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METHODOLOGY
•Weekly tracking survey of a 
representative sample of adult American 
travelers in each of four U.S. regions  

•Designed to track traveler sentiment and 
generate insights into when tourism 
businesses can expect demand to return 
and from whom

•Week 51 data (fielded February 26-28) 
will be presented today

•1,200+ fully completed surveys collected 
each wave

•Confidence interval of +/- 2.8%

•Data is weighted to reflect the actual 
population of each region



Independent, 

Unbiased Research











Enthusiasm for travel 

continues to power 

forward, hopefully 

setting the stage for 

booking behaviors to 

also grow.
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EXPECTATIONS FOR THE CORONAVIRUS OUTBREAK

Question: In the NEXT 

MONTH, how (if at all) do you 

expect the severity of 

the coronavirus situation in the 

United States to change? (Select 

one)

In the next month the coronavirus 

situation will ________

(Base: Wave 51 data. All respondents, 1,204 completed 

surveys. Data collected February 26-28, 2021)
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EXPECTATIONS FOR THE CORONAVIRUS OUTBREAK (WAVES 1 -51)

Question: In the NEXT 

MONTH, how (if at all) do 

you expect the severity of 

the coronavirus situation 

in the United 

States to change?

In the next month the 

coronavirus situation will 

________
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How much do you agree with the following statement?

Statement: I still feel comfortable going out in my community to restaurants, local attractions and undertaking local activities.

(Base: Waves 1-51. All respondents, 1,201, 1,200, 1,201, 1,216, 1,263, 1,238, 1,208, 

1,204, 1,200, 1,212, 1,223, 1,257, 1,214, 1,214, 1,205, 1,231, 1,365, 1,213, 

1,200, 1,206, 1,224, 1,201, 1,202, 1,207, 1,250, 1,225, 1,205, 1,200, 1,205, 

1,203, 1,203, 1,204, 1,203, 1,203, 1,205, 1,206, 1,205, 1,205, 1,204, 1,206, 

1,201, 1,207, 1,206, 1,225, 1,205, 1,206, 1,209, 1,209, 1,216, 1,210 and 1,204 

completed surveys.)

Historical data
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PERCEIVED SAFETY OF TRAVEL ACTIVITIES (WAVE 51)

Question: At this 

moment, 

how safe would 

you feel doing each 

type of travel 

activity?

(Base: Wave 51 data. All respondents, 

1,204 completed surveys. Data 

collected February 26-28, 2021)

Top 2-Box Score: Percent Selecting Each as 

“Somewhat Unsafe” or “Very Unsafe”

43.2%
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PERCEIVED SAFETY OF TRAVEL ACTIVITIES (WAVES 1 -51 COMPARISON)

Question: At this 

moment, 

how safe would 

you feel doing each 

type of travel 

activity?

% Somewhat unsafe or Very unsafe (AVERAGE SCORE FOR ALL ACTIVITES TESTED)

(Base: Waves 1-51. All respondents, 

1,201, 1,200, 1,201, 1,216, 

1,263, 1,238, 1,208, 1,204, 

1,200, 1,212, 1,223, 1,257, 

1,214, 1,214, 1,205, 1,231, 

1,365, 1,213, 1,200, 1,206, 

1,224, 1,201, 1,202, 1,207, 

1,250, 1,225, 1,205, 1,200, 

1,205, 1,203, 1,203, 1,204, 

1,203, 1,203, 1,205, 1,206, 

1,205, 1,205, 1,204, 1,206, 

1,201, 1,207, 1,206, 1,225, 

1,205, 1,206, 1,209, 1,209, 

1,216, 1,210 and 1,204 completed 

surveys.)



CONFIDENCE IN ABILITY TO TRAVEL SAFELY

Question: How confident are you that you can travel safely in the current environment?

(Base: Wave 24-34 and 39-51 data. All respondents, 1,202, 1,246, 1,222, 

1,205, 1,200, 1,205, 1,203, 1,203, 1,204, 1,203, 1,203, 1,204, 1,206, 

1,201, 1,207, 1,206, 1,225, 1,205, 1,206, 1,209, 1,209, 1,216, 1,210 

and 1,204 completed surveys.)

