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METHODOLOGY
•Weekly tracking survey of a 
representative sample of adult American 
travelers in each of four U.S. regions  

•Designed to track traveler sentiment and 
generate insights into when tourism 
businesses can expect demand to return 
and from whom

•Week 58 data (fielded April 17-19) will 
be presented today

•1,200+ fully completed surveys collected 
each wave

•Confidence interval of +/- 2.8%

•Data is weighted to reflect the actual 
population of each region













Traveler sentiment is on a delightfully upward 
trajectory.  While some travel avoidance continues, the 
overall directional movement is strongly positive. 

Nearly half of vaccinated travelers feel their mood has 
now changed—most commonly to feeling safer, 
happier and less stressed.

Business travel recovery is advancing and the 
pandemic’s impact on corporate travel policies is 
retreating.

Leisure travel continues to improve, with gains across 
planning, booking and trip-taking.
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The road trip is likely to sustain its popularity, even as 
travel recovers.



Traveler sentiment is 

on a delightfully 

upward trajectory.  

While some travel 

avoidance continues, 

the overall directional 

movement is strongly 

positive.
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16.2%

3.7%
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Get much better

Get better

Neither worsen nor get
better

Get worse

Get much worse

EXPECTATIONS FOR THE CORONAVIRUS OUTBREAK

Question: In the NEXT 

MONTH, how (if at all) do you 

expect the severity of 

the coronavirus situation in the 

United States to change? (Select 

one)

In the next month the 

coronavirus situation will 

________

(Base: Wave 58 data. All respondents, 1,210 completed 

surveys. Data collected April 16-18, 2021)
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21.3%

Last 

week

47.6%

45.5%

Last 

week



21.8%

47.6%

61.5%

34.7%

19.9%
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EXPECTATIONS FOR THE CORONAVIRUS OUTBREAK (WAVES 1 -58)

Question: In the NEXT 

MONTH, how (if at all) do 

you expect the severity of 

the coronavirus situation in 

the United 

States to change?

In the next month the 

coronavirus situation will 

________

“Worse” or 

“Much worse”

“Better” or 

“Much better”



71.9%

50.0%

28.1%

20%

30%

40%

50%

60%

70%

80%

Ready to travel Not ready to travel

7.7%

20.4%

33.7%

20.1%

18.1%

I need a lot more time to be
ready to travel

I need a little more time to
be ready to travel

I'm ready to travel, but feel
some hesitation

I'm ready to travel, with no
hesitations

I'm already traveling

0% 10% 20% 30% 40%

TRAVEL STATE-OF-MIND 

Question: When it comes to getting back out and traveling again, which best describes 

your current state of mind? (Select one)

Pandemic Record High



Question: Which best describes how 

excited you are about LEISURE 

TRAVEL in this year (2021)? (Please 

answer using the 11-point scale 

below)

(Base: Waves 58 data. All respondents, 1,210 

completed surveys. Data collected April 16-18, 2021)

EXCITEMENT FOR LEISURE TRAVEL IN 2021
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EXCITEMENT FOR LEISURE TRAVEL IN 2021

More

ExcitementMean Score (0 - 10-point scale)

Less

Excitement

Question: Which best 

describes how 

excited you are about 

LEISURE TRAVEL in 

this year (2021)? 

(Please answer using 

the 11-point scale 

below)
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7.6%

3.1%
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3.3%

15.0%
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14.3%

8.5%

22.6%

0% 5% 10% 15% 20% 25%

0 - Not at all excited

1
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3

4

5 - Neutral – Neither excited nor unexcited

6

7
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9

10 - Extremely excited

EXCITEMENT TO TRAVEL NOW

Question: Imagine that a good 

friend (or close family 

member) asks you to take a weekend 

getaway with them sometime in the 

next month.

How excited would you be to 

go? (Assume the getaway is to a 

place you want to visit)

(Base: Wave 58 data. All respondents, 1,210 completed 

surveys. Data collected April 16-18, 2021)

64.1%

62.8%

Last 

week
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Question:  Imagine that a good friend (or close family member) asks you to take a weekend getaway with them sometime in the next 

month. How excited would you be to go? (Assume the getaway is to a place you want to visit)

EXCITEMENT TO TRAVEL NOW

MEAN SCORE (0-10)

More

Excitement

Less

Excitement



How much do you agree with the following statement?

