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METHODOLOGY
•Weekly tracking survey of a 
representative sample of adult American 
travelers in each of four U.S. regions  

•Designed to track traveler sentiment and 
generate insights into when tourism 
businesses can expect demand to return 
and from whom

•Week 51 data (fielded March 5-7) will be 
presented today

•1,200+ fully completed surveys collected 
each wave

•Confidence interval of +/- 2.8%

•Data is weighted to reflect the actual 
population of each region
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Enthusiasm for travel is on a roll, moving forward nicely 
again this week.

Reported booking behaviors are still muted, but dreaming 
and planning reached a pandemic record.

The proportion of travelers who report that they will wait to 
get a vaccine before traveling is dropping fast.

More travelers report their employers have begun traveling 
again for business. Many expect changes in business travel 
policies over the longer-term.

Opinions are mixed on recent decisions by governors to fully 
re-open their states for business right now.TA
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EXPECTATIONS FOR THE CORONAVIRUS OUTBREAK

Question: In the NEXT 

MONTH, how (if at all) do you 

expect the severity of 

the coronavirus situation in the 

United States to change? (Select 

one)

In the next month the coronavirus 

situation will ________

(Base: Wave 52 data. All respondents, 1,209 completed 

surveys. Data collected March 5-7, 2021)
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EXPECTATIONS FOR THE CORONAVIRUS OUTBREAK ( M A R C H  2 0 2 0 - M A R C H  2 0 2 1 )

Question: In the NEXT MONTH, how (if at all) do you expect the severity of the coronavirus situation in the United States to change?

In the next month the coronavirus situation will ________

(Base: Waves 1-52. All respondents, 1,201, 1,200, 1,201, 1,216, 1,263, 1,238, 1,208, 1,204, 1,200, 1,212, 1,223, 1,257, 1,214, 1,214, 1,205, 1,231, 1,365, 1,213, 1,200, 1,206, 1,224, 1,201, 1,202, 1,207, 1,250, 

1,225, 1,205, 1,200, 1,205, 1,203, 1,203, 1,204, 1,203, 1,203, 1,205, 1,206, 1,205, 1,205, 1,204, 1,206, 1,201, 1,207, 1,206, 1,225, 1,205, 1,206, 1,209, 1,209, 1,216, 1,210, 1,204 and 1,209 completed surveys.)
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Question: In the NEXT 

MONTH, how (if at all) do 

you expect the severity of 

the coronavirus situation 

in the United 

States to change?

In the next month the 

coronavirus situation will 
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PERCEIVED SAFETY OF TRAVEL ACTIVITIES (WAVE 52)

Question: At this 

moment, how safe would 

you feel doing each type 

of travel activity?

(Base: Wave 52 data. All respondents, 

1,209 completed surveys. Data 

collected March 5-7, 2021)

Top 2-Box Score: Percent Selecting Each as 

“Somewhat Unsafe” or “Very Unsafe”

40.0%
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PERCEIVED SAFETY OF TRAVEL ACTIVITIES (WAVES 1 -52 COMPARISON)

Question: At this 

moment, 

how safe would 

you feel doing each 

type of travel 

activity?

% Somewhat unsafe or Very unsafe (AVERAGE SCORE FOR ALL ACTIVITES TESTED)

The overall safest ratings since the pandemic began



CONFIDENCE IN ABILITY TO TRAVEL SAFELY

Question: How confident are you that you can travel safely in the current environment?

(Base: Wave 24-34 and 39-52 data. All respondents, 1,202, 1,246, 1,222, 

1,205, 1,200, 1,205, 1,203, 1,203, 1,204, 1,203, 1,203, 1,204, 1,206, 

1,201, 1,207, 1,206, 1,225, 1,205, 1,206, 1,209, 1,209, 1,216, 1,210, 

1,204 and 1,209 completed surveys.)
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Historical data
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TRAVEL STATE-OF-MIND 

Question: When it comes to getting back out and traveling again, which best describes your current state of mind? (Select one)

(Base: Waves 12-13 and 15-52. All respondents, 1,257, 1,214, 1,205, 1,231, 1,365, 

1,213, 1,200, 1,206, 1,224, 1,201, 1,202, 1,207, 1,250, 1,225, 1,205, 1,200, 1,205, 

1,203, 1,203, 1,204, 1,203, 1,203, 1,205, 1,206, 1,205, 1,205, 1,204, 1,206, 1,201, 

1,207, 1,206, 1,225, 1,205, 1,206, 1,209, 1,209, 1,216, 1,210, 1,204 and 1,209 

completed surveys.)