Very 
confident, 

14.6%

Confident, 
19.3%

Somewhat confident, 
30.3%

Not very 
confident, 

25.4%

Not at all confident, 
10.4%

Historical data

34.2% 33.9%

36.9% 35.8%

20%

25%

30%

35%

40%

45%

50%

55%

60%

Confident or Very confident Not very confident or Not at all confident

33.9%



Historical data
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TRAVEL STATE-OF-MIND 

Question: When it comes to getting back out and traveling again, which best describes your current state of mind? (Select one)

(Base: Waves 12-13 and 15-51. All respondents, 1,257, 1,214, 1,205, 1,231, 1,365, 

1,213, 1,200, 1,206, 1,224, 1,201, 1,202, 1,207, 1,250, 1,225, 1,205, 1,200, 1,205, 

1,203, 1,203, 1,204, 1,203, 1,203, 1,205, 1,206, 1,205, 1,205, 1,204, 1,206, 1,201, 

1,207, 1,206, 1,225, 1,205, 1,206, 1,209, 1,209, 1,216, 1,210 and 1,204 completed 

surveys.)
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be ready to travel
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AVOIDING TRAVEL UNTIL THE CORONAVIRUS BLOWS OVER

How much do you agree with the following statement?

Statement: I’m planning to avoid all travel until the Coronavirus situation blows over. 

(Base: Waves 1-51. All respondents, 1,201, 1,200, 1,201, 1,216, 1,263, 1,238, 1,208, 

1,204, 1,200, 1,212, 1,223, 1,257, 1,214, 1,214, 1,205, 1,231, 1,365, 1,213, 

1,200, 1,206, 1,224, 1,201, 1,202, 1,207, 1,250, 1,225, 1,205, 1,200, 1,205, 

1,203, 1,203, 1,204, 1,203, 1,203, 1,205, 1,206, 1,205, 1,205, 1,204, 1,206, 

1,201, 1,207, 1,206, 1,225, 1,205, 1,206, 1,209, 1,209, 1,216, 1,210 and 1,204 

completed surveys.)

Historical data
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How much do you agree with the following statement?

Statement: The coronavirus has led many travel providers to cut their prices. These discounts and price cuts (airline, hotel, etc.) make me more 

interested in traveling in the NEXT THREE (3) MONTHS.

(Base: Waves 1-51. All respondents, 1,201, 1,200, 1,201, 1,216, 1,263, 1,238, 1,208, 

1,204, 1,200, 1,212, 1,223, 1,257, 1,214, 1,214, 1,205, 1,231, 1,365, 1,213, 

1,200, 1,206, 1,224, 1,201, 1,202, 1,207, 1,250, 1,225, 1,205, 1,200, 1,205, 

1,203, 1,203, 1,204, 1,203, 1,203, 1,205, 1,206, 1,205, 1,205, 1,204, 1,206, 

1,201, 1,207, 1,206, 1,225, 1,205, 1,206, 1,209, 1,209, 1,216, 1,210 and 1,204 

completed surveys.)

Historical data
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(Base: Waves 1-51. All respondents, 1,201, 1,200, 1,201, 1,216, 1,263, 1,238, 1,208, 

1,204, 1,200, 1,212, 1,223, 1,257, 1,214, 1,214, 1,205, 1,231, 1,365, 1,213, 

1,200, 1,206, 1,224, 1,201, 1,202, 1,207, 1,250, 1,225, 1,205, 1,200, 1,205, 

1,203, 1,203, 1,204, 1,203, 1,203, 1,205, 1,206, 1,205, 1,205, 1,204, 1,206, 

1,201, 1,207, 1,206, 1,225, 1,205, 1,206, 1,209, 1,209, 1,216, 1,210 and 1,204 

completed surveys.)

Historical data
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AVOIDING INTERNATIONAL TRAVEL

How much do you agree with the following statement?

Statement: I will be unlikely to travel outside the United States until the coronavirus situation is resolved.

67.1%



(Base: Waves 1-51. All respondents, 1,201, 1,200, 1,201, 1,216, 1,263, 1,238, 1,208, 

1,204, 1,200, 1,212, 1,223, 1,257, 1,214, 1,214, 1,205, 1,231, 1,365, 1,213, 

1,200, 1,206, 1,224, 1,201, 1,202, 1,207, 1,250, 1,225, 1,205, 1,200, 1,205, 

1,203, 1,203, 1,204, 1,203, 1,203, 1,205, 1,206, 1,205, 1,205, 1,204, 1,206, 

1,201, 1,207, 1,206, 1,225, 1,205, 1,206, 1,209, 1,209, 1,216, 1,210 and 1,204 

completed surveys.)

Historical data
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AVOIDING CONVENTIONS & CONFERENCES

How much do you agree with the following statement?

Statement: I will be unlikely to attend any conferences or conventions until the coronavirus situation is resolved.