Statement: The coronavirus has led many travel providers to cut their prices. These discounts and price cuts 

(airline, hotel, etc.) make me more interested in traveling in the NEXT THREE (3) MONTHS.

Historical data
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49.1%

33.7%

18.9%

10%

20%

30%

40%

50%

60%

Agree or Strongly agree Disagree or Strongly disagree

Strongly 
agree, 16.6%

Agree, 32.4%

Neutral (neither 
agree nor 
disagree), 

32.0%

Disagree, 
13.1%

Strongly disagree, 
5.8%

DISCOUNTS AND PRICE CUTS

49.1%
Pandemic Record High



7.6%

1.8%

2.6%

3.8%

3.3%

17.6%

9.4%

12.9%

14.8%

8.4%

17.9%

0% 5% 10% 15% 20% 25%

0 - Not at all excited

1

2

3

4

5 - Neutral – Neither excited nor 
unexcited

6

7

8

9

10 - Extremely excited

OPENNESS TO TRAVEL INSPIRATION

Question: At this moment, how excited 

are you in learning about new, exciting 

travel experiences or destinations to visit?

(Base: Wave 58 data. All respondents, 1,210 completed 

surveys. Data collected April 16-18, 2021)

63.4%

59.5%

Last

week
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Question: At this moment, how excited are you in learning about new, exciting travel experiences or destinations to visit?

OPENNESS TO TRAVEL INSPIRATION

MEAN SCORE (0-10)
More

Open

Less

Open





53.6%

53.3%

52.4%

51.4%

49.4%

49.4%

46.9%

44.4%

44.1%

43.5%

39.1%

38.9%

33.7%

31.7%

31.5%

30.8%

28.9%

26.5%

26.0%

18.9%

18.1%

16.1%

14.3%

0% 10% 20% 30% 40% 50% 60%

Traveling outside the United States

Traveling on a cruise line

Traveling by  bus or motor coach on a group tour

Intercity bus travel

Go to a casino

Sporting events - Large venue

Attending a conference or convention

Attending a performance

Train travel (intercity travel - e.g., AMTRAK)

Sporting events - Small venue

Traveling in a taxi/Uber/Lyft

Traveling on a commercial airline

Traveling for business reasons

Staying in an Airbnb or home rental

Visiting a museum or other indoor attraction

Visiting an amusement park or other outdoor attractions

Dining in a restaurant

Visiting an observation deck

Staying in a hotel

Visiting friends and relatives

Going shopping

Non-team outdoor recreation

Taking a road trip

PERCEIVED SAFETY OF TRAVEL ACTIVITIES (WAVE 58)

Question: At this 

moment, how safe would 

you feel doing each type 

of travel activity?

(Base: Wave 58 data. All respondents, 

1,210 completed surveys. Data 

collected April 16-18, 2021)

Top 2-Box Score: Percent Selecting Each as 

“Somewhat Unsafe” or “Very Unsafe”



49.2%

69.4%

57.8%

36.7%
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55%
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65%
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75%

PERCEIVED SAFETY OF TRAVEL ACTIVITIES (WAVES 1 -58 COMPARISON)

Question: At this 

moment, how safe would 

you feel doing each type 

of travel activity?

% Somewhat unsafe or Very unsafe (AVERAGE SCORE FOR ALL ACTIVITES TESTED)

Period of 

Decreasing 

Safety 

Concerns

Pandemic Record Low



Very 
confident, 

19.9%

Confident, 
22.2% Somewhat confident, 

31.2%

Not very 
confident, 

21.6%

Not at all confident, 
5.1%

CONFIDENCE IN ABILITY TO TRAVEL SAFELY

Question: How confident are you that you can travel safely in the current environment?

Historical data

42.1%

26.7%
20%
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55%
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Confident or Very confident Not very confident or Not at all confident

42.1%

Pandemic Record Low

26.7%

Pandemic Record High



INABILITY TO FULLY ENJOY TRAVEL RIGHT NOW

How much do you agree with the following statement?