Question: Which best describes how 

excited you are about LEISURE 

TRAVEL in this year (2021)? (Please 

answer using the 11-point scale 

below)

(Base: Waves 52 data. All respondents, 1,209 completed surveys. 

Data collected March 5-7, 2021)
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Question: Which best describes how excited you are about LEISURE TRAVEL in this year 

(2021)? (Please answer using the 11-point scale below)

EXCITEMENT FOR LEISURE TRAVEL IN 2021
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EXCITEMENT TO TRAVEL NOW

Question: Imagine that a good 

friend (or close family 

member) asks you to take a weekend 

getaway with them sometime in the 

next month.

How excited would you be to 

go? (Assume the getaway is to a 

place you want to visit)

(Base: Wave 52 data. All respondents, 1,209 completed 

surveys. Data collected March 5-7, 2021)
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Question:  Imagine that a good friend (or close family member) asks you to take a weekend getaway with them sometime in the 

next month. How excited would you be to go? (Assume the getaway is to a place you want to visit)
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OPENNESS TO TRAVEL INSPIRATION

Question: At this moment, how excited 

are you in learning about new, exciting 

travel experiences or destinations to visit?

(Base: Wave 52 data. All respondents, 1,209 completed 

surveys. Data collected March 5-7, 2021)
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Question: At this moment, how excited are you in learning about new, exciting travel experiences or destinations to visit?

OPENNESS TO TRAVEL INSPIRATION
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AVOIDING TRAVEL UNTIL THE CORONAVIRUS BLOWS OVER

How much do you agree with the following statement?

Statement: I’m planning to avoid all travel until the Coronavirus situation blows over. 

(Base: Waves 1-52. All respondents, 1,201, 1,200, 1,201, 1,216, 1,263, 1,238, 1,208, 

1,204, 1,200, 1,212, 1,223, 1,257, 1,214, 1,214, 1,205, 1,231, 1,365, 1,213, 

1,200, 1,206, 1,224, 1,201, 1,202, 1,207, 1,250, 1,225, 1,205, 1,200, 1,205, 

1,203, 1,203, 1,204, 1,203, 1,203, 1,205, 1,206, 1,205, 1,205, 1,204, 1,206, 

1,201, 1,207, 1,206, 1,225, 1,205, 1,206, 1,209, 1,209, 1,216, 1,210, 1,204 and 

1,209 completed surveys.)

Historical data
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How much do you agree with the following statement?

Statement: The coronavirus has led many travel providers to cut their prices. These discounts and price cuts (airline, hotel, etc.) make me more 

interested in traveling in the NEXT THREE (3) MONTHS.

(Base: Waves 1-52. All respondents, 1,201, 1,200, 1,201, 1,216, 1,263, 1,238, 1,208, 

1,204, 1,200, 1,212, 1,223, 1,257, 1,214, 1,214, 1,205, 1,231, 1,365, 1,213, 

1,200, 1,206, 1,224, 1,201, 1,202, 1,207, 1,250, 1,225, 1,205, 1,200, 1,205, 

1,203, 1,203, 1,204, 1,203, 1,203, 1,205, 1,206, 1,205, 1,205, 1,204, 1,206, 

1,201, 1,207, 1,206, 1,225, 1,205, 1,206, 1,209, 1,209, 1,216, 1,210, 1,204 and 

1,209 completed surveys.)

Historical data
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45.4%





Coronavirus Travel Sentiment Index
Measuring the Potential Influence of Travel Marketing



Predictive Index Formula

Concern for 
Personal Health

Concern for 
Personal Finances

Openness to 
Messaging

Excitement to 
Travel Now

*Normalized to a 100pt scale
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Airline and 
Cruise Travelers
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Percent Potentially Marketable
(Index Above 25)
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25.0%

50.0%



US Regions
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Residence Type
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(Index Above 25)
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Lodging 
Preference
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50.0%

75.0%

Percent Potentially Marketable
(Index Above 25)



How much do you agree with the following statement?

Statement: I still feel comfortable going out in my community to restaurants, local attractions and undertaking local activities.

(Base: Waves 1-52. All respondents, 1,201, 1,200, 1,201, 1,216, 1,263, 1,238, 1,208, 

1,204, 1,200, 1,212, 1,223, 1,257, 1,214, 1,214, 1,205, 1,231, 1,365, 1,213, 

1,200, 1,206, 1,224, 1,201, 1,202, 1,207, 1,250, 1,225, 1,205, 1,200, 1,205, 

1,203, 1,203, 1,204, 1,203, 1,203, 1,205, 1,206, 1,205, 1,205, 1,204, 1,206, 

1,201, 1,207, 1,206, 1,225, 1,205, 1,206, 1,209, 1,209, 1,216, 1,210, 1,204 and 

1,209 completed surveys.)

