collected 

Oct 30-Nov 1, 2020 )

How much do you agree with the following 

statement?

Statement: I expect the Coronavirus will 

thrive in the upcoming cold weather

Strongly agree, 

29.6% 

Agree, 33.0% 

Neutral (neither 
agree nor disagree), 

27.2% 

Disagree, 

7.2% 

Strongly disagree, 

3.0% 

EXPECTATIONS FOR THE CORONAVIRUS’ COURSE IN COLD WEATHER

62.6%

10.2%
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25.4%

39.1%
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Get much better

Get better

Neither worsen nor get
better

Get worse

Get much worse

EXPECTATIONS FOR THE CORONAVIRUS OUTBREAK

Question: In the NEXT 

MONTH, how (if at all) do you 

expect the severity of 

the coronavirus situation in the 

United States to change? (Select 

one)

In the next month the coronavirus 

situation will ________

(Base: Wave 34 data. All respondents, 1,203 

completed surveys. Data collected Oct 30-Nov 1, 

2020)

60.9%

54.8%

Last 

week

13.6%
16.9%

Last 

week
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EXPECTATIONS FOR THE CORONAVIRUS OUTBREAK (WAVES 1 -34)

Question: In the NEXT 

MONTH, how (if at all) do you 

expect the severity of 

the coronavirus situation in the 

United States to change?

In the next month the coronavirus 

situation will ________

(Base: Waves 1-34. All respondents, 1,201, 1,200, 1,201, 

1,216, 1,263, 1,238, 1,208, 1,204, 1,200, 1,212, 1,223, 

1,257, 1,214, 1,214, 1,205, 1,231, 1,365, 1,213, 1,200, 

1,206, 1,224, 1,201, 1,202, 1,207, 1,250, 1,225, 1,205, 

1,200, 1,205, 1,203, 1,203, 1,204, 1,203 and 1,203 

completed surveys.)

“Worse” or 

“Much worse”

“Better” or 

“Much better”
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EXPECTATIONS FOR THE CORONAVIRUS OUTBREAK (WAVES 1 -34)

Question: In the NEXT 

MONTH, how (if at all) do you 

expect the severity of 

the coronavirus situation in the 

United States to change?

In the next month the coronavirus 

situation will ________

(Base: Waves 1-34. All respondents, 1,201, 1,200, 1,201, 

1,216, 1,263, 1,238, 1,208, 1,204, 1,200, 1,212, 1,223, 

1,257, 1,214, 1,214, 1,205, 1,231, 1,365, 1,213, 1,200, 

1,206, 1,224, 1,201, 1,202, 1,207, 1,250, 1,225, 1,205, 

1,200, 1,205, 1,203, 1,203, 1,204, 1,203 and 1,203 

completed surveys.)
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“Better” or 
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Traveling outside the United States

Sporting events - Large venue

Intercity bus travel

Traveling by  bus or motor coach on a group tour

Traveling on a cruise line

PERCEIVED SAFETY OF TRAVEL ACTIVITIES (WAVE 34)

Question: At this 

moment, how safe would 

you feel doing each type 

of travel activity?

(Base: Wave 34 data. All 

respondents, 1,203 completed surveys. 

Data collected Oct 30-Nov 1, 2020)

Top 2-Box Score: Percent Selecting Each as 

“Somewhat Unsafe” or “Very Unsafe”

54.6%
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PERCEIVED SAFETY OF TRAVEL ACTIVITIES (WAVES 1 -34 COMPARISON)

Question: At this 

moment, how safe would 

you feel doing each type 

of travel activity?

% Somewhat unsafe or Very unsafe (AVERAGE SCORE FOR ALL ACTIVITES TESTED)

(Base: Waves 1-34. All respondents, 1,201, 

1,200, 1,201, 1,216, 1,263, 1,238, 

1,208, 1,204, 1,200, 1,212, 1,223, 

1,257, 1,214, 1,214, 1,205, 1,231, 

1,365, 1,213, 1,200, 1,206, 1,224, 

1,201, 1,202, 1,207, 1,250, 1,225, 

1,205, 1,200, 1,205, 1,203, 1,203, 

1,204, 1,203 and 1,203 completed 

surveys.)
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EXCITEMENT TO TRAVEL NOW

Question: Imagine that a good friend (or 

close family member) asks you to take a 

weekend getaway with them sometime in 

the next month.

