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METHODOLOGY
•Weekly tracking survey of a 
representative sample of adult American 
travelers in each of four U.S. regions  

•Designed to track traveler sentiment and 
generate insights into when tourism 
businesses can expect demand to return 
and from whom

•Week 57 data (fielded April 9-11) will be 
presented today

•1,200+ fully completed surveys collected 
each wave

•Confidence interval of +/- 2.8%

•Data is weighted to reflect the actual 
population of each region











Negative movements in many sentiment metrics were 
recorded this week. 

More than half of travelers say they have now received a 
vaccine.  Only 65 percent say they will definitely get one.

Almost half of travelers are waiting longer than normal to 

book this year.  Print/video resources have become more 

valued for inspiration as the pandemic has advanced.

Traveler feelings about group meetings have improved but 
continue to be problematic.  Most travelers still prefer 
virtual events to in-person ones.

This week, our predictive indices gave back some of their 
recently gains.  Certain outdoor travel afficionados show the 
highest potential amongst passion groups measured. TA
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Negative movements in 

many sentiment metrics 

were recorded this 

week. 



7.3%

38.3%

33.2%

18.3%

3.0%

0% 10% 20% 30% 40% 50%

Get much better

Get better

Neither worsen nor get
better

Get worse

Get much worse

EXPECTATIONS FOR THE CORONAVIRUS OUTBREAK

Question: In the NEXT 

MONTH, how (if at all) do you 

expect the severity of 

the coronavirus situation in the 

United States to change? (Select 

one)

In the next month the coronavirus 

situation will ________

(Base: Wave 57 data. All respondents, 1,202 completed 

surveys. Data collected April 9-11, 2021)

21.3%

20.5%

Last 

week

45.5%

47.7%

Last 

week



21.8%

60.3%

45.5%

61.5%

34.7%

11.1%

21.3%

0%
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50%
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80%

EXPECTATIONS FOR THE CORONAVIRUS OUTBREAK (WAVES 1 -57)

Question: In the NEXT 

MONTH, how (if at all) do 

you expect the severity of 

the coronavirus situation 

in the United 

States to change?

In the next month the 

coronavirus situation will 

________

“Worse” or 

“Much worse”

“Better” or 

“Much better”

5.5X 2.1X



CONFIDENCE IN ABILITY TO TRAVEL SAFELY

Question: How confident are you that you can travel safely in the current environment?

Very 
confident, 

14.4%

Confident, 
21.5%

Somewhat confident, 
34.0%

Not very 
confident, 

22.1%

Not at all confident, 
8.1%

Historical data

34.2%

35.8%
36.9%

30.1%

20%

25%

30%

35%

40%

45%

50%

55%

60%

Confident or Very confident Not very confident or Not at all confident

35.8%



Vaccinated: Not vaccinated:

vs.



Question: How confident are you that you can travel safely in 

the current environment?

Vaccinated:

Not vaccinated:

36.1%

35.5%



57.0%

56.0%

55.6%

54.5%

48.5%

47.4%

47.3%

45.9%

44.5%

42.9%

42.0%

40.9%

38.2%

35.9%

32.0%

29.9%

29.1%

28.6%

24.9%

19.3%

18.7%

18.3%

13.9%

0% 10% 20% 30% 40% 50% 60%

Traveling on a cruise line

Traveling outside the United States

Intercity bus travel

Traveling by  bus or motor coach on a group tour

Attending a conference or convention

Go to a casino

Sporting events - Large venue

Train travel (intercity travel - e.g., AMTRAK)

Attending a performance

Sporting events - Small venue

Traveling in a taxi/Uber/Lyft

Traveling on a commercial airline

Traveling for business reasons

Staying in an Airbnb or home rental

Visiting a museum or other indoor attraction

Visiting an amusement park or other outdoor attractions

Visiting an observation deck

Dining in a restaurant

Staying in a hotel

Visiting friends and relatives

Going shopping

Non-team outdoor recreation

Taking a road trip

PERCEIVED SAFETY OF TRAVEL ACTIVITIES (WAVE 57)

Question: At this 

moment, how safe would 

you feel doing each type 

of travel activity?