Historical data

50.8% 49.0%

22.4%

27.9%

10%

20%

30%

40%

50%

60%

70%

Agree or Strongly agree Disagree or Strongly disagree
Strongly 

agree, 23.2%

Agree, 25.8%

Neutral (neither 
agree nor 

disagree), 23.1%

Disagree, 
16.2%

Strongly 
disagree, 11.7%

COMFORT ENJOYING HOME COMMUNITY

49.0%



How much do you agree with the following statement?

Statement: I do not want travelers coming to visit my community right now. 

(Base: Waves 6-52. All respondents, 1,238, 1,208, 1,204, 1,200, 1,212, 1,223, 

1,257, 1,214, 1,214, 1,205, 1,231, 1,365, 1,213, 1,200, 1,206, 1,224, 1,201, 

1,202, 1,207, 1,250, 1,225, 1,205, 1,200, 1,205, 1,203, 1,203, 1,204, 1,203, 

1,203, 1,205, 1,206, 1,205, 1,205, 1,204, 1,206, 1,201, 1,207, 1,206, 1,225, 

1,205, 1,206, 1,209, 1,209, 1,216, 1,210, 1,204 and 1,209 completed surveys.) 

Historical data

67.6%

46.0%

9.7%

21.5%

0%

10%

20%

30%

40%

50%

60%

70%

80%

Agree or Strongly agree Disagree or Strongly disagree

Strongly 
agree, 19.6%

Agree, 26.4%

Neutral 
(neither agree 
nor disagree), 

32.5%

Disagree, 
12.2%

Strongly disagree, 
9.3%

TRAVELERS IN COMMUNITY ARE UNWANTED

46.0%



Historical data

33.1%

47.3%

36.2% 

21.1%

10%

20%

30%

40%

50%

60%

Happy or Very happy Unhappy or Very unhappy

Very happy, 
21.6%

Happy, 
25.7%

Neutral, 
31.7%

Unhappy, 
13.4%

Very unhappy, 
7.7%

FEELINGS SEEING AN AD PROMOTING TOURISM TO COMMUNITY

Question: How would you feel if you saw an advertisement today promoting 

your community as a place for tourists to come visit when it is safe?

(Base: Waves 7-9, 12-13 and 16-52. All respondents, 1,198 1,199, 1,250, 1,203, 

1,231, 1,365, 1,213, 1,200, 1,206, 1,224, 1,201, 1,202, 1,207, 1,250, 1,225, 

1,205, 1,200, 1,205, 1,203, 1,203, 1,204, 1,203, 1,203, 1,205, 1,206, 1,205, 

1,205, 1,204, 1,206, 1,201, 1,207, 1,206, 1,225, 1,205, 1,206, 1,209, 1,209, 

1,216, 1,210, 1,204 and 1,209 completed surveys.) 

47.3%



Reported traveler booking 

behaviors are still relatively, 

but travel dreaming and 

planning reached a 

pandemic record



Question: Even if only tentatively 

scheduled, in which months do you 

currently plan to take any leisure 

trips? (Select all that apply)

(Base: Waves 52 data. All respondents, 1,209 

completed surveys. Data collected March 5-7, 2021)

MONTHS OF EXPECTED LEISURE TRIPS IN 2021

14.2%

16.5%

20.3%

24.1%

27.8%

24.4%

21.2%

18.3%

16.5%
15.7%

8.0%

16.4%

0%

5%

10%

15%

20%

25%

30%



14.2%

16.5%

20.3%

24.1%

27.8%

24.4%

21.2%

18.3%

16.5%
15.7%

8.0%

16.4%

0%

5%

10%

15%

20%

25%

30%

35%

March 2021 April 2021 May 2021 June 2021 July 2021 August 2021 September
2021

October 2021 November
2021

December
2021

Sometime in
2022 or later

NONE OF
THESE - I HAVE
NO PLANS TO
TRAVEL RIGHT

NOW

March 5-7 Jan 1-3

Question: Even if only tentatively scheduled, in which months do you currently plan to take any 

leisure trips? (Select all that apply)

MONTHS OF EXPECTED LEISURE TRIPS IN 2021

Expectations down from beginning of 
the year

Expectations up from beginning of the 
year



Question: IN TOTAL, how many 

leisure trips (of 50 miles or more 

from your home) do you expect to 

take in 2021? (Select one)

