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RESEARCH OVERVIEW & METHODOLOGY

▪ Weekly tracking survey of a representative 
sample of adult American travelers in each of 
four U.S. regions  

▪ Designed to track traveler sentiment and 
generate insights into when tourism businesses 
can expect demand to return and from whom

▪ Week 38 data (fielded November 27th-29th) will 
be presented today

▪ 1,200+ fully completed surveys collected each 
wave

▪ Confidence interval of +/- 2.8%

▪ Data is weighted to reflect the actual population 
of each region

U.S.Regions













TRAVEL DURING 

THE PANDEMIC
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MONTH OF TRAVEL (2020 ACTUAL)

Question: In which month(s) of 2020 

did you travel for any 

reason? (Select all the months you 

traveled)

(Base: Wave 38 data. All respondents, 1,205 

completed surveys. Data collected Nov 27-29, 

2020)

77.6%
(Reported traveling)



ROAD & AIR TRAVEL DURING THE PANDEMIC

Question: Have you traveled on a commercial airline 

since the start of the Coronavirus pandemic 

(March 2020 to today)?

Question: Have you taken any road trips (50 miles or more 

from your home)  since the start of the Coronavirus 

pandemic (March 2020 to today)?

(Base: Wave 38 data. All respondents, 1,205 completed surveys. Data collected Nov 27-29, 2020)

Yes, 51.8%No, 48.2%

Yes, 20.7%

No, 79.3%



35.0%

12.3%

28.7%

39.0%

0% 20% 40% 60%

No self-quarantine
(i.e., returned back to my normal life)

Self-quarantine
(but I stayed at home for LESS THAN 14 days)

Take a COVID-19 test

Self-quarantine
(i.e., I stayed at home for 14 days)

Question: Which of the following did you do AFTER YOUR 

MOST RECENT ROAD TRIP? (Select all that apply)

SAFETY MEASURES TAKEN AFTER A TRIP DURING PANDEMIC

Question: Which of the following did you do after your most 

recent trip on a commercial airline? (Select all that apply)

(Base: Wave 38 data. Respondents who have taken a commercial airline/road trip since the start of the Coronavirus pandemic (March 2020 to today), 233/617 completed 

surveys. Data collected Nov 27-29, 2020)
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THANKSGIVING TRAVEL

Question: Did you travel (or are you traveling) 

over the Thanksgiving Holiday this year?

(Base: Wave 38 data. All respondents, 

1,205 completed surveys. Data collected 

November 27-29, 2020)

Yes, 13.6% 

No, 86.4% 





UPCOMING TRAVEL PLANS

Question: Even if only tentatively scheduled, in which months of this year do you currently plan to take any leisure trips?
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(Base: Wave 38 data. All respondents, 1,205 completed surveys. Data collected Nov 27-29, 2020)



1.8%

15.4%

7.6% 7.5%
8.2%

9.1%

6.1%

7.9%

4.0%
3.0%

13.9%

6.6%

8.7%

1.2%

5.5%
3.7%

5.9%
6.7% 6.1% 5.5%

8.2%

4.1%
2.9%

18.7%

14.6%

16.8%

0%

10%

20%

30%

40%

November December January 2021 February 2021 March 2021 April 2021 May 2021 June 2021 July 2021 August 2021 Sometime later
in 2021

(September-
December)

Sometime in
2022 or later

Never - I don't
or won't travel

by air

Road trip Commercial airline

MONTH OF NEXT AIR & ROAD TRIP

(Base: Wave 38 data. All respondents, 1,205 completed surveys. Data collected Nov 27-29, 2020)

Question: In what month do you expect you will take your 

NEXT ROAD TRIP (Traveling in a personal automobile)?

Average road trip length  = 294 miles

Average air trip length = 1,057 miles

Question: In what month do you expect you will take 

your NEXT TRIP on a commercial airline?

2020 2021
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Question: On your next ROAD TRIP, how many days 

away from home do you expect to spend? (Select one)

DAYS AWAY FROM HOME DURING NEXT AIR & ROAD TRIP

Question: On your next TRIP ON A COMMERCIAL AIRLINE, how 

many days away from home do you expect to spend? (Select one)

(Base: Wave 38 data. Respondents expecting to take a trip in the future on a commercial airline/road trip, 960/1,044 completed surveys. Data collected Nov 27-29, 2020)

Avg. days expected to spend 

away from home = 6.5

Wave 38 (Nov 27-29)

Wave 38 (Nov 27-29)

Avg. days expected to spend 

away from home = 4.2



MOST DESIRED TRAVEL DESTINATIONS IN THE NEXT 12 MONTHS

Question: What are the THREE (3) United 

States travel destinations that you most 

want to visit in the next TWELVE (12) 

MONTHS? (OPEN-ENDED QUESTION)

(Base: Wave 38 data. All respondents, 1,022 completed 

surveys. Data collected Nov 27-29, 2020)
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COVID-19 TEST PRIOR TO NEXT TRIP

Question: Do you plan on taking a 

COVID-19 test prior to taking your 

next trip?