Statement: If I were to travel now for leisure, I would not be able to fully enjoy it.

Strongly 
agree, 15.6%

Agree, 33.8%

Neutral (neither 
agree nor 
disagree), 

22.0%

Disagree, 18.1%Strongly disagree, 
10.5%

60.5% 

49.4%

19.2% 

28.6%
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70%

Agree or Strongly Agree Disagree or Strongly Disagree

Historical data

49.4%



TRAVEL GUILT

How much do you agree with the following statement?

Statement: I would feel guilty traveling right now.

Strongly 
agree, 13.0%

Agree, 22.1%

Neutral (neither 
agree nor 
disagree), 

26.0%

Disagree, 21.6%

Strongly disagree, 
17.3%

Historical data

46.8% 

35.1%

27.5% 

38.9%
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Agree or Strongly Agree Disagree or Strongly Disagree

35.1%



TRAVEL AVOIDANCE



AVOIDING TRAVEL UNTIL THE CORONAVIRUS BLOWS OVER

How much do you agree with the following statement?

Statement: I’m planning to avoid all travel until the Coronavirus situation blows over. 

Historical data
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Agree or Strongly agree Disagree or Strongly disagree

Strongly 
agree, 15.0%

Agree, 21.4%

Neutral 
(neither agree 
nor disagree), 

26.5%

Disagree, 
18.7%

Strongly disagree, 
18.5%

37.2%



Historical data

66.8%

56.1%

9.3%
17.5%
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Agree or Strongly agree Disagree or Strongly disagree

Strongly 
agree, 32.2%

Agree, 23.9%

Neutral (neither 
agree nor 

disagree), 26.4%

Disagree, 
8.7%

Strongly disagree, 
8.8%

AVOIDING CONVENTIONS & CONFERENCES

How much do you agree with the following statement?

Statement: I will be unlikely to attend any conferences or conventions until the coronavirus situation is resolved.

56.1%



Historical data

75.6% 63.0%
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Strongly 
agree, 37.8%

Agree, 25.2%

Neutral (neither 
agree nor 

disagree), 20.8%

Disagree, 
8.8%Strongly disagree, 

7.4%

AVOIDING INTERNATIONAL TRAVEL

How much do you agree with the following statement?

Statement: I will be unlikely to travel outside the United States until the coronavirus situation is 

resolved.

63.0%



TRACKING TOURISM SUPPORT:

RESIDENT SENTIMENT



How much do you agree with the following statement?

Statement: I still feel comfortable going out in my community to restaurants, local attractions and 

undertaking local activities.

Historical data

50.8%

51.5%

22.4% 22.9%
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Agree or Strongly agree Disagree or Strongly disagree

Strongly 
agree, 21.9%

Agree, 29.7%

Neutral (neither 
agree nor 

disagree), 25.6%

Disagree, 
17.2%

Strongly 
disagree, 5.7%

51.5%

COMFORT ENJOYING HOME COMMUNITY



How much do you agree with the following statement?

Statement: I do not want travelers coming to visit my community right now. 

Historical data

67.6%

39.5%

9.7%

24.3%
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Strongly 
agree, 15.9%

Agree, 23.6%
Neutral 

(neither agree 
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36.2%

Disagree, 
15.5%

Strongly disagree, 
8.8%

TRAVELERS IN COMMUNITY ARE UNWANTED

39.5%



Historical data

33.1%

50.4%

36.2% 

17.4%

10%

20%
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40%
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60%

Happy or Very happy Unhappy or Very unhappy

Very happy, 
25.6%

Happy, 
24.8%

Neutral, 
32.2%

Unhappy, 
12.4%

Very unhappy, 
5.0%

FEELINGS SEEING AN AD PROMOTING TOURISM TO COMMUNITY

Question: How would you feel if you saw an advertisement today promoting your 

community as a place for tourists to come visit when it is safe?

50.4%

Pandemic Record High



Nearly half of 
vaccinated travelers 
feel their mood has 
now changed—most 
commonly to feeling 
safer, happier and 
less stressed.