(Base: Waves 52 data. All respondents, 1,156 

completed surveys. Data collected March 5-7, 2021)

EXPECTED NUMBER OF LEISURE TRIPS IN 2021

4.6%

1.1%

1.4%

1.3%

3.3%

7.5%

9.2%

13.8%

20.8%

17.2%

15.3%

4.4%

0% 5% 10% 15% 20% 25%

10 or more

9

8

7

6

5

4

3

2

1

Zero

I don't know

Mean = 2.8 trips The State of the 

American Traveler

= 4.9 trips actually 

taken in 2019
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3.9%

4.5%

5.8%

6.3%

7.9%

5.5%

6.6%

5.0%

3.8%

3.5%

26.9%

20.4%

0% 5% 10% 15% 20% 25% 30%

March 2021

April 2021

May 2021

June 2021

July 2021

August 2021

September 2021

October 2021

November 2021

December 2021

Sometime in 2022 or later

Never - I don't or won't travel by air

Question: In what month do you 

expect you will take your NEXT TRIP 

ON A COMMERCIAL AIRLINE?

(Base: Waves 52 data. All respondents, 1,209 

completed surveys. Data collected March 5-7, 2021)

MONTH OF NEXT COMMERCIAL AIRLINE FLIGHT



Question: HOW MANY LEISURE 

TRIPS do you expect to take (even if 

tentatively) during the next three 

months? 

I expect to take _______ leisure trips

(Base: Waves 52 data. All respondents, 1,209 

completed surveys. Data collected March 5-7, 2021)

LEISURE TRIPS EXPECTED (NEXT 3 MONTHS)

5.6%

4.7%

9.0%

15.3%

25.1%

40.2%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%

5 or more

4

3

2

1

Zero

Mean = 1.4 trips
(Up from 1.3 last week)



Question: How many leisure trips do 

you expect to take (even if 

tentatively) in each of these months? 

(Base: Waves 52 data. Respondents expecting to 

travel in the next three months, 712 completed 

surveys. Data collected March 5-7, 2021)

LEISURE TRIPS EXPECTED (BY MONTH)

46.7% 47.8% 
41.0% 

32.8% 31.0%
37.9% 

20.5% 21.2% 21.1% 

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

March April May

Zero One 2 or more

Note: Respondents were asked to report trips planned in the remaining days of March 

and the first 7 days of June.



Question: On these leisure trips, 

which of the following are you 

expecting to visit?

(Base: Waves 52 data. Respondents expecting to 

travel in the next three months, 712 completed 

surveys. Data collected March 5-7, 2021)

DESTINATION TYPES EXPECTED (NEXT 3 MONTHS)

6.9% 

4.7% 

11.3% 

13.4% 

18.9% 

20.6% 

32.9% 

36.1% 

38.8% 

0% 10% 20% 30% 40% 50% 60%

NONE OF THESE

Desert destinations/resorts

Theme or amusement parks

Mountain destinations/resorts (including ski
resorts)

U.S. National Parks

State, county or regional parks or recreation
areas

Beach destinations/resorts

Small towns, villages or rural
destinations/attractions

Cities or metropolitan areas



Question: How much IN TOTAL do 

you expect to spend on the leisure 

trips you will take in the next three-

month period?

(Base: Waves 52 data. Respondents expecting to 

travel in the next three months, 723 completed 

surveys. Data collected March 5-7, 2021)

EXPECTED LEISURE TRAVEL SPENDING (NEXT 3 MONTHS)

3.5% 

13.7% 

13.9% 

17.2% 

21.1% 

23.6% 

7.1% 

0% 5% 10% 15% 20% 25% 30% 35%

Over $5000

$3000 - $5000

$2000 - $2999

$1000 - $1999

$500 - $999

$100 - $499

Under $100

Mean = $1,463 

(Up from $1,388 last week)



Question: Compared to most recent 

three months, how budget conscious 

will you be while traveling in the 

NEXT THREE MONTHS? 

I will be ______________ while 

traveling.

(Base: Waves 52 data. Respondents expecting to 

travel in the next three months, 712 completed 

surveys. Data collected March 5-7, 2021)

BUDGET CONSCIOUSNESS AROUND TRAVEL (NEXT 3 MONTHS)

2.2% 

2.7% 

5.4% 

39.4% 

28.4% 

21.9% 

0% 10% 20% 30% 40% 50% 60%

I don't know

Much less budget conscious

Less budget conscious

Neither more nor less budget conscious

More budget conscious

Much more budget conscious
50.3% 
(Up from

44.6% last week)

8.1% 
(Unchanged from 

8.6% last week)



Question: Thinking carefully about 

how you expect to spend your 

income in the NEXT THREE MONTHS, 

please use the scale below to 

describe your spending priorities.  