(Base: Wave 38 data. All respondents, 1,205 completed 

surveys. Data collected Nov 27-29, 2020)

Yes, 39.5%

No, 34.7%

I'm not sure, 
25.8%



COMFORT TRAVELING IF OTHER TRAVELERS WERE TESTED

How much do you agree with the 

following statement?

Statement: I would feel more 

comfortable traveling if I knew other 

travelers were tested for COVID-19 

before their travel.

(Base: Wave 38 data. All respondents, 

1,205 completed surveys. Data collected 

November 27-29, 2020)

10.5% 

12.7% 

30.3% 

31.6%

14.8%

Strongly disagree

Disagree

Neutral (neither agree nor
disagree)

Agree

Strongly agree
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46.4%

23.3%



KEY TAKEAWAYS
1. Travel has and will continue to happen: 77.6% of 

American travelers took at least one trip in 2020. Since 

the pandemic began in March, 20.7% have traveled by air, 

and 51.8% have at least one road trip. About 14% took a 

Thanksgiving trip

2. 80% of American travelers say they have at least 

tentative trip plans in the months ahead, with 

increasingly more reporting trip plans for summer 2021

3. Americans’ Destination Hot List is looking quite close to 

pre-pandemic times

4. Americans are likelier to engage in COVID travel 

policies and recommendations—like quarantining and 

testing—after air travel. Nearly 40% plan to test 

themselves prior to their next trip. 
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Historical data
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TRAVEL STATE-OF-MIND 

Question: When it comes to getting back out and traveling again, which best describes your current state of mind? (Select one)

(Base: Waves 12-13 and 15-37. All respondents, 1,257, 1,214, 1,205, 1,231, 1,365, 

1,213, 1,200, 1,206, 1,224, 1,201, 1,202, 1,207, 1,250, 1,225, 1,205, 1,200, 1,205, 

1,203, 1,203, 1,204, 1,203, 1,203, 1,205, 1,206 and 1,205 completed surveys. 

24.7% 

19.8% 

29.8% 

13.1% 

12.6% 
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I need a lot more time to
be ready to travel

I need a little more time to
be ready to travel

I'm ready to travel, but
feel some hesitation

I'm ready to travel, with no
hesitations

I'm already traveling

55.5%



4.0%

11.2%

24.5%

35.6%

24.8%

0% 10% 20% 30% 40%

Get much better

Get better

Neither worsen nor get
better

Get worse

Get much worse

EXPECTATIONS FOR THE CORONAVIRUS OUTBREAK

Question: In the NEXT 

MONTH, how (if at all) do you 

expect the severity of 

the coronavirus situation in the 

United States to change? (Select 

one)

In the next month the coronavirus 

situation will ________

(Base: Wave 38 data. All respondents, 1,205 

completed surveys. Data collected Nov 27-29, 2020)

60.4%

62.9%

Last 

week

15.1%

13.5%

Last 

week
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EXPECTATIONS FOR THE CORONAVIRUS OUTBREAK (WAVES 1 -38)

Question: In the NEXT 

MONTH, how (if at all) do you 

expect the severity of 

the coronavirus situation in the 

United States to change?

In the next month the coronavirus 

situation will ________

(Base: Waves 1-38. All respondents, 1,201, 1,200, 1,201, 

1,216, 1,263, 1,238, 1,208, 1,204, 1,200, 1,212, 1,223, 

1,257, 1,214, 1,214, 1,205, 1,231, 1,365, 1,213, 1,200, 

1,206, 1,224, 1,201, 1,202, 1,207, 1,250, 1,225, 1,205, 

1,200, 1,205, 1,203, 1,203, 1,204, 1,203, 1,203, 1,205, 

1,206, 1,205 and 1,205 completed surveys.)