(Base: Wave 57 data. All respondents, 

1,202 completed surveys. Data 

collected April 9-11, 2021)

Top 2-Box Score: Percent Selecting Each as 

“Somewhat Unsafe” or “Very Unsafe”

37.9%
(Average Score)



49.2%

69.4%

57.8%

37.9%
35%

40%

45%

50%

55%

60%

65%

70%

75%

PERCEIVED SAFETY OF TRAVEL ACTIVITIES (WAVES 1 -57 COMPARISON)

Question: At this 

moment, 

how safe would 

you feel doing each 

type of travel 

activity?

% Somewhat unsafe or Very unsafe (AVERAGE SCORE FOR ALL ACTIVITES TESTED)



Question: At this moment, how safe would 

you feel doing each type of  travel activity?

41.8%

32.7%

Have they received a vaccine yet?

Average “Unsafety” Score 



7.9%

2.3%

3.4%

4.6%

5.0%

14.1%

8.1%

14.1%

13.6%

8.8%

18.3%

0% 5% 10% 15% 20% 25%

0 - Not at all excited

1

2

3

4

5 - Neutral – Neither excited nor unexcited

6

7

8

9

10 - Extremely excited

EXCITEMENT TO TRAVEL NOW

Question: Imagine that a good 

friend (or close family 

member) asks you to take a weekend 

getaway with them sometime in the 

next month.

How excited would you be to 

go? (Assume the getaway is to a 

place you want to visit)

(Base: Wave 57 data. All respondents, 1,202 completed 

surveys. Data collected April 9-11, 2021)

62.8%
65.2%

Last 

week
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Question:  Imagine that a good friend (or close family member) asks you to take a weekend getaway with them sometime in the 

next month. How excited would you be to go? (Assume the getaway is to a place you want to visit)

EXCITEMENT TO TRAVEL NOW

MEAN SCORE (0-10)

More

Excitement

Less

Excitement



Question: Imagine that a good friend (or close family member) asks you to take a 

weekend getaway with them sometime in the next month. How excited would you 

be to go? (Assume the getaway is to a place you want to visit)

Vaccinated:

Not vaccinated:

6.1

6.5

Average Score 

Less excitement

More excitement



7.7%

3.0%

3.1%

3.2%

4.9%

18.6%

8.4%

14.4%

14.5%

8.0%

14.1%

0% 5% 10% 15% 20% 25%

0 - Not at all excited

1

2

3

4

5 - Neutral – Neither excited nor 
unexcited

6

7

8

9

10 - Extremely excited

OPENNESS TO TRAVEL INSPIRATION

Question: At this moment, how excited 

are you in learning about new, exciting 

travel experiences or destinations to visit?

(Base: Wave 57 data. All respondents, 1,202 completed 

surveys. Data collected April 9-11, 2021)

59.5%

64.4%

Last

week
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Question: At this moment, how excited are you in learning about new, exciting travel experiences or destinations to visit?

OPENNESS TO TRAVEL INSPIRATION

MEAN SCORE (0-10)
More

Open

Less

Open



Question: At this moment, how interested are you in learning about 

new, exciting travel experiences or destinations to visit?

Vaccinated:

Not vaccinated:

6.1

6.1

Average Score 



Question: Which best describes how 

excited you are about LEISURE 

TRAVEL in this year (2021)? (Please 

answer using the 11-point scale 

below)

(Base: Waves 57 data. All respondents, 1,202 

completed surveys. Data collected April 9-11, 2021)

EXCITEMENT FOR LEISURE TRAVEL IN 2021

7.8%

1.4%

2.9%

4.9%

5.7%

11.8%

14.4%

12.6%

12.0%

8.0%

18.4%

0% 5% 10% 15% 20% 25% 30%

0 - I am not at all excited

1

2

3

4

5

6

7

8

9

10 - I am extremely excited

65.5%

68.0%

Last 

week



EXCITEMENT FOR LEISURE TRAVEL IN 2021

More

ExcitementMean Score (0 - 10-point scale)

Less

Excitement

Question: Which best 

describes how 

excited you are about 

LEISURE TRAVEL in 

this year (2021)? 