(Select one)

Leisure travel will be a 

_________________

(Base: Waves 52 data. Respondents expecting to 

travel in the next three months, 712 completed 

surveys. Data collected March 5-7, 2021)

LEISURE TRAVEL AS A BUDGET PRIORITY (NEXT 3 MONTHS)

2.3% 

2.5% 

8.0% 

28.9% 

25.2% 

19.0% 

14.1% 

0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%

Extremely low priority

Low priority

Somewhat low priority

Neutral - neither high nor low priority

Somewhat high priority

High priority

Extremely high priority
58.3%
(Up from 55.5% 

last week)

12.8%
(Down from 14.2% 

last week)



Question: In the PAST WEEK, which 

of the following have you done? 

(Select all that complete the 

sentence)

In the PAST WEEK I have 

____________

(Base: Waves 52 data. All respondents, 1,209 completed 

surveys. Data collected March 5-7, 2021)

TRAVEL PLANNING IN THE PAST WEEK

28.9%

10.7%

15.0%

27.5%

30.7%

34.3%

0% 10% 20% 30% 40% 50%

NONE OF THESE

Researched travel ideas offline (magazines,
printed visitor guides, etc.)

Made travel reservations (lodging,
transportation, tickets, etc.)

Researched travel ideas online

Talked to a friend or relative about a future
trip

Day-dreamed about taking a leisure trip

71.1%



37.5%

34.3%

30.7%

27.5%

10.7%

15.0%

28.9%
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10%

20%
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40%

50%

Day-dreamed about
taking a leisure trip

Talked to a friend or
relative about a future

trip

Researched travel
ideas online

Researched travel
ideas offline

(magazines, printed
visitor guides, etc.)

Made travel
reservations (lodging,
transportation, tickets,

etc.)

NONE OF THESE

January 1-3 January 8-10 January 15-17 January 22-24 January 29-31 February 5-7 February 12-14 February 19-21 February 19-22 March 5-7

Question: In the PAST WEEK, which of the following have you done? (Select all that complete the sentence)

In the PAST WEEK I have ____________

TRAVEL PLANNING IN THE PAST WEEK



Question: What destination(s) did 

you day-dream about visiting?

(Base: Waves 52 data. Respondents daydreaming 

about travel destinations, 414 completed surveys. 

Data collected March 5-7, 2021)

DESTINATIONS DAY-DREAMED ABOUT

0.2% 

0.2% 

0.3% 

0.4% 

0.4% 

0.4% 

0.6% 

0.8% 

0.9% 

1.0% 

1.1% 

1.1% 

1.3% 

1.4% 

1.6% 

2.0% 

2.2% 

3.9% 

4.1% 

8.3% 

10.5% 
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Los Angeles

New Jersey
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Caribbean islands

Disney

Spain
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Europe

New Orleans
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Maine

Chicago

Paris

New York

California
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Florida



The proportion of travelers 

who report that they will wait 

to get a vaccine before 

traveling is dropping fast.



How much do you agree with the following statement?

Statement: I'm not traveling until I am able to get a vaccine.

Strongly 
agree, 21.1%

Agree, 15.8%

Neutral (neither agree 
nor disagree), 23.6%

Disagree, 
15.7%

Strongly disagree, 
23.7%

TRAVEL UNTIL GETTING THE VACCINE

36.5%

36.9%
33.1%

39.5%

20%

25%

30%

35%

40%

45%

50%

55%

Agree or Strongly Agree Disagree or Strongly Disagree

Historical data

36.9%



EXPECTATIONS TO TAKE A COVID-19 VACCINE

Question: Will you take (or 

have you already taken) one 

of the COVID-19 vaccines?

44.1%
41.5%

39.2%
42.0%

46.2%

40.7%

44.7%

49.6%
51.7%

54.1%

60.1%
61.4%

58.6%

66.3%

61.0%
62.4%

50.7%

57.0%
54.7%

56.3%
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11-13
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Nov
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11-13
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1-3

Jan
8-10
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15-17

Jan
22-24

Jan
29-31

Feb
5-7

Feb
12-14

Feb
19-21

Feb
26-28

March
5-7

% Who Say Yes

(Base: Waves 27, 30, 35-52 data. All 

respondents, 1,205, 1,203, 1,205, 1,206, 

1,205, 1,205, 1,204, 1,206, 1,201, 1,207, 

1,206, 1,225, 1,205, 1,206, 1,209, 1,209, 

1,216, 1,210, 1,204 and 1,209 completed 

surveys.)