How excited would you be to go? (Assume 

the getaway is to a place you want to visit)

(Base: Wave 34 data. All respondents, 1,203 completed 

surveys. Data collected Oct 30-Nov 1, 2020)
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52.5%

Last 

week



More excitement

Less excitement



15.5%

2.2%

5.6%

6.4%

3.7%

22.2%
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OPENNESS TO TRAVEL INFORMATION

Question: At this moment, how excited 

are you in learning about new, exciting 

travel experiences or destinations to visit?

(Base: Wave 34 data. All respondents, 1,203 completed 

surveys. Data collected Oct 30-Nov 1, 2020)
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45.3%
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How much do you agree with the following statement?

Statement: The coronavirus has led many travel providers to cut their prices. These discounts and price cuts (airline, hotel, etc.) make me more 

interested in traveling in the NEXT THREE (3) MONTHS.

(Base: Waves 1-34. All respondents, 1,201, 1,200, 1,201, 1,216, 1,263, 1,238, 1,208, 

1,204, 1,200, 1,212, 1,223, 1,257, 1,214, 1,214, 1,205, 1,231, 1,365, 1,213, 

1,200, 1,206, 1,224, 1,201, 1,202, 1,207, 1,250, 1,225, 1,205, 1,200, 1,205, 

1,203, 1,203, 1,204, 1,203 and 1,203 completed surveys.)

Historical data
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Strongly 
agree, 11.7%
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16.5%

Strongly disagree, 
16.2%

DISCOUNTS AND PRICE CUTS



CONFIDENCE IN TRAVELING SAFELY

(Base: Wave 24-34 data. All respondents, 1,207, 1,250, 1,225, 1,205, 

1,200, 1,205, 1,203, 1,203, 1,204, 1,203 and 1,203 completed surveys.) 

Question: How confident are you that you can travel 

safely in the current environment?

Very confident, 
11.9%

Confident, 14.6%

Somewhat 
confident, 

26.3%

Not very confident, 
26.0%

Not at all 
confident, 

21.2%
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GUILT TRAVELING

Question: How much do you 

agree or disagree with the 

following statements?

I'd feel guilty traveling right now.

(Base: Wave 34 data. All respondents, 

1,203 completed surveys. Data collected 

Oct 30-Nov.1, 2020)

15.3%

17.4%

26.8%

23.5%

17.1%

0% 5% 10% 15% 20% 25% 30%

Strongly disagree

Disagree

Neutral (neither agree nor disagree)

Agree

Strongly agree

40.6%

32.7%



TRAVEL AND RESPONSIBILITY

Question: How much do you 

agree or disagree with the 

following statements?

Traveling right now is 

irresponsible.

(Base: Wave 34 data. All respondents, 

1,203 completed surveys. Data collected 

Oct 30-Nov.1, 2020)

11.7%

14.6%

23.7%

23.8%

26.2%
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Strongly disagree
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50.0%

26.3%



UPCOMING TRAVEL PLANS

Question: Even if only tentatively scheduled, in which months of this year do you currently plan to take any leisure trips?

1.6%

9.3%

13.6%

11.5% 11.2% 11.0%

14.5%

34.2%

28.0%
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October November December January 2021 February 2021 March 2021 April 2021 Sometime later in
2021 (May-
December)

I have no plans to
travel right now

2020 2021

(Base: Wave 34 data. All respondents, 1,203 completed surveys. Data collected Oct 30-Nov 1, 2020)



How Are We Feeling?



6.0%

2.6%

4.7%

3.3%
2.7%

11.6%
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17.2%
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all

concerned
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Concerned 
nor 

unconcerned

6 7 8 9 10 -
Extremely
concerned

PERSONAL HEALTH CONCERNS

Question: Thinking about the 

current coronavirus situation, 

in general, HOW CONCERNED 

ARE YOU PERSONALLY about 

contracting the virus? (Please 

answer using the scale below)

(Base: Wave 34 data. All respondents, 

1,203 completed surveys. Data collected 

Oct 30-Nov 1, 2020)

69.3%

72.0%

Last

week



More concern

Less concern





HEALTH CONCERNS (FAMILY & FRIENDS) 

Question: Thinking about the 

current coronavirus situation, in 

general, how concerned are you 

about your FRIENDS OR FAMILY 

contracting the virus? (Please 

answer using the scale below)

(Base: Wave 34 data. All respondents, 

1,203 completed surveys. Data collected 

Oct 30-Nov 1, 2020)
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CONCERNS ABOUT PERSONAL FINANCES

Question: Thinking about the 

current coronavirus situation, 

how concerned are you about the 

impact it may have on your 

PERSONAL FINANCES? (Please 

answer using the scale below)

(Base: Wave 34 data. All respondents, 

1,203 completed surveys. Data collected 

Oct 30-Nov 1, 2020)
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CONCERNS ABOUT NATIONAL ECONOMY

Question: Thinking about the 

current coronavirus situation, 

how concerned are you about the 

impact it may have on the 

NATIONAL ECONOMY?