(Please answer using 

the 11-point scale 

below)
5.8

6.1

5.7

6.1

5.9 5.9 5.9

6.2 6.2

6.2

6.6

6.4

6.3

6.6

6.3

5.0

5.2

5.4

5.6

5.8

6.0

6.2

6.4

6.6

6.8



Question: Which best describes how excited you are about 

LEISURE TRAVEL in this year (2021)?

Vaccinated:

Not vaccinated:

6.2

6.4

Average Score 

Less excitement

More excitement



Historical data

67.4%

50.0%

32.6%

20%

30%

40%

50%

60%

70%

80%

Ready to travel Not ready to travel

9.3%

23.4%

34.4%

18.4%

14.5%

I need a lot more time to be
ready to travel

I need a little more time to
be ready to travel

I'm ready to travel, but feel
some hesitation

I'm ready to travel, with no
hesitations

I'm already traveling

0% 10% 20% 30% 40%

TRAVEL STATE-OF-MIND 

Question: When it comes to getting back out and traveling again, which best describes 

your current state of mind? (Select one)

67.4%

2X



Question: When it comes to getting back out and traveling again, 

which best describes your current state of  mind? (Select one)

Vaccinated:

Not vaccinated:

64.4%

71.2%

Ready to Travel



INABILITY TO FULLY ENJOY TRAVEL RIGHT NOW

How much do you agree with the following statement?

Statement: If I were to travel now for leisure, I would not be able to fully enjoy it.

Strongly 
agree, 15.1%

Agree, 32.0%

Neutral (neither 
agree nor 
disagree), 

22.4%

Disagree, 18.4%Strongly disagree, 
12.2%

60.5% 

47.0%

19.2% 

30.6%

0%

10%

20%

30%

40%

50%

60%

70%

Agree or Strongly Agree Disagree or Strongly Disagree

Historical data

47.0%



TRAVEL GUILT

How much do you agree with the following statement?

Statement: I would feel guilty traveling right now.

Strongly 
agree, 14.5%

Agree, 22.2%
Neutral (neither 

agree nor 
disagree), 

24.2%

Disagree, 21.8%

Strongly disagree, 
17.3%

Historical data

46.8% 

36.7%

27.5% 

39.1%

0%

10%

20%

30%

40%

50%

60%

70%

Agree or Strongly Agree Disagree or Strongly Disagree

36.7%



Statement Agreement: I would feel guilty traveling 

right now.

39.5%

33.1%

Have they received a vaccine yet?

More guilt

Less guilt



AVOIDING TRAVEL UNTIL THE CORONAVIRUS BLOWS OVER

How much do you agree with the following statement?

Statement: I’m planning to avoid all travel until the Coronavirus situation blows over. 

Historical data

61.1%

37.8%

18.6%

39.4%

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

Agree or Strongly agree Disagree or Strongly disagree

Strongly 
agree, 13.6%

Agree, 25.9% Neutral 
(neither agree 
nor disagree), 

22.8%

Disagree, 
21.5%

Strongly disagree, 
16.3%

39.4%



Statement Agreement: I’m planning to avoid all travel 

until the Coronavirus situation blows over. 

41.0%

37.4%

Have they received a vaccine yet?

More avoidance

Less avoidance



Historical data

66.8%

57.3%

9.3%
15.9%

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%
Agree or Strongly agree Disagree or Strongly disagree

Strongly 
agree, 32.0%

Agree, 25.3%

Neutral (neither 
agree nor 

disagree), 26.7%

Disagree, 
9.2%

Strongly disagree, 
6.7%

AVOIDING CONVENTIONS & CONFERENCES

How much do you agree with the following statement?