“Worse” or 

“Much worse”

“Better” or 

“Much better”

4 : 1
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PERSONAL HEALTH CONCERNS

Question: Thinking about the 

current coronavirus situation, 

in general, HOW CONCERNED 

ARE YOU PERSONALLY about 

contracting the virus? (Please 

answer using the scale below)

(Base: Wave 38 data. All respondents, 

1,205 completed surveys. Data collected 

Nov 27-29, 2020)

69.6%
69.4%

Last week



HEALTH CONCERNS (FAMILY & FRIENDS) 

Question: Thinking about the 

current coronavirus situation, in 

general, how concerned are you 

about your FRIENDS OR FAMILY 

contracting the virus? (Please 

answer using the scale below)
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Last 

week

(Base: Wave 38 data. All respondents, 

1,205 completed surveys. Data collected 

Nov 27-29, 2020)
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CONCERNS ABOUT PERSONAL FINANCES

Question: Thinking about the 

current coronavirus situation, 

how concerned are you about the 

impact it may have on your 

PERSONAL FINANCES? (Please 

answer using the scale below)

56.5%
56.3%

Last week

(Base: Wave 38 data. All respondents, 

1,205 completed surveys. Data collected 

Nov 27-29, 2020)
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CONCERNS ABOUT NATIONAL ECONOMY

Question: Thinking about the 

current coronavirus situation, 

how concerned are you about the 

impact it may have on the 

NATIONAL ECONOMY?

80.6%
82.2%

Last

week

(Base: Wave 38 data. All respondents, 

1,205 completed surveys. Data collected 

Nov 27-29, 2020)
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PERCEIVED SAFETY OF TRAVEL ACTIVITIES (WAVE 38)

Question: At this 

moment, how safe would 

you feel doing each type 

of travel activity?

(Base: Wave 38 data. All 

respondents, 1,205 completed surveys. 

Data collected Nov 27-29, 2020)

Top 2-Box Score: Percent Selecting Each as 

“Somewhat Unsafe” or “Very Unsafe”

53.0%
(Average)
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PERCEIVED SAFETY OF TRAVEL ACTIVITIES (WAVES 1 -38 COMPARISON)

Question: At this 

moment, how safe would 

you feel doing each type 

of travel activity?

% Somewhat unsafe or Very unsafe (AVERAGE SCORE FOR ALL ACTIVITES TESTED)

(Base: Waves 1-38. All respondents, 1,201, 

1,200, 1,201, 1,216, 1,263, 1,238, 

1,208, 1,204, 1,200, 1,212, 1,223, 

1,257, 1,214, 1,214, 1,205, 1,231, 

1,365, 1,213, 1,200, 1,206, 1,224, 

1,201, 1,202, 1,207, 1,250, 1,225, 

1,205, 1,200, 1,205, 1,203, 1,203, 

1,204, 1,203, 1,203, 1,205, 1,206, 

1,205 and 1,205 completed surveys.)
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EXCITEMENT TO TRAVEL NOW

Question: Imagine that a good friend (or 

close family member) asks you to take a 

weekend getaway with them sometime in 

the next month.

How excited would you be to go? (Assume 

the getaway is to a place you want to visit)

(Base: Wave 38 data. All respondents, 1,205 completed 

surveys. Data collected Nov 27-29, 2020)
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44.2%

Last week
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OPENNESS TO TRAVEL INSPIRATION

Question: At this moment, how excited 

are you in learning about new, exciting 

travel experiences or destinations to visit?

(Base: Wave 38 data. All respondents, 1,205 completed 

surveys. Data collected Nov 27-29, 2020)
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42.2%
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Coronavirus Travel Sentiment Index
Measuring the Potential Influence of Travel Marketing

Highlights from the Week of November 30th



Predictive Index Formula

Concern for 
Personal Health

Concern for 
Personal Finances

Openness to 
Messaging

Excitement to 
Travel Now

*Normalized to a 100pt scale
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Airline and 
Cruise Travelers
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US Regions
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Residence Type
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INABILITY TO FULLY ENJOY TRAVEL RIGHT NOW

(Base: Waves 20, 28-38 data. All respondents, 1,206, 1,200, 1,205, 1,203, 

1,203, 1,204, 1,203, 1,203, 1,205, 1,206, 1,205 and 1,205 completed 

surveys.

How much do you agree with the following statement?

Statement: If I were to travel now for leisure, I would not be able to fully enjoy it.

Strongly 
agree, 26.8%

Agree, 35.2%

Neutral (neither 
agree nor 
disagree), 

20.4%

Disagree, 11.2%

Strongly disagree, 
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LOSS OF INTEREST IN TRAVEL

(Base: Waves 20, 28-38 data. All respondents, 1,206, 1,200, 1,205, 1,203, 

1,203, 1,204, 1,203, 1,203, 1,205, 1,206, 1,205 and 1,205 completed 

surveys.

How much do you agree with the following statement?