Question: What ONE WORD best describes how you feel about 

taking the COVID-19 vaccine?

ONE WORD TO DESCRIBE COVID VACCINE

Yes - Will Take Vaccine Maybe No - Will Not Take Vaccine



REASONS THEY WILL NOT TAKE A COVID -19 VACCINE

Question: What are the primary 

reasons you will not take one of 

the COVID-19 vaccines? (Select all 

that apply)

(Base: Wave 52 data. Respondents who WILL 

NOT take a COVID-19 vaccine, 285 completed 

surveys. Data collected March 5-7, 2021)

9.8%

4.7%

4.7%

6.1%

8.3%

11.5%

11.6%

13.1%

20.0%

21.1%

26.1%

29.6%

38.3%

0% 10% 20% 30% 40% 50%

NONE OF THESE

It's too expensive

Religious reasons

Too difficult to get an appointment

COVID-19 is not real/it's a hoax

I'm waiting for herd immunity

Others need the vaccine more than me

The vaccines are not effective

I'm not worried about COVID-19

The vaccines are dangerous

I don't know enough about the vaccines

The vaccines were not adequately tested

Concerns about side effects

Will Not 
Take a Vaccine



Question: What are the 

primary reasons you are not 

certain if you will take a 

COVID-19 vaccine? (Select all 

that apply)

5.3%

2.7%

4.8%

6.1%

8.4%

10.4%

11.9%

13.1%

17.4%

17.5%

29.2%

36.8%

48.3%

0% 10% 20% 30% 40% 50% 60%

NONE OF THESE

COVID-19 is not real/it's a hoax

It's too expensive

Religious reasons

The vaccines are not effective

I'm not worried about COVID-19

The vaccines are dangerous

I'm waiting for herd immunity

Others need the vaccine more than me

Too difficult to get an appointment

The vaccines were not adequately tested

I don't know enough about the vaccines

Concerns about side effects

REASONS FOR BEING UNCERTAIN IF THEY WILL TAKE A COVID -19 VACCINE

Might
Take a Vaccine



TRAVEL PLANS DUE TO COVID-19 VACCINES

Question: Have you begun 

planning (or booking) any future 

travel in anticipation of the 

COVID-19 vaccine being widely 

available? (Select one)

(Base: Wave 52 data. All respondents, 

1,209 completed surveys. Data collected 

March 5-7, 2021)
Yes, 37.8% No, 62.2%

36.9%

Last 

week



TRAVEL PLANS DUE TO COVID-19 VACCINES

Question: Have you begun planning (or booking) any future travel in anticipation of the COVID-19 vaccine being widely 

available? (Select one)

27.4%
29.8%

27.1%

33.7%
31.4%

34.3%
32.0%

35.9%

29.4%

34.8%
36.9%37.8%
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35%

40%
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More travelers report their 

employers have begun 

traveling again for business. 

Many expect changes in 

business travel policies over 

the longer-term.



Question: Prior to the COVID-19 

pandemic, did people at the 

company/organization you work for 

travel for business purposes? (Select 

one)

BUSINESS TRAVEL AT WORK

Yes, 44.8% 

No, 45.4% 

I’m not sure, 

9.8% 

(Base: Waves 52 data. Employed respondents, 801 

completed surveys. Data collected March 5-7, 2021)



Question: To your knowledge, have 

people at the company/organization 

you work for started traveling for 

business purposes again?

HAS COMPANY RESUMED BUSINESS TRAVEL?

24.2%
26.7%

48.3%

0%

10%

20%

30%

40%

50%

60%

September 4-6, 2020 October 2-4, 2020 March 5-7, 2021

(Base: Waves 52 data. Employed respondents in 

companies that traveled for business prior to the 

pandemic, 357 completed surveys. Data collected 

March 5-7, 2021)

% YES



Question: Has the 

company/organization you work for 

given any indication on when 

company business travel will begin 

again?

HAS COMPANY ANNOUNCED WHEN WILL BUSINESS TRAVEL RESUME?

(Base: Waves 52 data. Employed respondents in 

companies that traveled for business prior to the 

pandemic who have not announced a resumption of 

travel, 194 completed surveys. Data collected March 

5-7, 2021)

9.6% 

6.1% 

9.7% 

0%
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10%

12%
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16%

18%

20%

September 4-6, 2020 October 2-4, 2020 March 5-7, 2021

% YES



Question: Which month do you 

anticipate company/organization 

you work for will begin traveling for 

business again?