(Base: Wave 34 data. All respondents, 

1,203 completed surveys. Data collected 

Oct 30-Nov 1, 2020)
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84.6%
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week
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AVOIDING TRAVEL UNTIL THE CORONAVIRUS BLOWS OVER

How much do you agree with the following statement?

Statement: I’m planning to avoid all travel until the Coronavirus situation blows over. 

(Base: Waves 1-34. All respondents, 1,201, 1,200, 1,201, 1,216, 1,263, 1,238, 1,208, 

1,204, 1,200, 1,212, 1,223, 1,257, 1,214, 1,214, 1,205, 1,231, 1,365, 1,213, 

1,200, 1,206, 1,224, 1,201, 1,202, 1,207, 1,250, 1,225, 1,205, 1,200, 1,205, 

1,203, 1,203, 1,204, 1,203 and 1,203 completed surveys.)

Historical data
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Historical data
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TRAVEL STATE-OF-MIND 

Question: When it comes to getting back out and traveling again, which best describes your current state of mind? (Select one)

(Base: Waves 12-13 and 15-34. All respondents, 1,257, 1,214, 1,205, 1,231, 1,365, 

1,213, 1,200, 1,206, 1,224, 1,201, 1,202, 1,207, 1,250, 1,225, 1,205, 1,200, 1,205, 

1,203, 1,203, 1,204, 1,203 and 1,203 completed surveys.)



P A G E  4 0

LOSS OF INTEREST IN TRAVEL

(Base: Waves 20, 28-34 data. All respondents, 1,206, 1,200, 1,205, 1,203, 

1,203, 1,204, 1,203 and 1,203 completed surveys.)

How much do you agree with the following statement?

Statement: I have lost my interest in/taste for traveling for the time being.

Strongly 
agree, 19.1%

Agree, 23.4%
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agree nor 
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TRAVELING MORE LATELY

Question: How much do you 

agree or disagree with the 

following statements?

It seems that people in my 

personal network are traveling 

more lately.

(Base: Wave 34 data. All respondents, 

1,203 completed surveys. Data collected 

Oct 30-Nov.1, 2020)
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PEOPLE GOING OUT MORE LATELY

Question: How much do you 

agree or disagree with the 

following statements?

It seems that people in my 

community are going out more 

lately.

(Base: Wave 34 data. All respondents, 

1,203 completed surveys. Data collected 

Oct 30-Nov.1, 2020)
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KEY TAKEAWAYS
1. Most travelers have bought into concerns of a winter surge in 

Coronavirus cases, and we are seeing rapidly deteriorating 

expectations for near-term prospects for the pandemic improving.

2. The worsening feelings continue to negatively impact sentiment towards 

travel in the near-term. Excitement levels about taking a getaway in the 

next month, openness to travel inspiration, and confidence they can 

travel safely decreased, while perceptions of travel activities as unsafe 

again increased.

3. These feelings extend into greater emotional depth. Fully half agree 

that traveling right now feels irresponsible. Over 40% feel, or would 

feel, guilty traveling right now.

4. However, given travel’s importance to Americans, it continues. This week, 

fewer agree that they have lost their interest in/taste for traveling for 

the time being. Americans travel readiness state-of-mind remained 

stable (54.6%), as did the proportion that say they will engage in travel 

avoidance until the coronavirus situation is more resolved (54.7%).



Priorities & 
Emotions



LIFESTYLE PRIORITIES (NEXT 6 MONTHS)

Question: Tell us about your 

lifestyle priorities in the next six 

months. However you personally 

define each, use the scale 

provided to indicate how you will 

prioritize these in the next SIX (6) 

MONTHS. 

(Base: Wave 34 data. All respondents, 

1,203 completed surveys. Data collected 

Oct 30-Nov.1, 2020)
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LIFESTYLE PRIORITIES (NEXT 6 MONTHS)

Question: Tell us about your 

lifestyle priorities in the next six 

months. However you personally 

define each, use the scale 

provided to indicate how you will 

prioritize these in the next SIX (6) 

MONTHS. 
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1,203 completed surveys. Data collected 
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LIFESTYLE PRIORITIES (% CHANGE FROM APRIL)

Question: Tell us about your 

lifestyle priorities in the next 

six months. However you 

personally define each, use 

the scale provided to indicate 

how you will prioritize these 

in the next SIX (6) MONTHS. 