58.5%



INABILITY TO FULLY ENJOY TRAVEL RIGHT NOW

(Base: Waves 20, 28-51 data. All respondents, 1,206, 1,200, 1,205, 1,203, 1,203, 1,204, 

1,203, 1,203, 1,205, 1,206, 1,205, 1,205, 1,204, 1,206, 1,201, 1,207, 1,206, 1,225, 

1,205, 1,206, 1,209, 1,209, 1,216, 1,210 and 1,204 completed surveys.)

How much do you agree with the following statement?

Statement: If I were to travel now for leisure, I would not be able to fully enjoy it.

Strongly 
agree, 23.6%

Agree, 25.3%

Neutral (neither 
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disagree), 

26.4%
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Strongly disagree, 
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LOSS OF INTEREST IN TRAVEL

(Base: Waves 20, 28-51 data. All respondents, 1,206, 1,200, 1,205, 1,203, 1,203, 1,204, 

1,203, 1,203, 1,205, 1,206, 1,205, 1,205, 1,204, 1,206, 1,201, 1,207, 1,206, 1,225, 

1,205, 1,206, 1,209, 1,209, 1,216, 1,210 and 1,204 completed surveys.)

How much do you agree with the following statement?

Statement: I have lost my interest in/taste for traveling for the time being.

Strongly 
agree, 14.5%

Agree, 23.7%

Neutral (neither 
agree nor 
disagree), 

24.0%

Disagree, 21.2%

Strongly disagree, 
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TRAVEL AS AN ESSENTIAL NEED ONLY

(Base: Waves 29-35, 39-51 data. All respondents, 1,205, 1,203, 1,203, 1,204, 1,203, 

1,203, 1,205, 1,204, 1,206, 1,201, 1,207, 1,206, 1,225, 1,205, 1,206, 1,209, 1,209, 

1,216, 1,210 and 1,204 completed surveys.)

How much do you agree with the following statement?

Statement: Due to the Coronavirus situation, I believe travel should be limited to essential needs only.

Strongly 
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TRAVEL GUILT

(Base: Waves 36-51 data. All respondents, 1,206, 1,205, 1,205, 1,204, 

1,206, 1,201, 1,207, 1,206, 1,225, 1,205, 1,206, 1,209, 1,209, 1,216, 

1,210 and 1,204 completed surveys.)

How much do you agree with the following statement?

Statement: I would feel guilty traveling right now.
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What is a 
Predictive 
Index?

Indexing is the practice of compiling data into 
one single metric. 

A predictive index is a statistical measure of 
change in a representative group of data points. 
The predictive index is then compared to a 
standard base value in order to make data-
driven predictions.

The goals are to identify:

• WHO are the traveler segments that appear 
receptive to travel marketing and

• WHEN will they be ready to travel 



Predictive Index Formula

Concern for 
Personal Health

Concern for 
Personal Finances

Openness to 
Messaging

Excitement to 
Travel Now

*Normalized to a 100pt scale
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Airline and 
Cruise Travelers
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US Regions
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Residence Type
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Trips and travel plans 

are growing, 

slowly but surely.



Question: In the PAST WEEK, which 

of the following have you done? 

(Select all that complete the 

sentence)

In the PAST WEEK I have 

____________

(Base: Waves 51 data. All respondents, 1,204 completed 

surveys. Data collected February 26-28, 2021)

TRAVEL PLANNING IN THE PAST WEEK
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Researched travel ideas offline (magazines,
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Researched travel ideas online

Talked to a friend or relative about a future
trip

Day-dreamed about taking a leisure trip



Question: In the PAST WEEK, which 

of the following have you done? 

(Select all that complete the 

sentence)

In the PAST WEEK I have 

____________

(Base: Waves 51 data. All respondents, 1,204 completed 

surveys. Data collected February 26-28, 2021)

TRAVEL PLANNING IN THE PAST WEEK
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P A G E  4 0

Question: Even if only tentatively 

scheduled, in which months do you 

currently plan to take any leisure 

trips? (Select all that apply)

(Base: Waves 51 data. All respondents, 1,204 

completed surveys. Data collected February 26-28, 

2021)

MONTHS OF EXPECTED LEISURE TRIPS IN 2021
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Question: Imagine that you 

were traveling at some 

point in the next THREE (3) 

MONTHS.  Would you 

generally prefer to stay in 

a hotel or a home rental 

through a service like 

Airbnb? 

(Base: Waves 51 data. All 

respondents, 1,204 completed 

surveys. Data collected February 26-

28, 2021)

PREFERENCE FOR HOTEL VS. PEER -TO-PEER LODGING
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41.3% in March)
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30.3% in March)



In recent weeks, fewer 

respondents report that 

they will wait to get a 

vaccine before traveling.