EXPECTATIONS TO TAKE A COVID-19 VACCINE

Question: Will you 

take (or have you 

already taken) one of 

the COVID-19 

vaccines?

Yes, 65.0%

No, 21.1%

Maybe, 
10.8%

I don't know, 
3.1%



EXPECTATIONS TO TAKE A COVID-19 VACCINE

Question: Will you take (or 

have you already taken) one 

of the COVID-19 vaccines?

44.1%
41.5%

39.2%
42.0%

46.2%

40.7%

44.7%

49.6%
51.7%

54.1%

60.1%
61.4%

58.6%

66.3%

61.0%
62.4%

50.7%

57.0%
54.7%

56.3%

61.9%
61.2%

66.6%

62.3%

65.1%
65.0%
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50%

60%

70%

% Who Say Yes

(Base: Waves 27, 30, 35-58 data. All 

respondents, 1,205, 1,203, 1,205, 1,206, 

1,205, 1,205, 1,204, 1,206, 1,201, 1,207, 

1,206, 1,225, 1,205, 1,206, 1,209, 1,209, 

1,216, 1,210, 1,204, 1,209, 1,204, 1,208, 

1,202, 1,206, 1,202 and 1,210 completed 

surveys.)



TRAVELERS HAVING RECEIVED A VACCINE

Question: Have you 

personally received a 

COVID-19 vaccine? 

5.7%

11.1%
13.8% 13.6%

14.2%
16.5%

20.1%

24.3%24.5%

30.4%

37.0%

39.6%

49.3%48.2%

56.8% 56.0%
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VACCINATION STATUS

Question: Are you now fully 

vaccinated or are you waiting for 

your second dose? (Select the one 

that describes you)

(Base: Wave 58 data. Respondents who have 

received a COVID-19 vaccine, 676 completed 

surveys. Data collected April 16-18, 2021)

I am fully 
vaccinated, 

70.5% 

I am waiting 
for my second 

dose, 29.5% 



VACCINES FOR CHILDREN 

Question: Will you have your 

children take a COVID-19 

vaccine? (Select one)

(Base: Wave 58 data. All respondents with 

school-aged children, 473 completed surveys. 

Data collected April 16-18, 2021)
Yes, 49.8%

No, 30.5%

Maybe, 15.0%I don't know, 
4.7%

40.5%

Last 

week



0.5%

0.9%

2.6%

15.5%

26.4%

25.8%

28.3%

Much less comfortable

Less comfortable

Slightly less comfortable

UNCHANGED - Neither more nor less
comfortable

Slightly more comfortable

More comfortable

Much more comfortable

0% 10% 20% 30% 40%

COMFORT WITH TRAVELING AFTER VACCINATION

Question: After receiving a COVID-19 

vaccine, how comfortable do you feel 

with the idea of traveling?  (Select the one 

that best describes you) 80.5%

(Base: Wave 58 data. Respondents who have received 

a COVID-19 vaccine, 676 completed surveys. Data 

collected April 16-18, 2021)



HAS THEIR MOOD OR LIFESTYLE CHANGED AFTER VACCINATION?

Question: Since receiving the 

COVID-19 vaccine, has your mood 

or lifestyle changed in any way? 

(Base: Wave 58 data. Respondents who have 

received a COVID-19 vaccine, 676 completed 

surveys. Data collected April 16-18, 2021) Yes, 46.6%

No, 53.4%



1.5%

16.3%

25.9%

28.4%

30.9%

45.0%

63.6%

NONE OF THESE

I'm doing different things in my
community

I'm spending more time with friends and
relatives

I still feel a lot of stress about the
COVID-19 situation

I go out more in my community

I'm feeling happier

I feel safer

0% 20% 40% 60% 80%

FEELINGS AND ACTIVITIES AFTER VACCINATION

Question: Which of these describe you 

after receiving the vaccine?  (Select al that 

apply)

(Base: Wave 58 data. Respondents who have received 

a COVID-19 vaccine and feel a mood or lifestyle 

change, 327 completed surveys. Data collected April 

16-18, 2021)



Business travel 
recovery is advancing 
and the pandemic’s 
impact on corporate 
travel policies is 
retreating.