MONTH RESUMPTION OF BUSINESS TRAVEL IS EXPECTED

1.6%
3.1%

6.0%
8.1% 8.8% 9.0%

13.8%

3.5%
2.1% 1.9%

42.1%

0%
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10%

15%

20%

25%

30%

35%

40%

45%

(Base: Waves 52 data. Employed respondents in 

companies that traveled for business prior to the 

pandemic who have not announced a resumption of 

travel, 194 completed surveys. Data collected March 

5-7, 2021)

57.9%



Question: You said earlier that you 

have taken BUSINESS TRIP(S) in the 

past 2 years.  

In the longer-term (2-5 years from 

now), do you feel the COVID-19 

experience will change the way your 

employer does business travel?

EXPECTATIONS FOR CHANGED BUSINESS TRAVEL POLICIES 

Yes, 49.5% 

No, 31.3% 

I don't know / 
I'm not sure, 

19.2% 

45.6%

In 

Dec.

(Base: Waves 52 data. Respondents traveling for 

business in the past 2 years, 386 completed surveys. 

Data collected March 5-7, 2021)



Question: In which of the following 

ways do you expect your employer 

will change its business travel over 

the longer term?  (Select all that 

apply)

EXPECTED BUSINESS TRAVEL CHANGES

2.2% 

16.0% 

29.1% 

32.4% 

32.4% 

38.1% 

59.8% 

0% 20% 40% 60% 80%

NONE OF THESE

More restrictive health or safety
protocols for traveling staff

More restrictive travel budgets

More webinars or virtual meetings to
replace travel

Shorter trips (fewer days in length)

Smaller groups traveling on business
trips

Fewer overall business trips taken

(Base: Waves 52 data. Respondents traveling for 

business in the past 2 years who expect their 

company to change business travel policies, 193 

completed surveys. Data collected March 5-7, 2021)

27.9%

In 

Dec.

51.4%

In 

Dec.

24.6%

In 

Dec.



Question: How much do 
you agree or disagree with 

this statement?

Looking forward, I hope that 
I don't have to travel as 

much for business as I did 
before the pandemic. 



Question: How much do you agree 

or disagree with this statement?

Looking forward, I hope that I don't 

have to travel as much for business 

as I did before the pandemic. 

HOPES TO NOT TRAVEL AS MUCH FOR BUSINESS POST PANDEMIC

6.0% 

10.6% 

30.2% 

28.6% 

24.7% 

0% 10% 20% 30% 40%

Strongly disagree

Disagree

Neutral (neither agree nor
disagree)

Agree

Strongly agree

(Base: Waves 52 data. Respondents traveling for 

business in the past 2 years, 386 completed surveys. 

Data collected March 5-7, 2021)

53.3%

16.6%
3.2 : 1



Opinions are mixed on recent 

decisions by governors to 

fully re-open their states for 

business right now.



Question: Earlier this week, the 

governors of the states of Texas and 

Mississippi lifted coronavirus 

restrictions, doing away with mask 

mandates and allowing all 

businesses to operate at 100 percent 

capacity.

How do you feel about this change 

in policy?

(Base: Waves 52 data. All respondents, 1,209 

completed surveys. Data collected March 5-7, 2021)

OPINIONS ON STATES RE-OPENING FULLY NOW

29.9% 

14.8% 

15.7% 

16.3% 

23.3% 

0% 10% 20% 30% 40%

Strongly disapprove

Disapprove

Neutral (Neither approve nor
disapprove)

Approve

Strongly approve

39.6% 

44.7% 



Question: All else equal, if a state 

fully lifted its coronavirus restrictions 

now, would this make that state a 

more or less appealing destination 

to visit? (Select one to complete the 

sentence)

Lifting coronavirus restrictions now 

would make a state a ___________ 

place to visit

(Base: Waves 52 data. All respondents, 1,209 

completed surveys. Data collected March 5-7, 2021)

STATE RE-OPENINGS AND DESTINATION APPEAL

30.5% 

14.2% 

21.0% 

14.7% 

19.6% 

0% 10% 20% 30% 40%

Much less appealing

Less appealing

Neutral (Neither more nor
less appealing)

More appealing

Much more appealing

34.3% 

44.7% 



Question: What ONE WORD best describes the policy of states lifting all coronavirus restrictions now?