-17.4%

-17.1%

-15.8%

-11.9%

-11.7%

-6.1%

-4.8%

-0.5%

0.5%

0.7%

1.5%

6.0%

13.1%

-25.0% -20.0% -15.0% -10.0% -5.0% 0.0% 5.0% 10.0% 15.0% 20.0%

Physical fitness

Making money

Healing and recovery

Learning/education

Connecting with others

Connect with nature

Have new experiences

Escape from boredom

Emotional well-being

Staying safe from infection

Escape from stress

Finding joy or happiness

Relaxation



DAILY STRESS LEVEL (PAST MONTH)

Question: Thinking about the last 

month, please rate your average 

level of daily stress from 1 - 10.

(Base: Wave 34 data. All respondents, 

1,203 completed surveys. Data collected 

Oct 30-Nov.1, 2020)

5.2% 

7.9% 

11.0% 

5.9% 

26.6% 

9.2% 

12.9% 

11.0% 

5.1% 

5.2% 

0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%

1 - No stress

2

3

4

5 - Moderate, occasional stress

6

7

8

9

10 - Severe, frequent stress
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5.6        

July 24-26 September
18-20

Oct 30-Nov 1

Mean Stress Score (1-10)

43.5%



15.1% 

16.6% 

18.5% 

19.4% 

20.7% 

22.3% 

22.3% 

25.2% 

27.0% 

28.2% 

31.7% 

32.6% 

34.2% 

41.0% 

41.2% 

43.6% 

44.2% 

0% 20% 40% 60%

I've had a persistent feeling of loneliness

I keep myself up at night worried/stressing out

I've felt lonely

I've felt like getting as far away from home as possible

I've felt easily upset or overly sensitive

I've felt agitated or restless

I've felt sad or disappointed

I've felt like I want to get far away from where I'm at

I've felt bored

I've felt full of energy

I've felt tired or worn out

I've felt engaged and curious

I've been worrying about the Coronavirus

I've felt content or satisfied

I've felt grounded, centered or stable

I've felt calm or relaxed

I've felt happy

PERSONAL FEELINGS (PAST MONTH)

Question: Please tell us about 

how you have been feeling 

DURING THE LAST MONTH. 

Using the scale below, tell us how 

often you feel each?

(Base: Wave 34 data. All respondents, 

1,203 completed surveys. Data collected 

Oct 30-Nov.1, 2020)

% Most of the time or Often



PERSONAL FEELINGS (% CHANGE FROM JULY)

Question: Please tell us 

about how you have been 

feeling DURING THE LAST 

MONTH. 

Using the scale below, tell 

us how often you feel 

each?

-18.0%

-13.7%

-13.1%

-11.4%

-10.9%

-8.3%

-7.8%

-7.1%

-5.1%

-5.0%

-3.8%

-3.5%

-3.0%

-2.1%

0.1%

2.6%

7.9%

-25.0% -20.0% -15.0% -10.0% -5.0% 0.0% 5.0% 10.0%

I've felt like getting as far away from home as possible

I've had a persistent feeling of loneliness

I've felt bored

I've felt like I want to get far away from where I'm at

I've felt lonely

I've been worrying about the Coronavirus

I keep myself up at night worried/stressing out

I've felt full of energy

I've felt calm or relaxed

I've felt grounded, centered or stable

I've felt easily upset or overly sensitive

I've felt content or satisfied

I've felt happy

I've felt sad or disappointed

I've felt engaged and curious

I've felt agitated or restless

I've felt tired or worn out



As you look out over the NEXT TWO (2) YEARS, in which ways (if at all) do you expect your 

travel priorities will change compared to BEFORE the Coronavirus situation? 
(Select all that complete the sentence) 

In the NEXT TWO (2) YEARS, I will be______________________.

❑Visiting iconic American cities

❑ Traveling more with friends

❑ Traveling more internationally/seeing more of the world

❑Being more open - Saying "Yes" to new travel ideas

❑Visiting more destinations on my bucket list

❑Visiting more national parks and public lands

❑ Traveling more with my family

❑ Traveling more domestically/seeing the United States

❑NONE OF THESE



FUTURE TRAVEL PRIORITIES

Question: As you look out over 

the NEXT TWO (2) YEARS, in 

which ways (if at all) do you 

expect your travel priorities will 

change compared to BEFORE the 

Coronavirus situation? (Select all 

that complete the sentence) 

In the NEXT TWO (2) YEARS, I will 

be______________________.