Statement: I will be unlikely to attend any conferences or conventions until the coronavirus 

situation is resolved.

57.3%



Statement Agreement: I will be unlikely to attend any 

conferences or conventions until the coronavirus situation 

is resolved.

65.7%

46.3%

Have they received a vaccine yet?

More avoidance

Less avoidance



More than half of 

travelers say they have 

now received a vaccine.  

Only 65 percent say 

they will definitely get

one.



TRAVELERS HAVING RECEIVED A VACCINE

Question: Have you 

personally received a 

COVID-19 vaccine? 

5.7%

11.1%
13.8% 13.6%

14.2%
16.5%

20.1%

24.3% 24.5%

30.4%

37.0%

39.6%

49.3% 48.2%

56.8%

0%

10%

20%

30%

40%

50%

60%

% Who Say Yes



EXPECTATIONS TO TAKE A COVID-19 VACCINE

Question: Will you 

take (or have you 

already taken) one of 

the COVID-19 

vaccines?

Yes, 65.1%

No, 21.5%

Maybe, 
10.3%

I don't know, 
3.1%



Almost half of travelers 

are waiting longer than 

normal to book this year.  

Print and video resources 

have become more valued 

as a destination inspiration 

resource as the pandemic 

has advanced.



BOOKING TRAVEL RESERVATIONS CLOSER TO THE START OF TRIP

Question: This year, I expect 

to BOOK MY TRAVEL 

RESERVATIONS  closer to the 

start of my trip(s) than I 

would in a normal year.

(Base: Wave 57 data. All respondents, 1,202 

completed surveys. Data collected April 9-11, 2021)

6.8%

11.1%

36.4%

32.9%

12.8%

0% 10% 20% 30% 40% 50%

Strongly disagree

Disagree

Neutral (neither agree nor disagree)

Agree

Strongly agree

45.7%

17.9%



Question: For your next 

leisure trip, HOW FAR IN 

ADVANCE will you (or did 

you already) begin making 

reservations? For each of 

the following, please use 

the scale to state how far in 

advance you will (or did) 

start making your 

reservations.

(Base: Wave 57 data. Respondents who expect to 

take 1 or more trip(s) in 2021, 960 completed 

surveys. Data collected April 9-11, 2021)

ADVANCED RESERVATION BOOKINGS

32.1%

18.1%

23.4%

23.6%

24.4%

22.8%

17.9%

16.5%

11.4%

13.7%

10.3%

10.0%

11.5%

8.8%

6.7%

6.9%

20.6%

36.5%

41.7%

43.1%

0% 10% 20% 30% 40% 50%

Make
hotel/lodging
reservations

Make airline
reservations

Buy tickets to
attractions or

events

Car rental
reservations

Less than 4 weeks

5-8 weeks

9-16 weeks

More than 16 weeks

Won't make these
reservations



Question: Please think about how 

travel destinations could best reach 

you with their messages right now.  

Where would you generally be 

MOST RECEPTIVE to learning about 

new destinations to visit? (Please 

select all that apply)

(Base: Waves 57 data. All respondents, 1,202 

completed surveys. Data collected April 9-11, 2021)

RECEPTIVITY TO DESTINATION PROMOTION BY CHANNEL

11.8%

7.3%

7.7%

9.3%

9.5%

9.6%

9.9%

11.3%

13.1%

13.2%

15.1%

16.9%

17.9%

18.1%

18.4%

19.4%

20.7%

23.7%

31.5%

0% 5% 10% 15% 20% 25% 30% 35%

NONE OF THESE

Digital influencers

APPs on my mobile phone

Travel podcasts

Pinterest

Text messages

Twitter

TikTok

Advertisements on the Internet

Newspaper travel sections (printed)

Broadcast television

Streaming video services (YouTube, Hulu, etc.)