Question: Prior to the COVID-19 

pandemic, did people at the 

company/organization you work for 

travel for business purposes? (Select 

one) 

(Base: Waves 58 data. All employed respondents, 961 

completed surveys. Data collected April 16-18, 2021)

BUSINESS TRAVEL BEFORE THE PANDEMIC

Yes, 47.0%

No, 39.7%

I’m not sure, 
13.4%



Question: To your knowledge, have 

people at the company/organization 

you work for started traveling for 

business purposes again?

(Base: Waves 58 data. Respondents employed at 

companies that do business travel, 452 completed 

surveys. Data collected April 16-18, 2021)

HAS COMPANY RETURNED TO BUSINESS TRAVEL

24.2%
26.7%

48.3%

56.3%

0%

10%

20%

30%

40%

50%

60%
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Question: Has the 

company/organization you work for 

given any indication on when 

company business travel will begin 

again?

(Base: Waves 58 data. Respondents employed at 

companies that have not returned to business travel, 213 

completed surveys. Data collected April 16-18, 2021)

INDICATION OF WHEN BUSINESS TRAVEL WILL RESUME

9.6%

6.1%

9.7%

26.6%

0%

5%

10%

15%

20%

25%

30%

September 4-6 October 2-4 March 5-7 April 16-18

% YES



Question: Which month do you 

anticipate company/organization 

you work for will begin traveling for 

business again?

(Base: Waves 58 data. Respondents employed at 

companies that have not returned to business 

travel, 213 completed surveys. Data collected 

April 16-18, 2021)

ANTICIPATED MONTH OF BUSINESS TRAVEL RESUMPTION

3.9%
4.7%

8.7% 9.0%

16.0%

9.2%

3.2% 3.0%

40.7%

0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

May 2021 June 2021 July 2021 August
2021

September
2021

October
2021

November
2021

December
2021

Sometime in
2022

59.3%



Question: You said earlier that you 

have taken BUSINESS TRIP(S) in the 

past 2 years.

In the longer-term (2-5 years from 

now), do you feel the COVID-19 

experience will change the way your 

employer does business travel?

(Base: Waves 58 data. All business travelers, 489 

completed surveys. Data collected April 16-18, 2021)

EXPECTATIONS FOR LONG-TERM CHANGES IN BUSINESS TRAVEL 

Yes, 47.4% 
No, 33.1% 

I don't know / 
I'm not sure, 

19.5% 

50%

March 

5-7



Question: In which of the following 

ways do you expect your employer 

will change its business travel over the 

longer term? (Select all that apply)

(Base: Waves 58 data. All business travelers who expect 

long-term changes in business travel, 257 completed 

surveys. Data collected April 16-18, 2021)

SPECIFIC EXPECTED CHANGES IN BUSINESS TRAVEL

1.2% 

15.0% 

26.8% 

28.7% 

33.8% 

36.7% 

46.8% 

0% 10% 20% 30% 40% 50% 60%

NONE OF THESE

More restrictive health or safety
protocols for traveling staff

More restrictive travel budgets

More webinars or virtual meetings to
replace travel

Shorter trips (fewer days in length)

Smaller groups traveling on business
trips

Fewer overall business trips taken



Statement Agreement: Looking 

forward, I hope that I don't have to 

travel as much for business as I did 

before the pandemic.

(Base: Waves 58 data. All business travelers, 489 

completed surveys. Data collected April 16-18, 2021)

LOOKING FORWARD TO NOT TRAVELING AS MUCH FOR BUSINESS

4.8% 

11.1% 

32.4% 

30.2% 

21.5% 

0% 10% 20% 30% 40%

Strongly disagree

Disagree

Neutral (neither agree nor disagree)

Agree

Strongly agree

51.7%



Leisure travel continues to 
improve, with gains 
across planning, booking 
and trip-taking.



Question: In the PAST WEEK, which 

of the following have you done? 

(Select all that complete the 

sentence)

In the PAST WEEK I have 

____________

(Base: Waves 58 data. All respondents, 1,210 

completed surveys. Data collected April 16-18, 

2021)

TRAVEL PLANNING IN THE PAST WEEK

25.8%

16.5%

11.1%

29.6%

33.5%

37.3%

0% 10% 20% 30% 40% 50%

NONE OF THESE

Made travel reservations (lodging,
transportation, tickets, etc.)