Statement: I have lost my interest in/taste for traveling for the time being.

Strongly 
agree, 23.8%

Agree, 26.2%

Neutral (neither 
agree nor 
disagree), 

22.7%

Disagree, 17.4%
Strongly disagree, 
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RISING COVID-19 CASES IMPACT ON LIKELIHOOD OF FUTURE TRAVEL

Question: Have recent increases in 

COVID-19 cases around the country 

made you LESS LIKELY to travel in 

the next THREE (3) MONTHS?

(Base: Wave 35-38 data. All respondents, 

1,205, 1,206, 1,205 and 1,205 

completed surveys.)
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CANCELLATIONS/POSTPONEMENTS DUE TO RISING COVID CASES

Question: Have you cancelled or 

postponed any upcoming leisure trips 

because of the recent increases in 

COVID-19 cases seen around the 

United States?

(Base: Wave 35-38 data. All respondents, 

1,205, 1,206, 1,205 and 1,205 

completed surveys.)
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Travelers 

Behaving Badly

(& Media Coverage 

of Them)



COVID-19 RELATED DESTINATION MEDIA COVERAGE

Question: Please think now about 

COVID-19 related reports you have 

recently seen in the media (newspapers, 

magazines, television, the Internet, etc.)

In the PAST MONTH, do you recall 

seeing any COVID-19 related reports in 

the media about travel destinations 

where people were behaving in a 

manner that would MAKE YOU FEEL 

UNCOMFORTABLE VISITING?

(Base: Wave 38 data. All respondents, 1,196 completed 

surveys. Data collected Nov 27-29, 2020)

Yes, 35.8%

No, 42.5%

I'm not sure, 
21.6%



DESTINATIONS WITH NEGATIVE COVID -19 MEDIA COVERAGE

Question: Which specific travel destinations 

were these reports about? (Write in as 

many as THREE) (OPEN-ENDED QUESTION)

(Base: Wave 38 data. Respondents who recall COVID-

19 related reports in the media about travel destinations, 

449 completed surveys. Data collected Nov 27-29, 

2020)

3.0%
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57.8%

22.0%

12.2%

4.3%

3.8%

0% 20% 40% 60% 80%

Much less interested

Less interested

Neutral (Neither more nor
less interested )

More interested

Much more interested

EFFECTS OF COVID-19 MEDIA COVERAGE ON DESTINATIONS

Question: How does this media 

coverage make you feel about 

visiting these destinations in the 

NEXT SIX (6) MONTHS? (Select 

one to complete the sentence)

Because of the way people are 

behaving, I am _____________ in 

visiting.

(Base: Wave 38 data. Respondents who recall 

COVID-19 related reports in the media about travel 

destinations, 437 completed surveys. Data collected 

Nov 27-29, 2020)

79.8%



KEY TAKEAWAYS

1. Anxieties about personally or loved ones’ contracting the virus 

and the pandemic’s impact on personal and national economics 

are in an elevated but stable period.

2. Americans’ openness to travel inspiration has been on a steady 

decline since October 18th and fully half of American travelers 

say they have lost their interest in traveling for the time being.

3. However, those saying they are less likely to travel in the next 3 

months has declined, as have the percent who have cancelled or 

postponed trips due to the recent surge in infections.

4. Negative media coverage of travelers behaving poorly in 

certain destinations is negatively affecting American’s interest in 

visitation in the next 6 months.



COVID-19 

RESTRICTIONS



4.6% 

8.8% 

31.7% 

34.5% 

20.4%
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Strongly disagree

Disagree

Neutral (neither agree nor disagree)

Agree

Strongly agree

LIKELIHOOD OF ADDITIONAL RESTRICTIONS IN HOME COMMUNITY

Question: How much do you agree or 

disagree with the following statements?

The community where I live is LIKELY to 

implement more restrictive COVID-19 rules 

soon.

(Base: Wave 38 data. All respondents, 

1,205 completed surveys. Data collected 

November 27-29, 2020)

54.9%



SUPPORT FOR RESTRICTIVE COVID-19 MEASURES

Question: I support more restrictive COVID-19 

rules being implemented in my home 

community.

(Base: Wave 38 data. All respondents, 

1,205 completed surveys. Data collected 

November 27-29, 2020)

9.9% 

9.3% 

24.3% 

26.7% 

29.7% 
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Strongly disagree
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IMPORTANCE OF FOLLOWING STATE COVID -19 RESTRICTIONS

Question: How important do you feel 

it is that people follow government 

restrictions and recommendations 

related to controlling COVID-19?