How much do you agree with the following statement?

Statement: I'm not traveling until I am able to get a vaccine.

(Base: Waves 6-51. All respondents, 1,238, 1,208, 1,204, 1,200, 1,212, 1,223, 

1,257, 1,214, 1,214, 1,205, 1,231, 1,365, 1,213, 1,200, 1,206, 1,224, 1,201, 

1,202, 1,207, 1,250, 1,225, 1,205, 1,200, 1,205, 1,203, 1,203, 1,204, 1,203, 

1,203, 1,205, 1,206, 1,205, 1,205, 1,204, 1,206, 1,201, 1,207, 1,206, 1,225, 

1,205, 1,206, 1,209, 1,209, 1,216, 1,210 and 1,204 completed surveys.)

Strongly 
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How much do you agree with the following statement?

Statement: I'm not traveling until vaccines are made widely available.

(Base: Waves 41-51. All respondents, 1,201, 1,207, 1,206, 1,225, 

1,205, 1,206, 1,209, 1,209, 1,216, 1,210 and 1,204 completed 

surveys.)
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EXPECTATIONS TO TAKE A COVID-19 VACCINE

Question: Will you take (or 

have you already taken) one 

of the COVID-19 vaccines?

44.1%
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1,205, 1,205, 1,204, 1,206, 1,201, 1,207, 

1,206, 1,225, 1,205, 1,206, 1,209, 1,209, 

1,216, 1,210 and 1,204 completed surveys.)



EXPECTED SAFETY OF COVID-19 VACCINES

Question: How safe do you 

expect a COVID-19 vaccine will 

ultimately be? (Select one)

(Base: Waves 35-51 data. All respondents, 

1,205, 1,206, 1,205, 1,205, 1,204, 1,206, 

1,201, 1,207, 1,206, 1,225, 1,205, 1,206, 

1,209, 1,209, 1,216, 1,210 and 1,204 

completed surveys.) 50.3%
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Mask wearing (including 

double masking) continues to 

maintain public support. Most 

expect the need for them to 

continue for the long-haul.



Question: How much do you agree 

or disagree with the following 

statements?

In this environment, people should 

wear face masks when they are in 

public.

(Base: Waves 51 data. All respondents, 1,204 

completed surveys. Data collected February 26-28, 

2021)

OPINIONS ON WEARING FACE MASKS

5.4% 

3.8% 

14.7% 

17.5% 

58.6% 
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Strongly disagree
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Strongly agree 76.1%
(Down from 80.6% 

in July)

9.2%
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in July)



Question: How much do you agree 

or disagree with the following 

statements?

In my community, too many people 

are not wearing face masks in 

public.

(Base: Waves 51 data. All respondents, 1,204 

completed surveys. Data collected February 26-28, 

2021)

TOO MANY PEOPLE NOT WEARING MASKS IN THEIR COMMUNITIES
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Question: How much do you agree 

or disagree with the following 

statements?

People should "double mask" when 

possible to protect people from 

contracting the COVID-19 virus. 

(Base: Waves 51 data. All respondents, 1,204 

completed surveys. Data collected February 26-28, 

2021)

OPINIONS ON DOUBLE-MASKING

7.1%
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How much do you agree or disagree with 

the following statement?

After I am fully vaccinated, I will no 

longer wear masks.

HOW DO YOU THINK AMERICANS 

ANSWERED THIS QUESTION? 



Question: How much do 

you agree or disagree 

with the following 

statements?

After I am fully 

vaccinated, I will no 

longer wear masks.

(Base: Waves 51 data. All 

respondents who expect to be 

vaccinated, 703 completed 

surveys. Data collected February 

26-28, 2021)

WEARING MASKS AFTER VACCINATION

39.0%

32.3%
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71.3%

• More optimistic about 

vaccines bringing a return 

to normalcy

• Much more excited to travel 

in 2021

• More likely to be highly 

educated, Millennial-aged 

males



Question: Imagine you have received 

the COVID-19 vaccine and are taking 

your first trip post-vaccine.

If the place/destination/attraction you 

were visiting still required you to 

wear a mask, how would you feel? 

(Select one) 

(Base: Waves 51 data. All respondents, 1,204 

completed surveys. Data collected February 26-28, 

2021)

FEELINGS ON MASK REQUIREMENTS AFTER VACCINATION

4.1% 
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27.0% 
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Question: Looking to the future, 

when do you expect people will be 

able to safely stop wearing masks in 

public? (Select the first month you 

expect this will be the case)

(Base: Waves 51 data. All respondents, 1,204 

completed surveys. Data collected February 26-28, 

2021)

WHEN WILL MASKS NO LONGER BE NEEDED? 