Instagram

Online content (articles and blogs)

Official local or state visitor guides (printed)

Travel or lifestyle magazines (printed)

Email

Facebook

Websites found via a search engine



Question: Please think about how 

travel destinations could best reach 

you with their messages right now.  

Where would you generally be 

MOST RECEPTIVE to learning about 

new destinations to visit? (Please 

select all that apply)

(Base: Waves 57 data. All respondents, 1,202 

completed surveys. Data collected April 9-11, 2021

compared to Wave 9, May 8-10, 2020 with 1,200 

completes.)

THE SHIFTING RECEPTIVITY LANDSCAPE

-10.6%

-4.4%

-3.3%

-1.5%

0.3%

0.5%

0.6%

1.1%

1.4%
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2.8%

3.3%

4.3%

9.3%

13.2%

15.1%

16.9%

18.4%

19.4%
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Change from May 2020 (Absolute Change)



Traveler feelings about 

group meetings have 

improved but continue to 

be problematic.  Most 

travelers still prefer virtual 

events to in-person ones.



Question: How would 

you feel if you were 

asked to attend a 

conference, convention 

or group meeting 

sometime in the NEXT 

SIX (6) MONTHS?

(Base: Waves 57 data. All respondents, 1,202 

completed surveys. Data collected April 9-11, 

2021)

FEELINGS ABOUT ATTENDING A GROUP MEETING

Very happy, 
15.4%

Happy, 16.6%

Neutral, 31.9%

Unhappy, 20.2%

Very unhappy, 
15.9%

32.0%
Happy or Very Happy

(up from 16.8 % in August) 

36.1%
Unhappy or Very unhappy



Very happy, 
20.3%

Happy, 19.2%
Neutral, 28.1%

Unhappy, 17.6%

Very unhappy, 
14.8%

Question: How would 

you feel if your 

employer needed you to 

take an out-of-state 

business trip some time 

in the next 6 months? 

(Base: Waves 57 data. All respondents who are 

currently employed, 865 completed surveys. Data 

collected April 9-11, 2021)

FEELINGS ABOUT BEING ASKED TO TRAVEL OUT-OF-STATE 

FOR BUSINESS

39.5%
Happy or Very Happy
(up from 25.2% in June) 

32.4%
Unhappy or Very unhappy



Question: How would you 

feel if you learned that a 

conference, convention or 

group meeting was being 

held in your community in 

the NEXT SIX (6) 

MONTHS?

(Base: Waves 57 data. All respondents, 1,202 

completed surveys. Data collected April 9-11, 

2021)

FEELINGS ABOUT MEETINGS IN HOME COMMUNITIES

Very happy, 
15.3%

Happy, 18.4%

Neutral, 37.3%

Unhappy, 18.8%

Very unhappy, 
10.2%

33.7%
Happy or Very Happy

(up from 26.2% in October) 



Yes, 21.1% 

No, 78.9% 

Question: Do you 

currently have any travel 

(even tentatively) planned 

for a convention, 

conference or other group 

meeting at some point this 

year (i.e., 2021)?

(Base: Waves 57 data. All respondents who are 

currently employed, 865 completed surveys. Data 

collected April 9-11, 2021)

PLANS FOR ATTENDING MEETINGS THIS YEAR



Question: In what month(s) 

do you have travel for 

a CONVENTION, 

CONFERENCE OR GROUP 

MEETING planned? (Select 

all that apply)

(Base: Waves 57 data. Respondents who are 

currently planning a meetings-related trip, 157 

completed surveys. Data collected April 9-11, 

2021)

MONTHS OF PLANNED MEETINGS TRAVEL

11.3% 

16.4% 

20.0% 

27.2% 

18.6% 

22.8% 

15.5% 

7.6% 

4.7% 

0%
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10%
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30%



Question: When do you 

expect you will feel 

comfortable enough to 

attend in-person 

convention, conference 

or group meetings 

again? 