Researched travel ideas offline (magazines,
printed visitor guides, etc.)

Researched travel ideas online

Talked to a friend or relative about a future
trip

Day-dreamed about taking a leisure trip







Question: HOW MANY LEISURE 

TRIPS do you expect to take (even if 

tentatively) during the next three 

months?

I expect to take _______ leisure trips

(Base: Waves 58 data. All respondents, 1,210 

completed surveys. Data collected April 16-18, 

2021)

LEISURE TRIPS EXPECTED (NEXT 3 MONTHS)

7.8%

5.0%

11.2%

18.9%

32.7%

24.3%

0% 5% 10% 15% 20% 25% 30% 35%

5 or more

4

3

2

1

Zero

Mean = 1.8 trips
(Up from 1.6 last week)



Question: HOW MANY LEISURE 

TRIPS do you expect to take (even if 

tentatively) during the next three 

months?

I expect to take _______ leisure trips

(Base: Waves 58 data. All respondents, 1,210 

completed surveys. Data collected April 16-18, 

2021)

LEISURE TRIPS EXPECTED (NEXT 3 MONTHS)

0.68 

0.99 
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(Base: Waves 58 data. All respondents, 1,210 

completed surveys. Data collected April 16-18, 

2021)

TRAVEL EXPECTED IN THE NEXT 3 MONTHS: TRIP TYPE

10.9% 

9.9% 

15.4% 

33.4% 

58.6% 

0% 10% 20% 30% 40% 50% 60% 70%

Other

Convention, conference or other group meeting

Business

Visit friends and relatives

Leisure

Question: Which of the following 

types of travel are you planning 

during the next 3 months?



Question: Which of the following 

types of trips have you ALREADY 

TAKEN THIS YEAR (i.e., in 2021)?

(Base: Waves 58 data. All respondents, 1,210 

completed surveys. Data collected April 16-18, 2021)

TRIPS ALREADY TAKEN THIS YEAR

37.0% 

3.1% 

7.4% 

14.2% 

23.1% 

35.3% 

0% 10% 20% 30% 40% 50% 60% 70%

NONE OF THESE

Other

Convention, conference or other group
meeting

Business

Visit friends and relatives

Leisure



Question: Which of the following 

types of trips are you likely to take 

LATER THIS YEAR (i.e., April to 

December)?

(Base: Waves 58 data. All respondents, 1,210 

completed surveys. Data collected April 16-18, 2021)

TRIPS EXPECTED LATER THIS YEAR

10.5% 

3.6% 

11.5% 

15.2% 

38.5% 

59.4% 

0% 10% 20% 30% 40% 50% 60% 70%

NONE OF THESE

Other

Convention, conference or other group meeting

Business

Visit friends and relatives

Leisure



COMPARISON: TRIPS TAKEN VS. EXPECTED

35.3%

23.1%

14.2%

7.4%
3.1%

37.0%

59.4%

38.5%

15.2%
11.5%

3.6%

10.5%

0%

10%

20%

30%

40%

50%

60%

70%

Leisure Visit friends and
relatives

Business Convention,
conference or
other group

meeting

Other NONE OF THESE

Jan 1- April 18 April 18 - Dec 31



The road trip is likely to 
sustain its popularity, 
even as travel recovers.



Question: During the COVID-19 

pandemic (March 2020 to today) 

how many ROAD TRIPS have you 

taken? (Select one)

(Base: Wave 58 data. All respondents, 1,210 

completed surveys. Data collected April 16-18, 

2021)

ROAD TRIPS TAKEN DURING THE PANDEMIC

3.3%

11.9%

51.4%

33.3%

0% 10% 20% 30% 40% 50% 60%

10 or more trips

5-9 trips

1-4 trips

Zero

Mean = 2.5 trips

66.6% took a road trip



APPEAL OF ROAD TRIPS AFFECTED BY THE PANDEMIC

Question: Have your road trip 

experiences during the pandemic 

changed your feelings about 

traveling by car? (Select one to 

complete the sentence)