(Base: Wave 34 data. All respondents, 

1,203 completed surveys. Data collected 

Oct 30-Nov.1, 2020)

23.9% 

16.7% 

19.2% 

19.5% 

23.6% 

23.9% 

26.4% 

31.2% 

33.4% 

0% 5% 10% 15% 20% 25% 30% 35% 40%

NONE OF THESE

Visiting iconic American cities

Traveling more with friends

Traveling more internationally/seeing more of the
world

Being more open - Saying "Yes" to new travel ideas

Visiting more destinations on my bucket list

Visiting more national parks and public lands

Traveling more with my family

Traveling more domestically/seeing the United States



THE PERFECT VACATION DESTINATION: RIGHT NOW

Question: What ONE WORD 

would best describe the perfect 

vacation destination for you right 

now?

(Base: Wave 34 data. All respondents, 

1,203 completed surveys. Data collected 

Oct 30-Nov.1, 2020)



KEY TAKEAWAYS
1. Staying safe from infection remains a top lifestyle 

priority, yet significant growth has been seen in a desire 

to prioritize relaxation in traveler’s lives.

2. Reported daily stress levels have declined since the 

summer.

3. Travelers report generally positive feelings dominating 

their emotional worlds. However, increasing levels of 

feeling “tired and worn out” are also noted. 

4. Feelings of wanting to “get away” have dropped 

significantly since July.

5. An opportunity for domestic travel to replace 

international in the post-pandemic period seems 

evident. Yet, the challenges faced by cities may linger.



Thanksgiving 
Travel



EXPECTED THANKSGIVING TRAVEL

Question: Will you be traveling 

over the Thanksgiving holiday (50 

miles or more from your home)  

this year?

(Base: Wave 34 data. All respondents, 

1,203 completed surveys. Data collected 

Oct 30-Nov.1, 2020)

20.9%

63.3%

15.8%

9.2%

77.2%

13.6%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

I don't know

No

Yes

Oct 30-Nov 1 August 14-16



THANKSGIVING TRAVEL TO SEE FRIENDS & RELATIVES

Question: Over the Thanksgiving 

holiday, will you travel primarily 

to spend time with friends and 

family in their homes? 

(Base: Wave 34 data. Respondents 

traveling for Thanksgiving. 159 completed 

surveys. Data collected Oct 30-Nov.1, 

2020)

Yes, 78.9% 

No, 19.6% 

I don't know, 1.5% 



THANKSGIVING TRAVEL AS A VACATION

Question: Over the Thanksgiving 

holiday, will you travel primarily 

to take a vacation or weekend 

getaway? 

(Base: Wave 34 data. Respondents 

traveling for Thanksgiving. 159 completed 

surveys. Data collected Oct 30-Nov.1, 

2020)

Yes, 46.2% 

No, 50.3% 

I don't know, 3.5% 



THANKSGIVING TRAVEL: EXPERIENCES PRIORITIZED

Question: Thinking about your 

Thanksgiving holiday travel this 

year, what experiences will you 

prioritize? 

However you personally define 

each, use the scale provided to 

indicate how you will prioritize 

them.

(Base: Wave 34 data. Respondents 

traveling for Thanksgiving. 159 completed 

surveys. Data collected Oct 30-Nov.1, 

2020)

26.2% 

37.3% 

39.6% 

50.3% 

60.1% 

62.1% 

66.5% 

72.0% 

80.2% 

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

Meet new people

Visit new place(s)/destination(s)

Have new experiences

Escape boredom

Get away from my daily life

Good experiences for my children

Relax or escape stress

Enjoying Thanksgiving traditions

Spending time with family

% Essential priority or a High priority





THANKSGIVING TRAVEL: PLACE OF STAY

Question: In which of the 

following will you stay overnight 

in while traveling on your 

Thanksgiving holiday? (Select all 

that apply)

(Base: Wave 34 data. Respondents 

traveling for Thanksgiving. 159 completed 

surveys. Data collected Oct 30-Nov.1, 

2020)

7.6% 

3.6% 

7.2% 

7.6% 

8.0% 

8.1% 

9.4% 

9.9% 

17.5% 

17.9% 

51.3% 

0% 10% 20% 30% 40% 50% 60%

NONE OF THESE

Bed & breakfast Inn

Campground or RV park

Vacation home rental

Time-share property

All-inclusive resort property

Peer-to-peer lodging (i.e., Airbnb, VRBO, etc.)