(Base: Waves 57 data. All respondents, 1,202 

completed surveys. Data collected April 9-11, 

2021)

EXPECTATIONS FOR THE RETURN OF COMFORT: MEETINGS -TRAVEL

16.1%

11.6%

18.2%

21.1%

33.0%

0%

5%

10%

15%

20%

25%

30%

35%

Right now - I
already feel
comfortable

This Spring (April,
May or June)

This Summer (July,
August or

September)

Later in 2021 (After
September)

Sometime in 2022
or later

45.9%



Strongly prefer 
attending virtually, 

32.6% 

Prefer attending 

virtually, 25.9% 

Be neutral (I have 
no preference), 

23.5% 

Prefer attending 
in-person, 10.7% Strongly prefer 

attending in-

person, 7.3% 

Question: If you were going 

to ATTEND A GROUP 

MEETING OR LECTURE in the 

next month, would you 

prefer to do so in-person or 

virtually (i.e., through a 

video conference system)?

I would ______________

(Base: Waves 57 data. All respondents, 1,202 

completed surveys. Data collected April 9-11, 

2021)

CURRENT PREFERENCE FOR VIRTUAL OR IN -PERSON MEETINGS

58.5%
Prefer Virtual

18.0%
Prefer in-person



9.7% 

24.8% 

2.6% 

4.7% 

6.8% 

10.7% 

8.3% 

8.1% 

5.1% 

3.1% 

16.1% 

0% 5% 10% 15% 20% 25% 30%

I don't expect to feel comfortable in the future

Sometime next year

December

November

October

September

August

July

June

May

I am comfortable now
Question: When do you expect 

you will feel comfortable 

attending an IN-PERSON GROUP 

MEETING OR LECTURE? (Select 

the first month you expect you 

will be comfortable)

(Base: Waves 57 data. All respondents, 1,202 

completed surveys. Data collected April 9-11, 

2021)

EXPECTATIONS FOR COMFORT AT MEETINGS IN THE FUTURE

51.4%



Extremely 
comfortable, 

14.4% 

Comfortable, 

23.9% 

Neutral (Neither 
comfortable nor 
uncomfortable), 

34.0% 

Uncomfortable, 

19.7% Extremely 
uncomfortable, 

7.9% 

Question: If properly 

organized, how 

comfortable would you 

currently expect to be in a 

seated, SMALL GROUP 

lecture? (Select one)

(Base: Waves 57 data. All respondents, 1,202 

completed surveys. Data collected April 9-11, 

2021)

COMFORT NOW IN A SMALL GROUP MEETING

38.3%
Would be 

Comfortable

27.6%
Would be 

Uncomfortable



Extremely 
comfortable, 

12.0% 

Comfortable, 

15.5% 

Neutral (Neither 
comfortable nor 

uncomfortable), 32.3% 

Uncomfortable, 

20.9% 

Extremely 
uncomfortable, 

19.3% 

Question: If properly 

organized, how 

comfortable would you 

currently expect to be in a 

seated, LARGE GROUP 

lecture (auditorium style)? 

(Select one)

(Base: Waves 57 data. All respondents, 1,202 

completed surveys. Data collected April 9-11, 

2021)

COMFORT NOW IN A LARGE GROUP MEETING

27.5%
Would be 

Comfortable

40.2%
Would be 

Uncomfortable



Extremely 
comfortable, 

14.8% 

Comfortable, 

23.5% 

Neutral (Neither 
comfortable nor 
uncomfortable), 

31.4% 

Uncomfortable, 

21.0% 

Extremely 
uncomfortable, 

9.3% 

Question: How 

comfortable would you 

expect to be walking 

around a facility (like a 

museum or attraction) in a 

group taking a tour? 