(Base: Wave 38 data. All respondents, 

1,205 completed surveys. Data collected 

November 27-29, 2020)

4.2% 

3.2% 

24.3% 

27.3% 

41.0% 

0% 10% 20% 30% 40% 50%

Very unimportant

Unimportant

Neutral (Neither important nor
unimportant)
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Very important

68.3%
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STATE REGULATIONS AND COMFORT WITH TRAVEL

Question: If a STATE YOU WANT TO VISIT put 

in place (or has already put in place) such 

restrictions, would this make you more or less 

comfortable visiting that state?   (Select one to 

fill in the blank)

I would be ____________________visiting 

that state.

(Base: Wave 38 data. All respondents, 

1,205 completed surveys. Data collected 

November 27-29, 2020)

10.6% 

11.6% 

45.7% 

21.4% 

10.7% 

0% 10% 20% 30% 40% 50% 60%
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Less comfortable

Neutral -Neither more nor less
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32.1%
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FEELINGS ABOUT A 

COVID-19 VACCINE



How much do you agree with the following statement?

Statement: I'm not traveling until there is a vaccine.

(Base: Waves 6-38. All respondents, 1,238, 1,208, 1,204, 1,200, 1,212, 1,223, 

1,257, 1,214, 1,214, 1,205, 1,231, 1,365, 1,213, 1,200, 1,206, 1,224, 1,201, 

1,202, 1,207, 1,250, 1,225, 1,205, 1,200, 1,205, 1,203, 1,203, 1,204, 1,203, 

1,203, 1,205, 1,206, 1,205 and 1,205 completed surveys.
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TRAVEL UNTIL THERE IS A VACCINE



WILLINGNESS TO TAKE A VACCINE

Question: If a COVID-19 vaccine is 

developed later this year (or early 

next year) and approved for use, 

would you take it? 

(Assume the vaccine is 75% 

effective and has mild to moderate 

side effects)

(Base: Wave 35-38 data. All respondents, 

1,205, 1,206, 1,205 and 1,205 completed 

surveys.)
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VACCINES AND EXPECTED RETURN TO NORMALCY

Question: Does recent news about vaccine 

developments affect your optimism about life 

returning to normal (or near normal) in the 

next SIX (6) MONTHS? (Select one to fill in the 

blank)

The vaccine news has made me 

_______________________ about life 

returning to normal (or near normal) in the 

next six months.

(Base: Wave 38 data. All respondents, 

1,205 completed surveys. Data collected 

November 27-29, 2020)
2.5% 
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36.2% 

41.3% 

15.1% 
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Much less optimistic

Less optimistic

Neutral (Neither more nor less
optimistic)
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56.4%
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Last 

week



VACCINES AND EXPECTED RETURN TO TRAVEL SAFETY

Question: Does recent news about vaccine 

developments affect your optimism about 

being able to travel safely in the next SIX (6) 

MONTHS? (Select one to fill in the blank)

The vaccine news has made me 

_______________________ about BEING 

ABLE TO TRAVEL SAFELY in the next six 

months.

(Base: Wave 38 data. All respondents, 

1,205 completed surveys. Data collected 

November 27-29, 2020)
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LIKELIHOOD OF A MAJOR TRIP AFTER VACCINE DISTRIBUTION

Question: How much do you agree or 

disagree with the following statement?

My first trip after a COVID-19 vaccine 

becomes available will be a vacation, likely 

to a place far from my home.

(Base: Wave 38 data. All respondents, 

1,205 completed surveys. Data collected 

November 27-29, 2020)

8.6% 

12.7% 

34.5% 

24.9% 

19.3% 
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TRIPS IMMEDIATELY AFTER VACCINES DISTRIBUTION

Question: Tell us about the trips 

you are likely to take after a 

COVID-19 vaccine becomes 

available. 

In the THREE (3) MONTHS 

immediately after a COVID-19 

vaccine is made widely available, 

which types of trips are you 

likely to take?

(Base: Wave 38 data. All respondents, 

1,205 completed surveys. Data collected 

November 27-29, 2020)
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KEY TAKEAWAYS

1. American travelers agree with more restrictive rules in their home 

community and that it’s important to follow government-

mandated restrictions to control COVID-19.

2. The institution of COVID-related state restrictions would make 

some Americans feel more comfortable visiting that state.

3. There are signs of hope regarding future travel. Over half of 

Americans are more optimistic about life returning to normal and 

that they can travel safely in the next six months as a result of 

recent news about vaccine developments.

4. The travel industry is well-positioned to benefit from the 

development and distribution of a vaccine.
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