My road trip experiences during 

the pandemic have made the idea 

of travel by car 

_____________________ 

(Base: Wave 58 data. All respondents, 1,210 

completed surveys. Data collected April 16-18, 

2021)

21.7%

29.4%

42.4%

4.4%

2.1%

0% 10% 20% 30% 40% 50%

Much more appealing

More appealing

Neutral (Neither more nor less appealing)

Less appealing

Much less appealing

51.3%
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APPEAL OF ROAD TRIPS AFFECTED BY THE PANDEMIC: 

BY GENERATION

MILLENNIALS GEN X BOOMERS

60.5% 50.7% 39.3%

% Who Said Road Trips are “More Appealing” 

or “Much More Appealing”



REINFORCEMENT THAT ROAD TRIPS ARE FUN

(Base: Wave 58 data. Respondents who have taken at 

least 1 road trip during the pandemic, 808 completed 

surveys. Data collected April 16-18, 2021)

3.3%

7.0%

27.5%

37.6%

24.5%

0% 10% 20% 30% 40% 50%

Strongly disagree

Disagree

Neutral (neither agree
nor disagree)

Agree

Strongly agree

62.1%

How much do you agree with 

the following statement?

Statement: My travel in the last 

year has reminded me how 

much fun road trips can be.



MARIJUANA IN TOURISM



Question: In the PAST TWO (2) 

YEARS, have you taken a leisure trip 

to any state(s) that have legalized 

marijuana?

(Base: Waves 58 data. All respondents, 1,210 

completed surveys. Data collected April 16-18, 2021)

VISITS TO STATES WHERE MARIJUANA IS LEGALIZED

Yes, 29.1% 

No, 54.0% 

I don't know, 

16.8% 



Question: While on a leisure trip in 

the PAST TWO (2) YEARS, have you 

purchased any marijuana or 

marijuana-based products (e.g., 

edibles, CBD oils, etc.)?

(Base: Waves 58 data. All respondents, 1,210 

completed surveys. Data collected April 16-18, 2021)

PURCHASE OF MARIJUANA WHILE TRAVELING

Yes, 26.5% 

No, 73.5% 



Question: In the PAST TWO (2) 

YEARS while on a leisure trip, have 

you purchased any marijuana or 

marijuana-based products (e.g., 

edibles, CBD oils, etc.)?

(Base: Waves 58 data. All respondents who have visited 

marijuana legal states, 386 completed surveys. Data 

collected April 16-18, 2021)

PAST VISITORS TO STATES WHERE MARIJUANA IS LEGALIZED: 

PURCHASE OF MARIJUANA WHILE TRAVELING

Yes, 51.4% 

No, 48.6% 



Traveler sentiment is on a delightfully upward 
trajectory.  While some travel avoidance continues, the 
overall directional movement is strongly positive. 

Nearly half of vaccinated travelers feel their mood has 
now changed—most commonly to feeling safer, 
happier and less stressed.

Business travel recovery is advancing and the 
pandemic’s impact on corporate travel policies is 
retreating.

Leisure travel continues to improve, with gains across 
planning, booking and trip-taking.
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The road trip is likely to sustain its popularity, even as 
travel recovers.
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15-minute presentations 
for your board and 
stakeholders
info@destinationanalysts.com

mailto:info@destinationanalysts.com


• Vi s i t o r  &  Ta rge t  Au d i e n c e  P ro f i l e s

• Au d i e n c e  Pe rs o n a  I d e n t i f i c a t i o n

• B ra n d  Pe r f o rm a n c e

• Vi s i t o r  A c t iv i t y  A n a l y s i s  &  S eg m e n t a t i o n

• Re s i d e n t  +  S t a ke h o l d e r  Re s e a rc h  

• A dve r t i s i n g  Te s t i n g

info@destinationanalysts.com

MORE RESEARCH WE CAN PROVIDE

mailto:info@destinationanalysts.com


Destination APOLLO
Destination Intelligence + Management System

https://www.destinationanalysts.com/apollo/


Presentation deck &
webinar recording:

DestinationAnalysts.com/covid-webinars

DestinationAnalysts.com/covid-webinars