(Select one)

(Base: Waves 57 data. All respondents, 1,202 

completed surveys. Data collected April 9-11, 

2021)

COMFORT NOW ON A GROUP TOUR

38.3%
Would be 

Comfortable

30.3%
Would be 

Uncomfortable



This week, our predictive 

indices gave back some of 

their recently gains.  Certain 

outdoor travel afficionados 

show the highest potential 

amongst passion groups 

measured. 



What is a 
Predictive 
Index?

Indexing is the practice of compiling data into 
one single metric. 

A predictive index is a statistical measure of 
change in a representative group of data points. 
The predictive index is then compared to a 
standard base value in order to make data-
driven predictions.

The goals are to identify:

• WHO are the traveler segments that appear 
receptive to travel marketing and

• WHEN will they be ready to travel 



Predictive Index Formula

Concern for 
Personal Health

Concern for 
Personal Finances

Openness to 
Messaging

Excitement to 
Travel Now

*Normalized to a 100pt scale
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Airline and 
Cruise Travelers
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Gender
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Generation
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US Regions
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Residence Type
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Lodging 
Preference
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Question: Tell us about your hobbies and 

passions. Please use the scale below to 

describe your interest in each.

 Extremely high interest - I'm passionate about this

 High interest

 Some interest

 I have no interest in this



19.8

21.3

21.3

21.6

23.4

23.4

23.7

24.9

24.9

25.0

25.7
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25.8
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Travel 
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Average 
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Negative movements in many sentiment metrics were 
recorded this week. 

More than half of travelers say they have now received a 
vaccine.  Only 65 percent say they will definitely get one.

Almost half of travelers are waiting longer than normal to 

book this year.  Print/video resources have become more 

valued for inspiration as the pandemic has advanced.

Traveler feelings about group meetings have improved but 
continue to be problematic.  Most travelers still prefer 
virtual events to in-person ones.

This week, our predictive indices gave back some of their 
recently gains.  Certain outdoor travel afficionados show the 
highest potential amongst passion groups measured. TA
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TALK TO US

We want to hear from you!

Please join one of our online 

meetings to discuss your 

current needs in our ongoing 

traveling consumer research, 

and what is important to you 

for the future

https://calendly.com/erin-31/listening-session


Please consider 
subscribing or donating

to support  this ongoing research

DestinationAnalysts.com/Support

DestinationAnalysts.com/Support


FOLLOW US ON SOCIAL MEDIA 

@DA_Research 

@Destination Analysts Research

@DestinationAnalysts

@Destination Analysts, Inc

https://twitter.com/DA_Research
https://www.facebook.com/destinationanalystsindustry/
https://www.instagram.com/destinationanalysts/
https://www.linkedin.com/company/destination-analysts-inc/


15-minute presentations 
for your board and 
stakeholders
info@destinationanalysts.com

mailto:info@destinationanalysts.com


• Vi s i t o r  &  Ta rge t  Au d i e n c e  P ro f i l e s

• Au d i e n c e  Pe rs o n a  I d e n t i f i c a t i o n

• B ra n d  Pe r f o rm a n c e

• Vi s i t o r  A c t iv i t y  A n a l y s i s  &  S eg m e n t a t i o n

• Re s i d e n t  +  S t a ke h o l d e r  Re s e a rc h  

• A dve r t i s i n g  Te s t i n g

info@destinationanalysts.com

MORE RESEARCH WE CAN PROVIDE



Destination APOLLO
Destination Intelligence + Management System

SCHEDULE YOUR DEMO NOW

https://www.destinationanalysts.com/apollo/


The show airs Sunday at 11:00 AM EST, and you can catch it 
either with Live Streaming on wchv.com or download the 

WCHV APP on either iTunes or Google Play.

https://omny.fm/shows/destinations-talk-radio/111520-107wchv-destinations-travel-show


Presentation deck and webinar 
recording available on our website:

DestinationAnalysts.com/covid-webinars

DestinationAnalysts.com/covid-webinars