ONE WORD TO DESCRIBE STATES REOPENING FULLY NOW

Policy Makes These States More Appealing

(as a travel destination)

Policy Makes These States Less Appealing

(as a travel destination)

34.3% of all travelers 44.7% of all travelers



It doesn’t appear that the 
pandemic has led 
travelers to give up on the 
traditional visitor 
information center model. 

FINAL THOUGHT



Question: On any of your 

domestic trips in the PAST FIVE (5) 

YEARS, have you ever gone to a 

Visitor Information Center (i.e. a 

physical location that provides 

tourist information to visitors)?

(Base: Waves 52 data. All respondents, 1,209 

completed surveys. Data collected March 5-7, 2021)

PAST USE OF VISITOR INFORMATION CENTERS

Yes, 45.3% 

No, 45.2% 

I'm not Sure, 

9.5% 



5.6% 

5.5% 

34.4% 

30.4% 

24.0% 

0% 10% 20% 30% 40%

Absolutely zero interest

Uninterested

Neutral—neither interested nor 
uninterested

Interested

Very interested
Question: How interested would 

you be in using a Visitor 

Information Center on any of your 

domestic trips in this year?

(Base: Waves 52 data. All respondents, 1,209 

completed surveys. Data collected March 5-7, 2021)

INTEREST IN USING VISITOR INFORMATION CENTERS THIS YEAR

54.4% 

11.1% 



Question: If you traveled in the 

NEXT SIX (6) MONTHS, which of 

these would you want in a Visitor 

Information Center?

(Base: Waves 52 data. All respondents, 1,209 

completed surveys. Data collected March 5-7, 2021)

SERVICES DESIRED IN VISITOR INFORMATION CENTERS

14.0% 

19.6% 

21.0% 

21.7% 

22.1% 

22.7% 

35.1% 

36.7% 

39.8% 

43.4% 

46.2% 

0% 10% 20% 30% 40% 50% 60%

NONE OF THESE

100% self-guided--no staff

Serving guests in an outdoor space

Digital brochures

Signage indicating recent cleaning activity

Contactless transactions

Physical distancing strictly enforced

Other guests required to wear masks

Physical brochures

Ability to ask staff questions and/or get
recommendations

Staff in masks



Travelers Interested in Using 

Visitor Information Centers

• Agree that discounts make them more interested in 

traveling in the near term and are more budget 

conscious

• Nearly half have started planning future travel in 

anticipation of the vaccine being widely available

• The vast majority have done some kind of travel

dreaming and/or planning in the last week

• Likely to consider spending on leisure travel to be a 

high priority 

• More likely to have traveled internationally and on an 

escorted group tour in the past 2 years

• Are affluent, live in urban areas and are the parents of 

school-aged children 



Enthusiasm for travel is on a roll, moving forward nicely 
again this week.

Reported booking behaviors are still muted, but travel 
dreaming and planning reached a pandemic record.

The proportion of travelers who report that they will wait to 
get a vaccine before traveling is dropping fast.

More travelers report their employers have begun traveling 
again for business. Many expect changes in business travel 
policies over the longer-term.

Opinions are mixed on recent decisions by governors to fully 
re-open their states for business right now.TA
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Please consider 
subscribing or donating

to support  this ongoing research

DestinationAnalysts.com/Support



FOLLOW US ON SOCIAL MEDIA 

@DA_Research 

@Destination Analysts Research

@DestinationAnalysts

@Destination Analysts, Inc



Join Us for DMA West 2021 Tech Summit
http://tech.dmawest.org/

March 10th at 10:30am PT
The Future of  Visitor Guides: How COVID is Shaking Up the 
Printed Visitor Guide vs. eBook Debate and 
What It Means for Your DMO

March 11th at 9:00am PT 
Maximizing the Utility of  Geo-Location Data

http://tech.dmawest.org/


• Vi s i t o r  &  Ta rge t  Au d i e n c e  P ro f i l e s

• Au d i e n c e  Pe rs o n a  I d e n t i f i c a t i o n

• B ra n d  Pe r f o rm a n c e

• Vi s i t o r  A c t iv i t y  A n a l y s i s  &  S eg m e n t a t i o n

• Re s i d e n t  +  S t a ke h o l d e r  Re s e a rc h  

• A dve r t i s i n g  Te s t i n g

info@destinationanalysts.com

MORE RESEARCH WE CAN PROVIDE



Destination APOLLO
Destination Intelligence + Management System



Presentation deck and webinar 
recording available on our website:

DestinationAnalysts.com/covid-webinars