7.9% 
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Spring Breakers, while far 

from a majority of the 

traveling public, have 

aggressive plans to enjoy 

their trips.



Question: Will you be traveling 

specifically for Spring Break this 

year? (Select one)

(Base: Waves 51 data. All respondents, 1,204 

completed surveys. Data collected February 26-28, 

2021)

PLANS TO TRAVEL FOR SPRING BREAK

Yes, 12.4% 

No, 74.9% 
I don't know, 

12.7% 



Question: How will you travel for 

your Spring Break trip? (Select one 

to complete the sentence)

I will travel _____________  on 

my Spring Break trip.

(Base: Waves 51 data. Respondents expecting to 

travel for Spring Break, 131 completed surveys. 

Data collected February 26-28, 2021)

SPRING BREAK: METHOD OF TRAVEL

0.9% 

2.0% 

19.0% 

31.3% 

46.8% 
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Question: How far from home are 

you likely to travel on your Spring 

Break trip? (Select one)

(Base: Waves 51 data. Respondents expecting to 

travel for Spring Break, 131 completed surveys. 

Data collected February 26-28, 2021)

SPRING BREAK: LIKELY DISTANCE FROM HOME TRAVELED
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Question: Who will you be 

traveling with on your SPRING 

BREAK TRIP? (Select all that will 

be in your immediate travel party)

(Base: Waves 51 data. Respondents expecting to 

travel for Spring Break, 131 completed surveys. 

Data collected February 26-28, 2021)

SPRING BREAK: TRAVEL PARTY COMPOSITION

7.8% 
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Question: In preparation for your 

Spring Break trip, which of these 

planning tasks have you 

ALREADY COMPLETED?  (Select 

all that you have completed)

(Base: Waves 51 data. Respondents expecting to 

travel for Spring Break, 131 completed surveys. 

Data collected February 26-28, 2021)

SPRING BREAK: PLANNING TASKS ALREADY COMPLETED
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Question: How important are each 

to why you will be traveling for 

Spring Break?  (Use the scale 

below to evaluate the importance 

of each)

(Base: Waves 51 data. Respondents expecting to 

travel for Spring Break, 131 completed surveys. 

Data collected February 26-28, 2021)

SPRING BREAK: REASONS FOR TRAVELING
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Question: How likely are you to visit 

each of these destination types 

while traveling for Spring Break? 

(Use the scale below to state how 

likely you are to visit each)

(Base: Waves 51 data. Respondents expecting to 

travel for Spring Break, 131 completed surveys. 

Data collected February 26-28, 2021)

SPRING BREAK: LIKELIHOOD OF VISITING DESTINATION TYPES

51.8% 

57.1% 

58.0% 

58.2% 

62.7% 

63.4% 

66.7% 

69.4% 

0% 20% 40% 60% 80% 100%

Desert destinations/resorts

Theme or amusement parks

Cities or metropolitan areas

Mountain destinations/resorts (including ski
resorts)

State, county or regional parks or
recreation areas

U.S. National Parks

Beach destinations/resorts

Small towns, villages or rural
destinations/attractions
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Question: In which types of 

lodging will you stay during your 

Spring Break travels? (Select all 

that apply)

(Base: Waves 51 data. Respondents expecting to 

travel for Spring Break, 131 completed surveys. 

Data collected February 26-28, 2021)

SPRING BREAK: LODGING TYPES
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WHO ARE THE SPRING BREAK TRAVELERS?
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WHO ARE THE SPRING BREAK TRAVELERS?

Ethnically Diverse…
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WHO ARE THE SPRING BREAK TRAVELERS?

More Likely to be Urbanites…
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WHO ARE THE SPRING BREAK TRAVELERS?

Hard-core Travelers…
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WHO ARE THE SPRING BREAK TRAVELERS?

More Optimistic About the Pandemic’s Course…
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WHO ARE THE SPRING BREAK TRAVELERS?

Think Travel Activities are Safer… Will be Done with Masks When Vaccinated
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Enthusiasm for travel continues to power forward.

Trips and travel plans are growing, slowly but surely.

In recent weeks, fewer respondents report that they will wait 

to get a vaccine before traveling.

Masks continues to maintain public support. Most expect the 

need to continue for the long-haul.

Spring Breakers, while far from a majority of the traveling 

public, have aggressive plans to enjoy their trips.TA
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