Budget hotel or motel

Full-service or 3-4 star hotel

Luxury or 5-star hotel

Private home of a friend or relative

39.0% 
Will stay in a 

hotel, motel or inn

15.1% 
Will stay in 

peer-to-peer 

lodging or rental



THANKSGIVING TRAVEL: DESTINATION TYPES VISITED

Question: Which types of 

destinations will you visit while 

traveling on your Thanksgiving 

holiday? (Select all that apply)

(Base: Wave 34 data. Respondents 

traveling for Thanksgiving. 159 completed 

surveys. Data collected Oct 30-Nov.1, 

2020)

33.8% 

7.2% 

9.4% 

12.3% 

12.9% 

13.8% 

15.0% 

17.7% 

20.5% 

0% 5% 10% 15% 20% 25% 30% 35% 40%

NONE OF THESE

Theme or amusement parks

Desert destinations/resorts

Beach destinations/resorts

U.S. National Parks

Mountain destinations/resorts (including ski resorts)

Small towns, villages or rural
destinations/attractions

Cities or metropolitan areas

State, county or regional parks or recreation areas



THANKSGIVING TRAVEL (DAYS AWAY FROM HOME)

Question: How many days will 

you spend away from home 

during your Thanksgiving holiday 

travels? (Select one)

(Base: Wave 34 data. Respondents 

traveling for Thanksgiving. 159 completed 

surveys. Data collected Oct 30-Nov.1, 

2020)

3.5% 

7.0% 

16.1% 

20.2% 

19.3% 

13.9% 

4.0% 

8.1% 

7.9% 
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7

8 days or more

Mean = 4.3 days



THANKSGIVING TRAVEL (DISTANCE FROM HOME)

Question: While traveling over the 

Thanksgiving holiday, how far 

away from home will you go? 

(Select one)

(Base: Wave 34 data. Respondents 

traveling for Thanksgiving. 159 completed 

surveys. Data collected Oct 30-Nov.1, 

2020)

38.4% 

27.7% 

18.4% 

13.9% 

1.8% 

0% 10% 20% 30% 40% 50%

0 to 250 miles

251 to 500 miles

501 to 1000 miles

1,001 to 2,000 miles

Over 2,000 miles

Mean = 533 miles



THANKSGIVING TRAVEL (FLEXIBILITY OF DESTINATION SELECTION)

Question: Are the destinations 

you will visit on your 

Thanksgiving holiday already 

decided or are they still flexible?  

(Select to complete the sentence)

The destinations I will visit are 

______________.

(Base: Wave 34 data. Respondents 

traveling for Thanksgiving. 159 completed 

surveys. Data collected Oct 30-Nov.1, 

2020)

11.5% 

32.7% 

55.9% 

0% 20% 40% 60% 80%

Still completely flexible

Still somewhat flexible

Already decided and will not change

44.1%



KEY TAKEAWAYS

1. Just over 1-in-10 travelers will travel during the 

Thanksgiving holiday. The mean distance traveled will be 

533 miles, and the average reported trip length will be 

4.3 days.

2. The majority of this travel (78.9%) will be motivated by 

a desire to spend time with friends and family.  Yet, 

vacation-related motives are also a primary motivator, 

at (46.2%)

3. Over 40 percent of Thanksgiving travelers expect to 

stay in paid accommodations.

4. Opportunities to influence travel decisions exist, with 

44.1% of Thanksgiving travelers saying they still have 

flexibility in terms of the destinations they will visit.



Coronavirus Travel Sentiment Index
Measuring the Potential Influence of Travel Marketing

Highlights from the Week of November 2nd



Predictive Index Formula

Concern for 
Personal Health

Concern for 
Personal Finances

Openness to 
Messaging

Excitement to 
Travel Now

*Normalized to a 100pt scale
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US Regions
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Do you have a survey topic you 
want us to explore?

Send suggestions or requests for questions to:

Info@DestinationAnalysts.com &
Myha@DestinationAnalysts.com

mailto:Info@DestinationAnalysts.com
mailto:Myha@DestinationAnalysts.com


15-minute presentations 
for your board and 
stakeholders
info@destinationanalysts.com



THE STATE OF THE INTERNATIONAL TRAVELER

Coming soon!



Presentation deck and webinar 
recording available on our website:

DestinationAnalysts.com/covid-webinars


